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Over 35 years experience in
insulating foams will give you the solution

THERMO-SHIELD
INSULATING LABELS

FOR BOTH

COLD & HOT
 PRODUCTS

®

1051 Bloomfield Road | Bardstown, KY 
Tel. 502-348-9211 | Fax 502-348-9558
1-800-489-9211

1 Gardner Road | Fairfield, NJ 
Tel. 973-808-2666 | Fax 973-808-9822
1-866-291-AFTS (2387)

www.afseal.com

• Inventors and pioneers of material and machine developments
• Variety of thicknesses available depending on insulation value
• Superb print quality (Offset, Flexo or Gravure) 
• High gloss material options
• New patented label application equipment
 • Perfectly formed and aligned material seals
 • No need for straight sidewall on containers
 • Eliminates use of adhesives / solvents in sealing
 • Increases efficiencies - no messy clean ups
 • Potential cost reductions
 • 24/7 Service desk with 75 service engineers 

See us at PACK EXPO Booth #N-3353
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MAX Plus
MAX

SX

•Servo Motor Driven

•PLC Controlled

•Dual Digital
Temperature Controlled

• Programmable Job Storage

• Zipper Bags, Metalized
Material, Mil Spec, and
Laminated Specialty Films.
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new technology

RFID to track 
meat, poultry through 
Norway’s food supply 
IBM and Matiq, an information 
technology subsidiary of Nortura, 
Norway’s largest food supplier, are 
working on an RFID tagging project 
in which the technology will track 
and trace poultry and meats from 
the farm through the supply chain. 
Read more at www.packagingdigest.
com/RFIDnorway

New technology  
makes bioplastics 
more feasible
Metabolix’s recent greenhouse trials showed 
that switchgrass plants engineered using 
multi-gene expression technology produced 
key amounts of PHA bioplastics in leaf tissues, 
indicating a possible means of maximizing 
the potential of biomass crops for bioplastics. 
Read more at www.packagningdigest.
com/metabolix 
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Transforming
Bright

Ideas Into
Brilliant Labels!

See us at PACK EXPO Booth #N-3447
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For Your Bagging Applications

• Tabletop & 
 Production 
 Baggers
• Counters
• Scales
• Conveyors
• Printers
• Poly Bags

Choose from our 
extensive line of 
in-stock bags and 
bagging equipment, 
or let us customize 
a solution for you!
 

w w w . a d v a n c e d p o l y . c o m

Toll-free: 800-754-4403
Tel: 330-785-4000

Fax: 330-785-4010

A F F O R D A B L E

D U R A B L E

V E R S A T I L E
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TECHNICALLY ADVANCED
ECONOMICALLY-PRICED

• New design
• Stainless steel construction
• Up to 200 PPM
• Front/Back, wraparound, side panel 

7670 Jenther Drive, Mentor, OH 44060 Phone: 440.602.4700  Fax: 440.602.4701

800.321.8509
Quadrel, the Safe Choice

www.quadrel.com

Don’t get BURNED On Your Next Labeler

Our labeling systems are designed to provide you with years of reliable service in the harshest environments.  
From sophisticated mainframe systems able to run 24/7/365, to high quality economically priced systems...

WE keep you out of the HOT SEAT!

ROTARY LABELING SYSTEM

• Available up to 600 ppm @+/-1/32˝ accuracy
• Up to 4 servo driven labeling stations for 

wraparound, front/back, neck and spot

PHARMACEUTICAL LABELING SYSTEM

NEW LOW-COST
LABELING SYSTEM

THERMAL TRANSFER
PRINT & APPLY

• For the most demanding 24/7 applications
• 350 ppm @+/-1/32˝ accuracy
• Color Touch Screen All PLC control
• Vision System/Validation Package 

• Features Auto-Set. Automatically centers 
label for instant changeovers

• Ideal for many demanding applications

• Applies labels to round 
products at 120 PPM

• Priced under $20K complete • Bar codes, graphics, variable information
• Pallet labeling, carton labeling
• Leading, side panel, corner or 

adjacent side

See us at PACK EXPO Booth #S-2560
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Mashed potatoes get the steam treatment
Ore-Ida, a Heinz brand, has launched Steam n’ Mash™ to provide 

convenient side-dish preparation. The new line of frozen potato products 
is available in four varieties—Cut Russet, Garlic Seasoned, Three 
Cheese and Sweet Potatoes— and capitalizes on the growing popularity 
of steam-in-bag packaging in the frozen food category.

Scrubbed, peeled and chopped potatoes are packaged in a standup 
pouch produced by Alcan Packaging (www.alcanpackaging.com). The 
microwaveable bag has a proprietary laminated structure with in-register 

laser venting that is designed to help the pouch stand up to the high-
heat levels attained during the 10-min cooking process. 

Printed using 10-color flexographic reverse printing, the Steam 
n’ Mash packaging serves as a high-impact pouch billboard with 
photography of the cut potatoes inside as well as the finished 
mashed product. Abbreviated microwave cooking instructions also 
are featured on the bag’s front. 
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   Restaurant inspirations are taking over the 

supermarket this year. One example, perfect for grilling, 
oven heating or the stovetop is from McCormick, Hunt 
Valley, MD, which is capitalizing on restaurant seasoning 
techniques to liven up at-home dinners with its McCormick 
Crusting Blends. Made with whole-wheat panko (flakey, 
Japenese) breadcrumbs and combinations of specialty 
herbs and spices, the new dry-rub mixes give a crunchy 
coating to chicken, fish, beef and pork. 

Just brush, coat and cook. Pop the meat in the oven 
or toss it on the stove and 15 min later, you have a moist, 
flavorful and crunchy dishes are ready to enjoy. The dry 

product, in 6.7- and 7.7-oz square, plastic jars, hold 
sophisticated pairings of French Onion, Pepper and Herb, 
Garlic Lemon & Rosemary and Italian Herb & Cheese 
varieties. Available in the spice aisle, the proprietary jars 
with bright red caps sell for $3.88.

   McCormick says it wanted the new products to 
make a night in taste like a night out. “Crusting is one 
of the hottest trends in restaurants, and people may be 
intimidated about replicating this technique at home,” says 
Kevan Vetter, executive chef at McCormick. “Now, with 
Crusting Blends, home cooks can easily bring restaurant 
pizzazz to their family meals in just three simple steps.”

McCormick jars spice up the crust

Revised Ethos water 
bottle builds 
character

Ethos Water was a startup in 
2001, with the simple idea of 
creating bottled water to 
help children around the 
world get clean water. Five 
cents for every bottle of 
natural spring water sold 
is donated to humanitarian 
water programs that by 
2010 are expected to reach 
a goal of $10 million in grant 
commitments. Purchased 
by Starbucks in 2005, Ethos   
has become a staple at the 
coffee stores as well as in 
grocery, convenience and 
drugstores.

A major packaging 
redesign and the 
expansion of the filling 
platform took advantages 
of many elements of a 
new, transparent PET 
bottle with clear, 2-mil 
BOPP front-and-back 
pressure-sensitive 
labels from Spear 
(www.spearlabel.
com). Available in three 
sizes (500- and 700-
mL and 1-L), the stylish cinch-waist bottle (from Ball 
Corp. [www.ball.com]) presents refined, understated 
graphic elements printed by a combination screen/
flexo process. The front label is printed in 5 colors plus 
varnish; the back in three plus varnish. Below the san 
serif Ethos logo is the phrase, “Helping children get 
clean water,” in black script. A frosted map of the world 
appears on the back label panel. Both labels can be 
viewed from either side of the bottle. Besides the label 
development, Spear also assisted in multiple application 
trials with Krones (www.krones.com) equipment and 
the retrofitting of existing labeling equipment to make 
the packaging ready for market.

 Shakes in pouches add to weight-loss diet
Physician, author and weight-loss expert Dr. Sanford Siegal created his hunger-controlling Dr. 

Siegal’s® COOKIE DIET™ more than 30 years ago. With his “secret” blend of amino acids and food 
proteins, which he personally mixes every night in his bakery, the diet cookies effectively suppress 
hunger in hopes of helping consumers reach their desired 
weight. He has now introduced hunger-controlling diet 
shakes that contain the same secret, amino-acid protein 
formula that is in the cookies. On the diet program, one 
shake is equal to two cookies, and many people rely on 
both the cookies and shakes for hunger suppression. 
Even if you’re not on Dr. Siegal’s diet program, just like the 
cookies, these shakes can be enjoyed as a healthy snack 
to curb hunger. With just water, ice and a blender you 
can have a delicious chocolate, vanilla, strawberry, pina 
colada or crème brulee shake in about 60 sec. “Our 
target market is people who want to lose weight or who 
want to maintain their weight with a hunger-controlling 
snack food,” says Siegal.

The dry-shake mixes are packaged in foil-laminated 
pouches containing 1.3 oz of mix and selling for about 
$2.65 each. “We wanted a resealable bag for freshness 
and also an elegant, high quality look,” says 
Siegal. The pouches are packaged 
in boxes containing 21 individual 
shake pouches. They are sold online at 
CookieDiet.com, Dr. Siegal’s® COOKIE 
DIET™ shopping mall locations and in more 
than 100 drugstores, spas and medical practices 
that currently offer Dr. Siegal’s cookies. 
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NEW...  Leibinger 

Sealed Nozzle Technology

www.leibinger-group.com
262.642.4030

Inkjet Printing Perfected

EASY MAINTENANCE

No Cleaning for Start-up 
Typically Months Between Head Cleaning
Simple Annual Low Cost PM
Never Requires Flushing
2 Year Warranty

EASY HANDLING

Windows ™ Embedded 
Drag & Drop Editing
Print 5 Lines Text
Font Editor
Graphic Editor
Rotated Print
Barcodes including Datamatrix

EASY INTEGRATION

Ethernet
USB
Serial
Digital I/O
SD Card

EASY GREEN

RoHS Compliant
ECOSolve Solvent Recovery Option
Clean Refill System

See us at PACK EXPO Booth #E-7508
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Coding and marking equipment difficult to set up and service? Call Squid Ink. Our systems are designed       

design trendshousehold products

Not every caulking job requires a full tube 
to fill seams around a room’s molding or a 
bath tub. GE Caulk Singles from Momentive 

Performance Materials, Huntersville, NC,  
dispense effortlessly with one hand, with 

little knowhow, tools or time required. The 
one-time-use, 1.25-oz caulk packets 

make small jobs and touchups easy 
without the need for a caulking 
gun, a large, new tube of caulk or a 
used, half-empty, dried-up one that 
barely works.

   Available since June in white 
paintable acrylic or white or clear 
water-resistant silicone, the quick-

fix Caulk Singles carry a suggested 
retail price of $2.29 to $2.99 each. 

Disposable and squeezable, each unit-of-use foil 
packet with an E-flute corrugated backing has a tear-
tab opening that dispenses a small bead of caulk fter 
the tab is torn away and the packet is folded in half 
and squeezed. Foldable bellows use the pressure of a 
hand to help emit an even, neat bead of caulk.

 The palm-sized packets are handy for kitchens, 
bathrooms, chair rails, tight spaces, awkward 
locations and wherever small caulking jobs crop up. 

The touch-up caulk is currently available nationally at Lowe’s, 
Ace Hardware, Do It Best and True Value. 

The packets are made of a 5.5-mil stock that incorporates 
a foil laminate from Technipaq (www.technipaq.com), and a 
biaxially oriented nylon layer, along with the E-flute corrugated 
backing. The foil laminate layer is flexo-printed by Technipaq in 
3 colors. The pouches are formed and filled by New Century 
Packaging, Inc. (www.newcenturypackaging.net). 

The eye-catching graphic design was created with help 
from industrial design firm Ideo (www.ideo.com). The top 
front panel of each package is printed with the phrase, “Tear, 
Squeeze, Toss,” emphasizing the convenience aspects of the 
deceptively simple new product with its ingeniously engineered, 
palm-sized packaging. 

Caulk Singles are also the subject of a caulksingles.com 
website/blog. There, cauking projects are related by consumers 
who have completed jobs with Caulk Singles and often include 
images of their projects.

“We’ve had an extremely positive response from 
consumers,” says Trisha McGuire, communications specialist 
at Momentive Performance Materials. Since April, thousands 
of consumers have posted blog entries regarding their positive 
experiences with Caulk Singles and how easy it is to use,” 
McGuire tells PD. “Many consumers say they will now do caulk 
[projects], but they wouldn’t have before the development of 
Caulk Singles,” she notes.

GE launches quick-fix caulk singles
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squidink.com

       for hard work and easy service. Contact us for details 800-877-5658
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Metal Rescue™ is safe 
on everything except rust

Workplace cleanliness and environmental safety make 
the newest product a natural complement to a line of 
corrosion-inhibiting products. Introduced in April, Armor’s 
Metal Rescue™ from Armor Protective Packaging, safely 
and effectively removes iron oxide from metal in as little as 
20 min, leaving the base part and other materials unaffected. 
Metal Rescue is a nontoxic liquid solution that does not 
contain harmful or hazardous acids found in alternative rust-
removal systems. As supplied, the product is noncorrosive, 
nonflammable, nontoxic and biodegradable and contains 
no volatile organic compounds, solvents, acids, bases or 
hazardous ingredients. If no toxic or hazardous materials 
have been introduced into the solution, Metal Rescue 
typically can be disposed of in city sewer systems. 

“Metal Rescue effectively helps our customers’ bottom 
lines, and right now that’s everyone’s top priority,” says 

Armor vp David Yancho. “It’s a simple and quick alternative to expensive methods such as 
outsourcing rust removal, unsafe acidic rust-removal materials, or worse yet, scrapping rusted 
metal.” Metal Rescue is water-based, and is safe for aluminum, brass, copper, chrome, gold, lead, 
nickel, silver, titanium, tungsten, solder or solder points. Plastic, glass or cloth can be cleaned as 
well without any damage. Depending on the object’s size, the amount of rust and the temperature 
of the solution, Metal Rescue can completely remove rust in up to 24 hr. The product is available 
in a 1-gal polystyrene bottle that sells for $40 and a 5-gal container that sells for $144. United 
States Plastic Corp. (www.usplastic.com) supplies the 1-gal bottles and the closures, and 
Lightning Labels (www.lightninglabels.com) supplies the pressure-sensitive labels.

See us at PACK EXPO Booth #S-2678

Wellness drink ‘pulsates’ 
with good looks 
Goldshield Elite debuts Pulsate Plus, a 
new cardio-wellness energy drink with 
label graphics that characterize a 
dynamic, electrifying shelf presence 
on a shrink label from Gilbreth (www.
gilbrethusa.com). The challenge 
of communicating color, gloss and 
movement on an environmentally-
friendly PETG shrink label required the 
Gilbreth custom F-I-T team to develop 
a totally new combination of materials, 
inks and cutting-edge technology. The 
full-body shrink label incorporates a 
smooth-fitting, sag-resistant, or “smile-
free,” feature and a handy, perforated/
removable tamper-evident neckband. 
Depth of color is achieved in the 
printing on a 10-station gravure press.  
The eye-catching Pulsate Plus had 
to communicate vibrancy, vitality and 
excellence at an effective price-point, 
says its marketer. The drink comes in 
a 30-oz generic stock white plastic 
bottle that was selected for its 
practicality and safety. 
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design trends
Courting 
beauty on 
a budget 

Creative Nail 
Designs’ revised 
Enhancements Kits 
use a streamlined, sophisticated design to convey 
a premium image in more sustainable and affordable packaging. 
Previously, CND relied on the use of plastic in its packaging to 
emphasize the premium nature of its Enhancement Kits. 

The new look, the result of a collaboration between CND and 
MiresBall (www.miresball.com), employs existing CND imagery to 
help preserve the co.’s 28 years of brand equity. To ease customers’ 
transitions from the previous packaging to the new system, the boxes 
feature color coding that aligns with each product’s original packaging 
color: purple for Moxie Liquid, red for Radical SolarNail; Liquid; and 
blue for Retention+ Liquid.

To help identify the products as premium, the new packaging uses a 
grid motif that is a recurring element in the corporate visual identity and 
underscores the systematic nature of CND’s enhancement products. 
“The new design presents the packages’ beauty and product shots in 
a visually compelling way, and it creates visual pop when the boxes 
are grouped together,” says John Ball, partner and creative director 
at MiresBall. “Because of the sophistication of the new design, the 
packaging is cheaper to manufacture yet achieves a more premium 
look and feel.”

Black PET liqueur bottle says 
sleek for Ryan’s cream  

White Rock Distilleries, Lewiston, ME, has commercialized what 
it says is the first 1.75-mL, opaque black PET liquor bottle for its 
popular Ryan’s Cream Liqueur, a 34-proof combination of fresh 
cream, rich chocolate, natural vanilla and imported Irish whiskey. 

Produced by Amcor PET Packaging (www.amcor.com), the 
new bottle joins 750-mL and 1-L bottle sizes in opaque black 
PET that were launched in 2007. 

Converted from light brown, stock glass bottles, the black 
PET versions were a bit of a challenge to create. Explains 
Jonathan Jarman, project engineer at Amcor, “the primary 
reason is that the dark, opaque color absorbs heat differently 
than anything else we produce.” 

The cream liqueur was visible through the sidewall of the 
previous PET 1.75-L bottle. “That’s when we decided to invest 
in custom molds that would come as close as possible to 
extending the look of our glass to PET,” explains Marguerite 
Provandie, associate marketing director at White Rock. 
Provandie adds that the “brow” over the top of the bottle label 
also was tricky to duplicate in PET from the glass version’s 

length and indentation. Amcor handled processing challenges by developing some 
proprietary heating techniques and also worked with colorant supplier, Colormatrix 
(www.colormatrix.com). Amcor’s Nicholasville, KY, facility produces the bottle, which 
is filled at White Rock’s Lewiston, ME plant. Topping the bottle is a tamper-evident, 
33-mm PP closure, also in black, from Berry Plastics (www.berryplastics.com). The 
sleek, new 1.75-mL bottle retails nationally for a suggested price of $19.99.

         MAXIMATIC 
VALVES & FRLS

®

Clippard Instrument Lab., Inc.
7390 Colerain Avenue • Cincinnati, OH 45239

877.245.6247
www.clippard.com/maximatic-pd 

Request a 

FREE
Catalog

Today!

®

®

Maximum Value. Maximum Performance.

     www.clippard.com/maximatic 

Solenoid Valves

Air Pilot Valves

FRLs

Maximum Value. 

Maximum Performance. 

Huge Inventory
Small, Compact Sizes
Competitive Pricing

Flow Ranges to 150 psig
Sizes up to 1” NPT, #10-32

®See us at Pack 
Expo - Booth 

S-6218

quarter_pg_ad_newlogo.ai 5/14/2008 11:43:50 AM

See us at PACK EXPO Booth #E-6316
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comment
John Kalkowski, Editorial Director

Word to the wise: Plastic films usage will expand 

IIt was classic cinema. Do you remember the conversation from 
“The Graduate”?  Dustin Hoffman, playing a troubled young man 
named “Ben,” was told by a family friend: “I just want to say one 
word to you. Just one word: Plastics.”

Ben: “Exactly how do you mean?”
Mr. McGuire: “There’s a great future in plastics. Think about it. 

Will you think about it?”
Now, more than 40 years later, it’s amazing how prescient that 

Mr. McGuire was. Where would Ben be if he had followed his 
advice? After all, the use of plastics has spiraled dramatically, 

especially in packaging, which has become the largest use 
for the material in the U.S. At the end of 2006, one study 

estimated that rigid plastics accounted for 23 percent of 
all packaging and fl exible plastics another 15 percent. 
Other materials—like glass, paper, board and metal—
have seen their shares diminish.

 The “Plastic Film” study just released by The 
Freedonia Group,  a Cleveland-based industry research 

fi lm, forecasts that plastic fi lm usage will grow about 2.6 
percent annually through 2012. Resin demand should total 
about 16 billion lb, valued at $13.4 billion. The total plastic 
fi lm value, including resins, additives, processing and other 
costs, is expected to reach nearly $32 billion.  

Bill Weizer, Freedonia’s vp of plastics, says applications like 
standup pouches and modifi ed atmosphere packaging will 
help drive growth, adding that fi lm’s advantages such as cost, 
performance and source reduction are other favorable factors.

Weizer says consumption rates for the fi ve highest-volume  
resins used in packaging will vary widely. LDPE and PP fi lms will 
likely lead the way, with annual growth rates at or above three 
percent. LDPE will fl ourish in areas like produce and snack packs, 
stretch and shrink wrap, and trash bags. PP’s use will swell in 
packaging for produce, dairy and other food applications. PET’s 
packaging applications may expand, but overall use will drop as 
fi lm and magnetic tape use declines. Sustainability will be a factor 
in slowing the performance of PVC, as its use has been targeted 
by environmentalists and some retailers. Weizer says a soon-to-
be-released bioplastics study shows their use will jump 15 percent 
annually, though by 2012 they’ll still account for less than one 
percent of total plastic fi lm usage.

So, if Mr. McGuire offers you advice on plastics, perhaps you 
should listen. Then, carefully weigh your choices.

Join us in Chicago to see the latest in 
Capping Technology from AROL

450 Satellite Blvd NE, Suite D • Suwanee, GA 30024 • 678-318-1290 • Fax 678-318-1296 • www.arol.com

Developed with food, beverage and  pharmaceutical 
customers in mind, NEXT technology provides for 100% 
wash ability and the virtual elimination of periodic 
lubrication by utilizing;

• 100% stainless steel or FDA compliant plastics
• Hygienically sealed capping heads
• Elimination of knock-out rods through the use of AROL 

expeller-less technology
• Wash-proof capping spindles

The MIRROR is the latest in hygienic and corrosive duty 
capping technology developed to satisfy the demanding 
food, pharmaceutical and chemical industries. By relocating 
all machine drive components to the upper turret area the 
standard machine base is eliminated. Providing for ;

• Complete wash ability
• No possible pooling of product or cleaning solution
• Easy accessibility for changeovers and sanitation
• Corrosion prevention by removing drive train 

components from the wetted area

November 9-13November 9-13 McCormick PlaceMcCormick Place
Chicago, ILChicago, IL

Booth E-7740Booth E-7740
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Air Demand Analysis

www.kaeser.com/ada or (866) 516-6888

Rotary Screw Air Compressors

www.kaeser.com/sigma or (866) 516-6888

SmartPipe™

www.kaeser.com/smartpipe or (866) 516-6888

Variable Speed Compressors

www.kaeser.com/sfc or (866) 516-6888

Tri-Lobe Blower Package

www.kaeser.com/omega or (866) 516-6888

“A team like ours runs on 
  adrenaline … and on clean, 
  reliable compressed air.”

www.kaeser.com/sigma
info.usa@kaeser.com

(866) 516-6888 

Nobody knows a winner better than Joe Gibbs Racing. That’s why 
they’ve installed Kaeser compressed air systems in their state-of-the-

art raceshop.    
Reliable air is the lifeblood of Joe Gibbs’ operation – just as it is in 

yours.  From CNC milling centers to the fab shop and everywhere else in 
your plant, Kaeser provides all the clean air you require to keep you running 
at peak performance, 24/7.  

Available in any size you need, our units are engineered for easy     
maintenance and energy efficiency ... but most of all, for reliability. So, 
when you want a winner, choose Kaeser.

Kaeser Compressors, Inc., P.O. Box 946, Fredericksburg, VA 22404 USA
Built for a lifetime

— J. D. Gibbs
Team President – Joe Gibbs Racing,

 technology partner with Kaeser Compressors since 1998
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new products
equipment

NEW FOOD FILMS FROM
KLÖCKNER PENTAPLAST

By thinking outside the box, we’ve

developed creative solutions in packaging

film that offer maximum freshness, product

integrity, and performance. Packages

using our Pentafood® films help differentiate

your product at the critical point-of-sale,

by providing the ability for unique package

formats and convenience options that

enhance consumer appeal.

Innovative film structures have been

carefully engineered to improve modified

atmosphere packaging, extend a product’s

shelf life, and maximize food safety and

hygiene. New materials based on a wide

variety of polymers offer enhanced 

sealability and easy-open characteristics

to increase consumer convenience. 

As the leading global producer of 

packaging film, backed by expert 

technical support, Klöckner Pentaplast 

is uniquely qualified to help you think

outside the box for the creative packaging

solution you need.

www.kpfilms.com
540.832.3600

Motors, Drives, Devices

Ring index drives
Camco® ring index drives feature larger through-
holes to accommodate a variety of automated 
machinery and equipment, including electrical 

wiring and air or 
hydraulic lines. 

New models 
include the 
1100RNG, 

with a 1-m 
nominal dia 
ring, and 
the 1.5-m 

1550RNG. Both 
can be ordered in 

a 6- to 48-stop configuration. Additional features 
include a large output mounting surface supported 
by a 4-point contact bearing for high accuracy, thrust 
and moment capacity. 
DE-STA-CO, 888/337-2226.
www.destaco.com

Grate magnet
The Tramp Iron Grate in Housing (TGH) removes ferrous 
contaminants from free-flowing products. Typical TGH 
units include a stainless-steel rectangular housing 
that holds multiple rows of 1-in.-dia tube magnets 
to attract and hold fine tramp iron as material flows 
around the magnets. Available magnet materials, in 
order of increasing strength, are Erium™ Ceramic, 
Rare Earth and Xtreme™ Rare Earth. Hinged doors are 
designed to make the grate rows accessible for easy 
cleaning. Optional features include adapters, sanitary 
finishes and additional magnet rows.
Eriez, 888/300-3743.
www.eriez.com

Signal cables
The co. introduces its miniBOSS™ and 
microBOSS™ tool-cord lines, designed to 
deliver power and signal to a variety of devices. 
miniBOSS™ comes in 3-, 4-, 5- and 6-position 
variations and uses both static and high-flex, 
dual-rated TC-ER and STOOW 14-awg cable, as 
well as thick and thin Devicenet™. microBOSS™ 
is available in 3-, 4- and 5-pin configurations; 
cable types include standard 22-awg STOOW 
and thin Devicenet,™ with static and high-flex 
cabling available.
Amphenol-Sine Systems, 800/394-7732.
www.sineco.com

DVI/USB splitter
The CU8810 DVI/USB splitter helps connect multiple 
industrial displays. Using this compact device, up to 
4 displays showing the same image or 2 separate 
images can be connected to the same PC. The CU8810 
transfers images via DVI, and its integrated USB ports 
transfer command signals from touchscreens, function 
keys, keyboards and other USB devices that may be 
equipped on displays. The DVI splitter and each control 
panel can be located up to 164 ft apart.
Beckhoff Automation LLC, 952/890-0000.
www.beckhoffautomation.com

Print controller
The I-Mark™ V84i is 
an OEM version of 
the co.’s newest 
drop-on-
demand 
ink-jet 
printing 
controller. 
Minimal software 
development is required 
to integrate the controller, thanks to 
a simplified communications protocol. 
Machine builders can use the same 
touchscreen interfaces, power supplies, PLCs 
and other hardware with the V84i as they do with 
the base machine. The system is said to be ideal 
for printing 4 to 5 lines of text, graphics/logos and 
bar codes ranging from 3/32 in. to 5 in. high, at line 
speeds up to 786 fpm.
Matthews Marking Products, 412/665-2489.
www.matthewsmarking.com

See us at PACK EXPO Booth #6543
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LET PRINTPACK’S SHRINK LABELS
ENERGIZE AND MODERNIZE YOUR BRAND

Shrink sleeves from Printpack’s Seal-It Division represent a powerful solution for labeling your product. Replace dull 
pressure sensitive, stretch and paper labels with vibrant, full body coverage. Extend the sleeve for tamper evidence, replacing 
multiple packaging components with a combination shrink sleeve solution that captures the consumer’s attention and 
creates differentiation on the shelf. 

Utilizing fi lms like Earthfi rst® PLA, PETG, OPS & PVC, innovative inks and coatings, as well as dazzling ten color 
rotogravure and fl exographic printing, will give your packaging new energy. Support from our technical team will assure a 
successful transition to the possibilities of shrink sleeve labels.

www.printpack.com
evolves@printpack.com
866-686-2048

70 Schmitt Blvd.
Farmingdale, NY 11735  

Earthfi rst® is a registered trademark of Plastic Suppliers. Ingeo™ is a trademark of NatureWorks LLC. The EcoPLA design is a registered trademark of NatureWorks LLC

I/O brochure
The co.’s new I/O-System Brochure 
includes a removable, 4-panel 
reference poster that outlines its 
range of bus couplers, PLCs and 
more than 300 digital input/output, 
analog input/output and specialty 
modules. Key features of the 
750/753 Series are included, as 
is a list of software tools such as 
I/O-Check, I/O-Pro and I/O-System. 
Free copies can be requested 
online or by phone. 
Wago Corp., 262/255-6333.
www.wago.us

new productsequipment

Label printer/applicator
The Model 250C label printer/applicator is said to have the smallest footprint in the industry. 
Each system is custom-built and is configured for tamp application with a maximum stroke 
length of 8 in. and uses label rolls with outside and inside dias no larger than 8 and 3 in., 
respectively. The 250C offers the same standard electronics and pneumatics as the co.’s 
Model 250.
ID Technology, 817/626-7779.
www.idtechnology.com

Metal detector
The Apex™ 300 metal detector 
series is designed to fit drop-
through or pipeline food and 
beverage applications. New 
processing algorithms are meant 
to optimize high-speed scanning 
and detection, and its multicoil 
design is said to provide high 
sensitivity. The compact system 
is also offered with the co.’s 
VeraWeigh checkweigher for 
greater flexibility. AuditCheck 
enables continuous monitoring of 
sensitivity performance.
Thermo Fisher Scientific Inc., 
800/678-5599.
www.thermofisher.com

See us at PACK EXPO Booth #N-4043
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www.satoamerica.com

Today’s inventory management challenges 
require creative solutions. And by thinking 
outside the box, we’ve been able to pack 
dozens of new features inside our new GL4e
lineup of thermal printers. All of which mean 
greater productivity and performance for 
you and your business. Highlights include:

 Competitive Product Emulations
RFID Ready
Industrial Mid-range Solution
Multi-port Interfaces
SATOnet Connect™
Stand Alone Capability
Graphical LCD Panel

See for yourself why the GL4e series from 
SATO is the industry’s best – 
bar none. For more 
information, call your local 
reseller today or log on to 
www.satoamerica.com.

Thinking
Outside the
Box... Again.

It’s In 
There...

   SEPTEMBER 2008 PACKAGING DIGEST  17

Hot melt gun
The e.dot+™ electric hot-melt adhesive guns reportedly offer 
accurate dot or bead placement, easy installation and quiet 
operation. The guns are said to have on-times as low as 0.4 
ms, cycle rates as fast as 1.8 ms and a service life in excess of 
200 million cycles. The removable armature and seat and the 
interchangeable nozzles simplify maintenance. Manual stroke 
adjustment allows for re-zeroing of the module after servicing, and 
the module coil connector is designed for fast module exchange. 
High-speed dotting applications are recommended, including 
cigarette tax stamps and couponing, chocolate wrapping and small 
carton flap sealing.
Nordson Corp., 800/683-2314.
www.nordson.com

Software
EASYLABEL® 5 software facilitates RFID and 
bar-code labeling and now features a version 
that can run on the Windows Terminal Server 
platform. A single copy can be installed on a 
server and accessed by an unlimited number 
of users, increasing cost-effectiveness and 
simplifying network administration tasks such as 
software upgrades. The co. says existing formats 
created with other versions of EASYLABEL® are 
compatible with Terminal Server edition. 
Tharo Systems, Inc., 
800/878-6833. 
www.tharo.com

Hand packer, case sealer
The VP15-T VersaPack hand packing system features 
a case erector, an ergonomically designed conveyor 
system, a hand packing station and a case sealer. 
The S-curve conveyor handles most rigid, semi-rigid 
and flexible products at speeds up to 15 cases/min. 
Operators can reportedly pack products with minimal 
movement and advance each packed case with finger-
sensing technology. Also, the co.’s new CS15-T case 
sealer top-seals between 15 and 25 cases/min using 
pressure-sensitive tape.
Pearson Packaging Systems, 800/732-7766.
www.pearsonpkg.com

Leveling mounts
The co. expands its line of tapped type Ny-Lev 
nylon base leveling mounts. The socket swivels 15 
deg in all directions, but the hex restricts further 
movement and keeps the socket from separating 
from the base. Available in both steel and stainless 
steel, with or without lag holes, the leveling 
mounts have a glass-filled nylon plastic base and 
a nonskid elastomer rubber pad that reportedly 
resists many organic acids, most chemicals, 
alkalines, salt, water and corrosion.
J.W. Winco, Inc., 800/877-8351.
www.jwwinco.com

Rodless cylinders
RTC rodless cylinders are equipped with oval-
shaped—rather than round—pistons, which are said 
to provide excellent load and moment-generating 
capacity. The slide and piston are constructed 
as a single unit, letting the slide move maximum 
loads even on smaller cylinders. Four versions are 
available: RTC-BV for universal use; RTC-CG for 
compact dimensions; RTC-EG for cost-effectiveness; 
and RTC-HD for heavy loads. The cylinders come 
in dias from 0.625 to 3 in. and a maximum stroke 
length of 32.5 ft. 
Bosch Rexroth Corp., 800/322-6724. 
www.boschrexroth-us.com

See us at PACK EXPO Booth #N-4347

pdx0809npequip_ID   17pdx0809npequip_ID   17 8/25/2008   10:05:24 AM8/25/2008   10:05:24 AM



4
5

,0
0

0
O

F 
YO

U
R
 P

EE
R
S

10
,0

0
0

+
IN

N
O

VA
TI

V
E 

SO
LU

TI
O

N
S

2
,0

0
0

E
X
H

IB
IT

O
R
S

pdx0808_pmmisprd   2pdx0808_pmmisprd   2 8/25/2008   2:12:42 PM8/25/2008   2:12:42 PM

© 2008 PMMI

N
ov

em
be

r 
9

-1
3,

 2
0

0
8

M
cC

o
rm

ic
k 

P
la

ce
 | 

C
h

ic
ag

o
, I

L 
| U

S
A

R
eg

is
te

r 
to

d
ay

 a
t 
w
w
w
.p
a
ck
ex
p
o
.c
o
m

C
o

-l
o

ca
te

d
 w

it
h

:
PA

C
K 

EX
P

O
 is

 p
ar

t 
o

f:

1 P
LA

C
E 

FO
R
 Y

O
U

 T
O

 S
EE

 I
T 

A
LL

 
P

A
C

K
 E

X
P

O
 IN

TE
R

N
A

TI
O

N
A

L
pdx0808_pmmisprd   3pdx0808_pmmisprd   3 8/25/2008   2:12:57 PM8/25/2008   2:12:57 PM



Front & Back 
Label Applicator 
• Equipped with rugged 
 stainless steel side frames
• Electronically matched top trap ensures  
 optimum system flexibility
• Variable labeling speeds to 
 300+ Products per minute
• Easily integrates into existing 
 lines or off line configurations

3600 RW 
Series 
Applicator 
• Reads, Encodes, Verifies,
 Prints & Applies RFID tags
• Unique reject shuttle 
 mechanism for bad tags
• Supports EPC Class 1, Gen 1 and Gen 2 tags
• Sato or Zebra version available

Every facet... of our 
manufacturing process is housed under one roof. 
We offer the most automated, state-of-the-art 
manufacturing facility in the industry—resulting 
in an impeccable finished product. 

From Semi-automatic applications to the most 
demanding high speed, high accuracy labeling 
solutions, we understand your needs. 
And at CTM, supporting our customers before,
             during and after the sale is paramount.  

Contact us today, or visit us on the Web!

1318 Quaker Circle • Salem, OH 44460
Telephone: 330-332-1800 • Fax: 330-332-2144 

www.ctmlabelingsystems.com

pdx0805_ctm.indd   1 04/07/08   4:33:39 PM
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Film & Foil

new products
materials

Metalized pouches Flavorseal® metalized 
pouches lend a decorative look to products 
competing for customer attention while extending the 
shelf life of foods by minimizing oxygen exposure. 
After opening, the pouches easily reseal to keep 
foods fresher longer. The pouches can be tailored to 
specific shelf-life requirements, offering competitive 
solutions for moisture- and oxygen-sensitive 
products that require barrier packaging and product 
visibility, the co. says. The pouches come sealed on 
three sides, meet USDA and FDA standards and 
feature customer-friendly options, such as hanging 
punch holes, tear notches and reclosable zippers, to 
increase retail sales appeal. 
CMS, 866/769-1500.
www.cmsflavorseal.com

Security foil CPI Security Foil accepts fine-
line graphics, text, logos and micro-features applied 
directly to its surface during the rolling process.  
This product can be used in any aluminum-based 
applications including push-through blister foil, 
child-resistant foils, cold-form foil, pouches, sachets, 
induction seals for bottles and more. The physical 
properties of the security foil are identical to 
standard foil in thickness, strength and machinability, 
the co. says, and no changes in the packaging 
process or specifications are needed. Virtually any 
foil gauge or alloy can be used. The foil can be 
lacquered, laminated, coated, printed and slit like a 
conventional foil. 
Constantia Hueck Foils, 302/235-2160.
www.constantia-hueck.com

Foil and bags Barrier foils are 
a laminate of polyester, aluminum 
and PE that provide a low moisture-
vapor transmission rate and protect 
items that may deteriorate due to 
corrosion or moisture damage. 
Other bags and liners allow water 
vapor and aggressive gasses to 
seep through, allowing deterioration 
of the product to occur, but this 
can be eliminated with the use of 
the foil, the co. says. The 3D bags 
and shrouds provide corrosion 
protection for machinery and metal 
goods during transit and long-term 
storage. They can be manufactured 
in many shapes and sizes to suit the 
dimensions and styles of the outer 
packaging and can also include a 
clear barrier viewing panel. 
Protective Packaging Ltd., 
44 (0) 161 976 2006.
www.protpack.com

See us at PACK EXPO Booth #N-3206
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new productsmaterials

High-barrier film An extension of a medical and pharmaceutical high-
barrier film line is engineered to meet transdermal patch and oral strip-packaging 

requirements. For applications involving sensitive drugs or flavored strips, 
PerfecPharm™ Grades 35677-E, 35682-G and 35689-F utilize aluminum foil and a 

PET sealant, which is designed to have extremely low interaction with excipients, drugs 
and flavorants. Grade 35691 is a clear film with very high oxygen and moisture barrier 

properties. For protection from interactions, Grade 35435-F uses a Barex® sealant.
Perfecseal, 920/303-7000. www.perfecseal.com

Label shrink film The 
Pentalabel® product line of shrink-
films for labels has been extended 
to include Pentalabel® E749/22, a 
polyester film with multiple shrink 
characteristics for all full-body 
shrink-sleeve labels, in contoured 
containers. This film combines 
properties with little to no machine-
direction (MD) shrinkage and low-
shrink force, to produce a finished 
label that remains uniform across 
contoured containers; in particular, 
the bottom portion of containers. 
These films prevent the “smile” 
typically seen with other polyester 
films, the co. states. 
Klöckner Pentaplast Group, 
540/832-1427. www.kpfilms.com

Blister 
laminate 
The Cold Form™ 4000 blister 
laminate is suitable for light- and 
moisture-sensitive medications due 
to its 45-micron, heavy-gauge foil 
sandwiched between PVC film on the 
sealant side and a 60-micron nylon 
film on the other. Cold Form is said to 
offer two times the dent-resistance of 
other cold-formable blister materials 
due to an additional layer of a 60-
micron PVC laminated to the nylon 
exterior. The co. reports that the extra 
layer greatly enhances the material’s 
rigidity, practically eliminating 
indentations and impressions that 
could occur through typical shipping 
and handling. In addition, the exterior 
film layer of the laminate can be 
reverse-printed or surface-printed to 
display up to 8 colors, for enhanced 
product branding.
Reynolds Flexible Packaging, 
804/281-2262.
www.reynoldspkg.com
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 © 2008 Pliant Corp

Syringe The Daikyo Crystal 
Zenith RU prefillable syringe system 
is made from a proprietary, cyclic 
olefin polymer said to ensure drug 
purity. According to the co., the 
syringe’s improved drainability 
reduces dosing errors, and a 
lubricating barrier film on the piston 
and the cap eliminates the need 
for silicone oil. Also the syringe 
reportedly resists breaking, can be 
autoclaved at 121 deg C and has a 
higher tolerance of freeze drying and 
liquid nitrogen exposure.
West Pharmaceutical, 610/594-
2900. www.westpharma.com

Ordering program Fast Face, an ordering program for 
nonadhesive products, enables label stock converters to receive lower 
volume, custom-slit orders of select nonadhesive products in rapid 
delivery time cycles. These products can be used for a wide array of 
industry applications such as tags, tickets, business forms, coupons, 
point-of-sale materials and folding cartons.
UPM Raflatac, Inc., 
828/651-4804.
www.upmraflatac.com

BIBs An aseptic Air-Evac® Bag-in-
Box packaging system helps address 
the food industry’s need for improved 
product safety by increasing the 
amount of viscous fluids that can 
be extracted from BIB packages. 
The addition of the aseptic, high-
capacity barrier bags brings the 
efficiencies and cost savings of the 
Air-Evac system to high-quality food 
applications such as fruit fillings, 
diced tomatoes, sauces and other 
mid-range viscous food products that 
are suitable for aseptic packaging. 
The metalized film bags are available 
in a variety of barrier films and are 
designed to work with existing top-
fill fitments and the co.’s 330 (A330) 
reusable Shipper™ Intermediate 
Bulk Container (IBC) shipping 
container. 
A.R. Arena Products, Inc., 
800/836-2528.
www.arenaproducts.com
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P R O D U C T  I D E N T I F I C A T I O N  S O L U T I O N S  F R O M  I D  T E C H N O L O G Y

2051 Franklin Drive t. Worth, TX 76106 888.438.3242 www.idtechnology.com

© 2008 ID Technology.

The Specialist To Call On For
Your Product Identification Challenges

When it comes to Product Identification, you can count on the specialists at 

ID Technology to have all the answers. 

With the only nationwide 
manufacturing, sales and 
service network in the industry.

IDT brings years of experience, the latest technology and a complete range of 

labeling, coding and marking products to solve your Product Identification 

challenges. So whether you need print and apply, high-resolution inkjet or laser 

coding, or thermal transfer marking, IDT has the right solution for your needs. 

Make sure to ask about the complete line of IDT consumables and how using them 

can qualify you for our limited lifetime warranty on all IDT parts and services – just 

one more reason to call the specialists at ID Technology.

And best of all, every ID Technology product is backed by our nationwide network 

of PMMI certified service technicians.  To talk with the specialist nearest you,

call  888-438-3242, or visit www.idtechnology.com today.

laser coders

thermal transfer
overprinters

high resolution and
drop on demand printers

inkjet coders

label printers
and label applicators

Untitled-1   1 7/22/2008   1:30:18 PM

Label inks Sheet-fed label inks 
include ProMark™ conventional and 
Fusion™ UV hybrid inks, designed 
to run on a full range of substrates, 
including recycled and low-basis-
weight CIS stocks. The hybrid inks 
have gained acceptance in many 
operations, enabling printers to 
go from conventional to hybrid 
without reconfiguring presses or 
conditioning rollers. Along with 
press stability and color balance 
comparable to offset inks, they offer 
exceptional adhesion to multiple 
substrates including PS and PVC.
INX Intl., 800/631-7956.
www.inxinternational.com

new productsmaterials

TPO sheet The Invision PX, a patent-pending, modified PPE-capped 
thermoplastic (TPO) olefin sheet, possesses high durability, while the Invision 
TX, a monolayer TPO sheet, offers benefits in thermoforming applications. The 
features also include high melt strength, greater stiffness of TPO sheet products, 
lightweight parts and quick cycle times. The sheet lines include mono- and 
multilayered, extruded products that are environmentally friendly, the co. reports. 
The co. says that they can also be pigmented or painted.
A. Schulman, 330/666-3751.
www.aschulman.com

Laminates Strong interlayer 
bonds and improved shelf life are 
characteristics of laminates made on 
a Comexi laminator that utilizes low-
viscosity adhesives, the co notes. 
The solventless laminates eliminate 
concerns about the removal of 
retained solvents and volatiles 
associated with solvent laminations, 
and can improve adherence to 
environmental regulations and lower 
energy usage, the co. says. 
Ampac Flexibles, 513/671-1777.
www.ampaconline.com

See us at PACK EXPO Booth #S-2200
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©2008 Alcan Packaging
FOOD AMERICAS

When you partner with Alcan, you're teaming with a food
packaging company recognized for high standards and performance

in manufacturing, operations and safety. Our robust R&D and
Continuous Improvement efforts deliver exceptional customer service.

We are dedicated to operational excellence and it shows in products that lead the 
industry in speed-to-market, durability, shelf impact, and customer satisfaction. 
At Alcan Packaging Food Americas, we focus on helping you get the best, most 

attractive products to market — so you can focus on your success.

Focused on
Operational Excellence

Talk to your Alcan Packaging Food Americas representative at 1-773-399-8000 or visit www.alcanpackaging.com
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If you think consumers aren’t purchasing products 
because of their packaging, THINK AGAIN.

Rethink, 
  repackage, 
     reconnect

FFinding out what’s on consumers’ minds is increasingly important and enables 
companies to deliver innovative new products and services. Open, honest dialogue 
can get to the heart of customers’ wants and needs. Marketers are considering new 
strategies and tools, thanks to the advent of Web 2.0. Companies that reach out 
to consumers on their preferred communications platforms and engage them in 
dialogue have a real opportunity. 

But it’s easy to get so focused on the implementation of new social media, that 
traditional marketing tools are overlooked. We’ll make the case that no initiative 
is more important in the marketing mix than packaging. After all, only packaging 
delivers products directly into the consumer’s hands.

Package designers would like marketing execs to understand how important 
packaging is to the marketing mix. While marketers are starting 
to get it, in many instances, they still haven’t understood it well 
enough to fully maximize the potential of packaging. 

 Intense competition, a challenging economy, waning 
consumer confi dence and cuts in spending have all come 
together in a perfect storm. So why should brand managers 
invest in innovative, new packaging now, when the urge is to 
cut marketing budgets? This is actually the best time to rethink, 
repackage and reconnect—with the customer. Great companies 
have viewed economic downturns as opportunities. . .the glass 
half full, not half empty. Lee Iacocca once stated: “We are 
continually faced with great opportunities brilliantly disguised 
as insoluble problems.” 

While competitors cut budgets, smart marketers spend 
wisely on a few good initiatives that will give them a solid 

return on their investments. This is an optimal time for visionaries 
to push their brands front and forward. Having said this, it’s time 

to break out of the rut.
And most packaging appears to be in a rut. Why is it that so 

much of the category packaging out there looks the same? Let’s face 
it: when marketers are in the business of selling consumer products, 
including commodities, they probably think it’s enough to leverage 
their brands on their packaging. This approach along with signature 
colors should suffi ce to differentiate their products. 

Really? Take a look at a number of major product categories. 
Pasta sauce. Juice. Bottled water. Cereal. Do many brands really 

stand out from the plethora of products on retail shelves? Does 
this approach, by itself, work? Have marketers felt compelled 

to pair their brand identities with “category-appropriate” 
package structures and colors far too often? Is this 

complacency killing their brand’s chance of stardom?

Packaging power
To really maximize the power of packaging, 

marketers and designers must go further than 
they’ve ever gone before. That means the leveraging 

of the brand and its properties are merely a starting 
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Continued on page 28
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The Vivo! electrophotographic label 
printer offers photo-quality label printing 
at high-speed, and is designed for 
businesses that require moderate or 
high volume production of photo-quality 
labels. For printing private label and 
special version product labels in 
short-runs, the Vivo! digitally prints 
labels at a speed of up to 3 linear inches 
per second in 600 dpi CMYK color. Cost-
effective for production quantities up to 
15,000 labels per batch. The Vivo! is a 
toner-based electrophotographic printer, 
similar to a laser printer, and prints onto 
paper and synthetic label materials. 
Printed labels are extremely resistant to 
fading, abrasion, and moisture. 
QuickLabel Systems, 877-757-7978. 
www.QuickLabel.com

Vivo! Photo-Quality 
Digital Label Printer
7,500 Labels? By this 
afternoon? No Problem!

QuickLabel’s QLS-8100 Xe, QLS-4100 Xe, 
QLS-3000 Xe, and QLS-2000 Xe digital 
color label printers produce color labels 
faster than any other tabletop printers 
on the market. These offer the greatest 
ability to rapidly process and print 
variable content, where successive labels 
have totally different text, graphics, and 
barcodes. Print as fast as 7 linear inches 
per second in 4 Spot Colors or in CMYK 
Process Color at 300 dpi resolution onto 
labels and other rollstock up to 8.3” 
wide. Use Custom QuickLabel® software
or print from other software using the 
Windows® driver. 
QuickLabel Systems, 877-757-7978. 
www.QuickLabel.com

Fastest Industrial Color 
Label Printers

QuickLabel’s Pronto! family of barcode 
labels printers make it easy to print 
single-color product labels and shipping 
labels. Sold with Lifetime Warranty, 
QuickSwap™ Loan, Repair & Replacement 
Service, and 24-hour Customer Support. 
QuickLabel Systems, 877-757-7978. 
www.QuickLabel.com

Barcode Printers with 
Lifetime Warranty

QuickLabel offers two services: the 
QuickPrint service, using QuickLabel’s 
short-run label printers with fast 
turnaround and low minimum order 
quantities, and the QuickFlex service, 
using flexographic presses.
QuickLabel Systems, 877-757-7978. 
www.QuickLabel.com

Label Printing Services

QuickLabel® manufactures labels, inks, 
and thermal transfer ribbons for every 
label printer brand. We have labels in 
1000s of shapes and sizes, and dozens of 
materials and price ranges. We’ll 
drop-ship to your customer or deliver to 
meet your own needs. 
QuickLabel Systems, 877-757-7978. 
www.QuickLabel.com

Blank Labels & Inks

new productsequipment

Inkjet
Technology by

Hello  :-)  Do you have great ideas for custom product 
labels that your customers will love? An idea for a new 
product, or a “new look” for the labels on your existing 
products? Wouldn’t it be great to be able to see your new 
labels printed right away, in the exact quantity you need? The 
good news is that you can, with the Zeo! inkjet label printer. 

You can use the Zeo! to print your own custom labels 
in minutes – right out-of-the-box – in fantastic Zeo-listic 
Color™. Print as much or as little as you need, whether it’s 
one label or 1,000 labels. Print on any label shape or size. 
Print 150+ labels an hour! 

The Zeo! is such a reliable printer, it comes with a Lifetime 
Warranty and QuickSwap replacement service.

Advertisement
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300 Newsome Drive • Yorktown, VA 23692
Phone: (757) 898-1530 • Fax: (757) 898-1580

VERTICAL CONVEYING SOLUTIONS

Visit us at PACK EXPO Booth E-6603

Need to reduce operating cost?
Ryson can help.  Our Spiral Conveyors 
need less fl oor space than conventional 
conveyors and are faster and more reliable 
than any elevator or lift.

Quality and service come fi rst at Ryson.  We 
are the number one spiral manufacturer 
in the USA.  For application assistance or 
more information, give us a call or visit 
www.ryson.com.

Save Space 
and Increase 
Throughput
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point. Understanding the consumer’s engagement 
with the brand and the product is the next, and 
most important, consideration. 

Besides ascertaining consumer impressions of 
both, and the emotive qualities they represent, 
another crucial question should be asked: How 
can packaging become just as, or more important 
than the product it contains, to the customer?

What a concept!
Think of it. Even commodity products outsell 

competitors if uniquely packaged. In fact, in many 
cases, the packaging can become more important 
to consumers than the products they contain. 

Lest anyone doubt that, here are some 
examples:

Method’s environmentally safe home cleaning 
products feature clear containers that are pretty 
enough to be seen. As Method’s website states, 
“[co-founder] Eric [Ryan] knew people wanted 
cleaning products they didn’t have to hide under 
their sinks.” Not only does this product claim 
cleaning effectiveness and safety, it’s meant to be 
seen. What a concept! 

While a number of eco-conscious cleaning 
products are on the market now, why is it that 
Method has garnered nearly a whopping $100 
million in sales in a slow-growth category? Why 
is it that the brand has also created a community 
of avid brand loyalists? Products that are seen, are 
meant to be grabbed and used more. The more 
product used, the faster the repeat sales. 

An examination of the environmental cleaning 
category demonstrates a great deal of similar 
packaging. Method’s packaging is strikingly 
different. Contemporary, clean, refreshing. Since 
eco-friendly cleaning products abound now, we 
have to conclude that the packaging accounts for 
part of the Method brand’s stunning success. 

Could it be that in this case, the packaging is 
more important to the consumer in the fi rst place, 

helping to sell the brand until that all-important 
SMOT—second moment of truth—when the 
product itself is actually used? 

When Febreze fi rst hit store shelves, it had 
great distribution thanks to Procter &Gamble’s 
enormous retail clout. But after consumers used it 
for awhile, P&G experienced a gradual sales slow-
down. Being customer experience oriented, the 
company’s marketers opted to leverage its design-
forward mentality to launch the Febreze Décor 
Collection. 

Stylish, clear packaging with beautiful botanical 
or raindrop graphics make the latest Febreze line 
extensions stand-outs. Fresh, aromatherapy scents 
are beautifully captured in soft graphics that 
whisper to consumers. In home care aisles packed 
with splashy, bold, primary-colored packaging, 
Febreze Décor Collection is, literally, a breath of 
fresh air. Easy to spot on retail shelves. Quick to 
establish a connection with consumers. 

Packaging for home display
The clear intention? To take Febreze out of 

cupboards or closets, enabling consumers to 
openly display the beautifully-designed containers 
in their homes. The Décor Collection web 
page unabashedly states: “Shameless display of 
freshness” and “New uplifting freshness is always 
within reach”. How brilliant is this? No “out 
of sight—out of mind” where these products 
are concerned. With a product this beautifully 
displayed, Febreze provides visual enjoyment. 
Better yet, it will be picked up and used with far 
more frequency than ever before, hence, faster 
repeat purchases. 

 Take the case of Red Bull. How many energy 
drinks have come on the market in the past few 
years? Yet, Red Bull is the brand that rocks with 
consumers, taking the category by storm. It’s chic, 
slim, blue/silver aluminum cans with signature 
Red Bull brand identity in—what else—red—say 

No initiative is more 
important in the marketing 

mix than packaging. 
Marketers fi nd themselves 

at a crossroad. Competition, 
the economy, waning 

consumer confi dence have 
come together in a perfect 

storm. So why 
invest in innovative new 

packaging now, when the 
urge is to cut marketing 

budgets?

Ted Mininni

pdx0809attractive_ID   28pdx0809attractive_ID   28 8/25/2008   2:16:49 PM8/25/2008   2:16:49 PM



29 www.packagingdigest.com   SEPTEMBER 2008 PACKAGING DIGEST

Miro 4

Capturing digital images up to 65X faster than ordinary video cameras,
the Phantom Miro high-speed digital camera sees the endplay,

sticking, bending, bunching, twisting, tearing, dragging
and binding hidden in every machine process.

With a Phantom Miro camera, you  can see in slow motion
what ordinary machine vision can’t show you.

Make adjustments then review the results immediately.
The Phantom Miro shows you if increasing throughput in one stage

meshes fl awlessly with the next stage, allowing you to
optimize the entire line from end-to end.

Visit our web site and see the new Miro
www.visionresearch.com/go/packaging

decrease dwell time
increase line speed

reduce scrap
identify the cause of jams

Vision Research, Inc.
100 Dey Road, Wayne, NJ 07470, USA   

P: 1.973.696.4500     TF: 1.800.RESOLUTION      E: phantom@visionresearch.com

When it’s too fast to see
and too important

not to.
TM

high-speed digital cameras

PACK EXPO
BOOTH

E-6322

it all. Simply put: Nothing else 
looks like Red Bull.

The energy drink category 
has exploded, yet according to 
Information Resources, Red Bull 
is the clear category winner, with 
an estimated 340 million in global 
sales in 2007. Its next closest 
competitor, Monster Energy, did 
a little better than 1/

3
 of Red Bull’s 

volume in the same time frame. 
Interestingly, even though it’s a 
one product brand, Red Bull was 
cited as one of the fastest growing 
brands in 2007, with a staggering 
22.5-percent increase in sales.

Branding commodities
How about another stellar 

commodity item: Bird’s Eye 
Steamfresh frozen vegetables. 
Strong, fresh bag graphics 
show consumers how to evenly 
steam their vegetables in the 
microwave without mess, make 
this packaging so pleasurable, 
consumers will quickly become 
product adherents. 

In fi ve minutes from freezer 
to microwave to table in a time-
starved world—this packaging 
stands out from all the other 
bagged, frozen vegetable 
packaging in the supermarket. 
It’s cool, ice-blue panel depicting 
tempting veggies with a 
microwave in the background 
have struck a deep chord with 
consumers. Frozen vegetables have 
been staples for a long time, but 
Bird’s Eye’s entry has infused new 

consumer interest into the entire 
category. Information Resources Inc.  
says frozen vegetable sales rose by 4.7 
percent in 2006 over 2005.

According to IRI’s list of Top 10 
New Product Pacemakers for 200-
2007, Bird’s Eye’s Steamfresh Frozen 
Vegetables were number-two on that 
list, with $87 million in sales, just 
a shade off of Campbell’s Reduced 
Sodium Soups at $101 million in sales. 

When a package and product 
work to deliver emotionally engaging 
experiences synergistically, consumers 
will continue to seek out the brand 
and the product over and over again. 
The connection that packaging 
provides helps to cement consumer 
loyalty. Even for commodity items. 

So, if you think consumers aren’t 
purchasing products because of the 
packaging, think again. 

Ted Mininni, the president of 
Design Force Inc., a brand design 
consultancy to consumer products 
companies, prepared this article. 
Design Force helps clients market 
brands by connecting consumers to 
brands emotionally with compelling 
visual brand experiences. Design 
Force, Inc., can be reached at 
856/810-2277, or online at 
www.designforceinc.com. 
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Filling, feeding system 
has yogurt yodeling 

The Mastercup GHM 162 aseptically fi lls cups from 80 to 500 g with 100-plus different yogurt products, dispensing with moving seals.

OOne of Italy’s largest and well-known yogurt 
producers, Milchhof Sterzing (or Latteria Vipiteno 
in Italian), located in Vipiteno/Sterzing, Italy, in 
the Alps south of Tyrolia, recently installed aseptic 
fi lling and cup-feeding systems for yogurt that 
have jump-started its productivity by 80 percent. 
When production bottlenecks began to occur, that 
prompted the company to think about expanding 
its fl eet of packaging equipment. Recently, the dairy 
producer began using a new Mastercup system 

from Oystar Gasti (www.oystar.gasti.de). Oystar 
A+F (www.afautomation.com) also delivered 
a SetLine cup-feeding system as well as several 
end-of-line systems to complete the new line in 
Vipiteno/Sterzing. The result: Sterzing was able to 

greatly boost production, which better allows it to 
meet the growing demand for products under its 
Sterzinger brand, strengthening Sterzing’s position 
in the Italian yogurt market.  The new machinery 
came from the Gasti facility in Schwäbisch-Hall, 
Germany and the A+F plant in Kirchlengern, 
Germany. 

More than 100 different products
Onstream in 2007, the Mastercup and Setline 

provide enough fl exibility to accommodate roughly 

Lauren R. Hartman, Senior Editor 
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Alpine Italy’s Milchhoff Sterzing 
adds an aseptic yogurt-packaging 
system that has nearly DOUBLED 

PRODUCTON CAPACITY.

Continued on page 32

See us atPACK EXPO Booth #S-2230
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Circle of experts ...

Competitive pressures? Improve your advantage with SINAMICS drives from the Siemens circle 
of experts. The SINAMICS drive line covers the widest power ranges in the industry and offers 
the perfect fit from standard drives to high performance motion control. Scalable functionality 
and a common engineering tool from sizing to commissioning are unique to this unified drive 
circle. Innovative form factors added to the latest features such as plug-&-play technology and 
power reduction lead the way to tomorrows machine designs. SINAMICS Drives from Siemens –
Setting standards with Totally Integrated Automation. www.siemens.com/sinamics
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100 different products within the 
Sterzinger line as well as about 
40 other retail products, in cup 
sizes ranging from 80-g for airline 
foodservice to a 125-g size for retail 
products and a 500-g family-size cup. 
Sterzing’s selection of the Mastercup 
GHM 162, a 16-pump aseptic cup 

fi lling/sealing model, was largely 
driven by the machine’s reliability 
and sterility, based on what Sterzing 
calls “a comprehensive, hygienic 
concept.” Featuring a patented chain 
encapsulation, individual servo drives 
for each machine motion, package 
sterilization and product-fl exible, 
maintenance-free aseptic fi lling units 
without moving seals, the system has a 
patented integral cup-leakage monitor. 

Easy to retool and clean without 
much interruption, the equipment 
has a fi lling and a foil lid-sealing 
station that handle the Sterzing’s 
entire container line without the 

need to replace any package-specifi c 
parts. Changing from one cup size 
to another is quick and easy, PD was 
told, and can be done during cleaning 
to minimize downtime. 

Able to fi ll up to 43,000 premade, 
125-g PET cups or 35,000, 500-g 
family-size cups/hr, the Mastercup can 

dispense pudding, desserts, cream and 
other similar products. 

One of six lines running in the 
Sterzing facility, the new line also 
includes all A+F end-of-line packaging 
equipment, from a tray/case erector 
to the palletizer, as well as the 
conveying equipment needed for line 
integration, PD is told.
    Gasti and A+F are two of 17 Oystar 
manufacturing companies. The Gasti 
unit is located in Schwäbisch Hall, 
Germany, and supplies food packagers 
worldwide with hygienic and aseptic 
packaging systems for liquid and 
pasty products for fi lling and sealing 

We considered it to be a great 
advantage that the entire line would be 

coming from the same group. 

Sterzing’s new yogurt cup-feeding/tray-packing system includes an array of stations 
that unitize cups transported directly from the new aspetic fi ller/sealer.
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As 125-g yogurt cups race by at speeds of 700+ cups/min, the new aseptic production 
line, one of six lines at Sterzing, handles family-size (500-g) cups at 583/min.  
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Nordson® ProBlue® Fulfill™ integrated melter and feed systems increase 
production efficiency by automatically keeping the adhesive tank full. 

Frees operators to perform other tasks

 Operates with a wide variety of adhesives

Reduces downtime by delivering uninterrupted operation 

Eliminates a source of char that clogs nozzles

Prevents contamination from moisture, dust and debris

Reduces manual lifting strain and contact with hot surfaces

Provides quick, easy installation with factory-set controls

For more information on how ProBlue Fulfill adhesive systems can bring efficiency back 
to your packaging line, call Nordson today at 800-683-2314 or visit us on the web at 
www.nordson.com/ProBlueFulfill.

Always on full

www.nordson.com toll-free (800) 683-2314

Includes feeding bin

Secondary level check

Easy access filter

When you expect more.®See us at PACK EXPO Booth #S-230
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conotechi PACK EXPO
Booth # S-3033

WRAP IT • PACK IT • STACK IT

• Blister Packers
• Liquid/Powder 
 Filling & Capping

BOOTH
N-3328

Over 
30 different 

CAMPAK machines
available!

Maximize your production with CAMPAK and handle any size job 
no matter what the packaging process. Integrate two or more 
of our machines into a complete, high-speed packaging line 

delivering the lowest possible cost-per-fi nished-package!

• Cartoners
• Overwrappers
• Tray Forming/Filling
• Casepackers

• Palletizers
• Bundlers/
 Shrinkwrapping

www.campak.com
Contact us today:

Tel: 973-597-1414
Fax: 973-992-4713

Info@campak.com

CAMPAK INC.
119 Naylon Avenue
Livingston, NJ
07039

Model L 112 
Liquid Filler/Capper

Model HV / 2
Cartoner

Model SMP Casepacker Model NRT Overwrapper

pdx0809_campak.indd   1 8/11/2008   12:15:09 PM

cups and tubs. A+F in Kirchlengern, has evolved 
into a sought-after specialist for designing and 
manufacturing secondary and end-of-line packaging 
systems and cartoners, fi lm-wrapping machinery, 
palletizers, wraparound packers and case-forming, 
loading and closing systems.

 Sophisticated operation    
 Oystar A+F describes the comprehensive,  

SetLine system as a genuinely high-tech machine. 
Built with special-purpose grippers that work 
with most primary container confi gurations, the 
machine takes the fi lled, sealed yogurt cups and 

wraps two of them together before loading the 
wrapped units in a chosen pattern of trays or 
another type of secondary container. The modular, 
multistation machine is compact enough to 
fi t into tight spaces. The PLC-equipped feeder 
unitizes single cups or sets of 2, 4, 6 and 8 cups 
into mulitpacks of various shapes and sizes, prior 
to packing them into shipping cases—a big reason 
why Sterzing favored it. The multifaceted feeder 
can also layer containers into stacks and inserts 
the yogurt cups into secondary trays or sleeves. 
A+F also supplied components needed for the 
packoff process, such as automatic format-fl exible 

traymaking machines and palletizing systems.
All together, it’s a most sophisticated operation, 

summarizes Milchhof Sterzing production manager 
Walter Wiser. “We considered it to be a great 
advantage that the entire line would be coming 
from the same group. In fact, it has helped us solve 

     More information is available:
Oystar Gasti, 49 791 402 0. www.oystar.gasti.de.
Oystar A+F (A+F Automation USA), 732/536-8770.
www.afautomation.com.

The SetLine yogurt cup feeder, above, takes fi lled, sealed yogurt cups and 
overwraps them in paperboard sleeves or trays. Right, the aseptic fi ller/sealer.
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Instapak Quick® RT
Foam Packaging

Protective Packaging 
10 Old Sherman Turnpike
Danbury, CT 06810
203-791-3500   Fax: 203-791-3618
pd.instapakquick.com

Our Products Protect Your Products®

Just Press, Pat and Pack!

1. Apply pressure to a flat Instapak
Quick® RT bag to break the inner seal.

3. Nestle the product on top of the
  expanding foam-filled bag.

2. Rapidly pat back and forth and the
  bag will begin to expand.

4. Activate a second bag to form a
  protective top cushion.

Please refer to the Instapak Quick® RT User’s Guide for complete instructions.

Get started for $99!
To find out more about 
the Instapak Quick® RT 
Quick Start® Kit, visit
pd.instapakquick.com

or call 1-800-568-6636.
© Sealed Air Corporation (US) 2008. All Rights Reserved.

The “9 Dot Logo” and “Sealed Air” are registered trademarks of Sealed Air Corporation (US).
SC08090920

Protect Anything 
and Everything, Anywhere

Enjoy All The Proven Benefi ts 
Of Instapak® Foam Packaging: 
• Easy-to-Use 
• Superior Product Protection 
• No Start Up Costs 
• Versatile 
• Fast 
• Convenient 
• Improved Customer Satisfaction 

Now You Can 
Pack Like a Pro

Get Started Today for Only $99!NEW!

See us at PACK EXPO Booth #S-1674
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Track and trace
A fi lling machine places individual pills into a pouch and then seals them into a blister-pack. Tjoapack’s packaging line prints a unique code 
for each pill in the package that can be used to identify and track it all the way through the supply chain to the fi nal consumer.

WWith billions of prescription pills and tablets being 
packaged and shipped around the world each year, 
it would be easy to slip in a few tens of thousands 
of counterfeit pieces or divert a couple shipments of 
expensive medications to a black market in another 
country. The existing systems just haven’t had the 
capacity to effectively track all products through the 
supply chain. This may be changing. 

Governments around the world are instituting 
regulations to manage counterfeiting, diversion 
and reimbursement fraud while improving 
manufacturing quality control. These rules and 
guidelines often require the printing and encoding of 
unique data that go right onto the package, causing 
pharmaceutical companies and contract packagers 
to scramble in order to meet all the requirements 
of every jurisdiction where they may be shipping 
their products. In effect, they are establishing an 
“electronic pedigree” for the prescription drugs.

Many of these companies have little experience 
or understanding of how to build complex data 
structures that must be read and verifi ed in the 
production process and then manage the massive 
amounts of data to effectively track the delivery of 
medications to the consumer and—if necessary—
trace the product through the entire supply chain.

One Dutch contract packager has decided to 
be proactive. Tjoapack (www.meditraq.eu), with 

plants in Emmen and Boskoop, Holland, has 
developed a fully operational packaging line that is 
able to code and mark pharmaceutical packaging 
beginning with a single tablet in a blister-pack, all 
the way to the carton, case and pallet levels. 

Erik Tjoa, owner of the business, says there is 
no legal requirement to code individual doses, but 
being able to print and record 6 levels of package 
identifi cation is what makes his operation unique in 
the world. It also provides product authentifi cation 
at each node in the supply chain.

Using a line management system developed by 
Domino (www.domino-printing.com) and its 
subsidiary, Control (www.controlsoftware.net), 
Tjoapack has installed this updated equipment on 
an existing packaging line that had already been 
validated for use with pharmaceutical products. 
They call it the MeditraQ Centre of Excellence.

“I have had a personal interest in the potential of 
barcoding since the formation of the company and 
have wanted to impact the development of its use in 

the pharmaceutical industry,” Tjoa said.
Bob Lilley, Control’s director of global solutions, 

says the new system was designed to deal with the 
threat of counterfeit medicines and medication 
errors to improve patient safety, while helping to 
eliminate ineffi ciencies in the supply chain.

This new capability moves Tjoapack to a higher 
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Dutch pharmaceutical packager 
Tjoapack implements a 

MARKING AND CODING system
 that exceeds existing global

 requirements for track and trace.

John Kalkowski, Editorial Director
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level than competing contract 
packagers, according to Tjoa. The 
system relies on 2D bar codes called 
Data Matrix that are printed on the 
package at each progressive step in 
the packaging process. 

These codes can include a 
signifi cant amount of data in a 
small printed space that fi ts on 
vials, ampules, blister-strips, small 
jars and pharmaceutical packs.  
The data include a product code, 
serial number, batch number and 
expiration date. In addition to the 
Data Matrix codes, the information 
can be printed in linear bar codes 
or on radio frequency identifi cation 
(RFID) tags.

Unique codes are imprinted along 
with human-readable information 
by digital printers after the blister- 
pouch is made, when the blister- pack 
is placed in a a carton, when cartons 
are loaded into a case (which might 
include an RFID tag) and when an 
RFID tag is applied to a pallet of 
fi lled cases.

System verifi es codes
The system has a series of 

checks that verify that the codes are 
accurate. It’s not enough to have 
software to simply record the data, 
says Tony Walsh, Control’s director 
of strategic business development. 
The information must be linked 
or aggregated and a parent/child 
relationship established at each step
(blister-pouch to blister-strip, blister-
strip to carton, etc.). 

Walsh says Control has designed its 
software to work with any hardware 
technology, while also providing 
seamless integration with existing 
enterprise software systems. Control 
also provides compliant storage of all 
production data, with online access 
controlled by the  pharmaceutical 
companies that own the data. 

The entire system was developed to 
match the variable production speeds 
of the packaging line. At several steps 
in the process, Cognex (www.cognex.
com) imaging stations capture the 

1) Blister-pouch and blister-strip are printed 
at the unit-dose level as a Romaco Noack 
760  seals pills inside a blister pack.
2) Blister-packs are inserted into cartons by 
a Romaco P91 intermittent-motion cartoner. 
Carton/item-level printing is performed and  
patient information leafl ets are inserted.
3) Additonal coding and marking, such as 
human readable data, can be added to the 
pack with a Zebra thermal-transfer printer.
4) The carton is weighed by a Garvens 
checkweigher to ensure it contains the 
correct number of blisters and leafl ets.
5) Bundles are wrapped at a Sollas Bandum 
wrapper and checking station.
6) Cartons are packed into a case with an 
option for placement of RFID tag.
7) After palletizing, cases move to shipping 
to be shrink-wrapped as a unit. A unique 
RFID tag is printed by a Zebra thermal-
transfer printer and read by a Sick RFID 
station and antennae or hand-scanned 
with a Siemens portable scanner. Data are 
aggregated by a Domino Control computer.

Once fi lled with blister-strips, medicine cartons have a 2D code imprinted, and the 
software aggregates that data with all the individual codes for tablets inside the carton.

2
3

4

5

6

Continued on page 38
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imprinted data 
and feed it to 
the Domino 
controller, which 
compares the 
data to make 
sure it is properly 
associated. If 
the data do not 
match, the pack, carton or 
case will be rejected, and the system 
records which medications were 
removed and reports “wasted” codes 
to ensure accurate data.

Packaging line operators at 
Tjoapack said that there was an initial 
expectation that the reject controls 
would slow the system. However, they 
said they used the data to identify 
problems and have been able to tweak 
their system to minimize downtime 
and waste. 

 “We want to be the leanest, 
meanest and best contract packager in 
Europe,” Tjoa says. 

Easy setup praised
Tjoapack’s prescription packaging 

runs can vary widely in length, 
with many being relatively short. 
Quick changeover and easy setup is 
especially important in the clean-
room environments required for 
pharmaceutical packaging. Operators 
says they appreciate the Control 
system’s ease of setup.

Tjoapack decided to implement 
this system on an existing line that 
includes a Romaco (www.romaco.
com) blister-packer and intermittent 
motion cartoner, as well as a Sollas 
(www.sollas.com) bundle wrapper 
and a Toshiba (www.toshiba.com) 
Tec thermal printer. 

In the process, they added 5 
Cognex imaging stations with 
lighting, two Domino reject stations  
and one extraction unit, a Domino 
laser printer and two Zebra (www.
zebra.com) thermal-transfer RFID 
printers. A Sick (www.sick.com) 
bar-code scanner was added at the 
cartoner and a Sick RFID station was 
installed at the palletizer.

Tjoa says the implentation was 
completed within 8 weeks of the 
decision to go forward. “The process 
was not easy, but it succefully exceeds 
all of our expectations,” he adds.  

He explains that he chose Domino 
and Control as partners because the 
two companies complement each 
other so well in terms of coding skills 
and experience.

Tjoapack is ahead of the game 
right now, the owner says. However, 
the size of the counterfeiting and 
fraud problems are so large that 

governments 
just can’t ignore 
them. In Europe, 
he says, it is estimated that 7 to 15 
percent of all prescription drugs 
dispensed are fake. In countries like 
Russia and China the estimates are up 
to 25 percent. 

Tjoa points out that Turkey 
is poised to launch some of the 
world’s toughest regulations on 
track-and-trace coding in 2009. 
The driver there is massive fraud 
in drug reimbursements. Many 
pharmaceutical companies and 
contract packagers won’t be totally 
ready for the change, he says.

With most of its customers 
within a 1,000-km radius, Tjoapack 
works hard to provide just-in-time, 
lean manufacturing. The packager, 
however, relies on the integrated 
software system to generate accurate 
mass serialization in multiple 
languages while meeting local 
requirements at all times. 

Tjoa says his company will expand 
into Spain and Hungary soon and is 
likely to install similar systems there, 
since demand will grow for more 
complete coding and data tracking. 
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     More information is available:
Cognex, 508/650-3000
www.cognex.com.
Control, 44 1954/782551,  
www.controlsoftware.net 
Domino, 44 1954/782551, 
www.domino-printing.com.
Garvens, 973/276 1093, 
www.us.mt.com.
Romaco, 973/709-0691,
www.romaco.com. 
Sick, Inc., 800/325-7425. 
www.sick.com.
Sollas, 215/822-0600, 
www.sollas.com
Tjoapack, 31 591 679 361, 
www.meditraq.eu. 
Toshiba, 800/228-3606. 
www.toshibaprinters.com.
ZebraTechnologies, 866/230-9494, 
www.zebra.com. 

See us at PACK EXPO Booth #N-4634
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sustainability

AAs the packaging industry increasingly engages 
in discussions of metrics and scorecards to assess 
environmental performance, it is important to 
distinguish between two terms: Life Cycle Thinking  
and Life Cycle Assessment. 

Life Cycle Thinking is a qualitative framework 
used to understand and assess systems. It has 
historically been applied to natural systems through 
fi elds like ecology, where we study the relationships 
between species and their habitats. More recently, 
in the fi eld of industrial ecology, we have applied 

the framework of Life Cycle Thinking to industrial 
systems as a way to understand man-made systems 
and their interaction with the natural environment.

Often, in an industrial context, Life Cycle 
Thinking is used to ask: “What are the systemic 
impacts of an industrial action or process?  If I take 
a certain action, what are the resulting consequences 
throughout the supply chain and beyond to natural 
systems?” Because natural and man-made systems are 
inseparable, this is a challenging question. Life Cycle 
Thinking doesn’t produce easy answers, but it does 
provide a framework to recognize and understand 

these complex systems and their interrelationships.
Life Cycle Assessment is rather a quantitative 

tool used to develop partial answers to the 
questions posed by Life Cycle Thinking. We use 
Life Cycle Aassessment to measure the known 
burdens our industrial processes impose on 
various environmental impacts like greenhouse gas 
emissions, water consumption, etc. But Life Cycle 
Assessment has signifi cant limitations.  

It can only be used where inventory data and 
accepted Life Cycle Impact Assessment (LCIA) 

methods exist. When either of these is missing, it’s 
not a useful tool. For example, Life Cycle Thinking 
might help discover that packaging debris is creating 
problems for marine ecosystems. However, Life 
Cycle Assessment data and methods don’t exist to 
quantify these effects. This doesn’t mean we should 
ignore the problem, but only recognize that Life 
Cycle Assessment isn’t currently an appropriate tool 
to address it.  

Even when we do have available data and 
acceptable methods, Life Cycle Assessment provides 
only an approximation of environmental impacts. 

Both the data and 
the LCIA methods 
include uncertainty. 
Thus, Life Cycle 
Assessment should be viewed as guidance 
for understanding the likely areas of impact.

Like the dual approach to sustainability, Life 
Cycle Thinking and Life Cycle Assessment should 
be approached in the same vein. We use Life Cycle 
Assessment where adequate systems of measurement 
exist, but must continue to use Life Cycle Thinking 
to assess the consequences of our actions in a 
long-term, holistic manner. It’s often said that “we 
treasure what we measure.” If we limit our analyses 
to systems and impacts we can quantify, we will 
focus on some impacts (e.g., carbon emissions) while 
potentially ignoring others (e.g., biodiversity loss). 
Someday, we may have sophisticated Life Cycle 
Assessment data and methods to assess a wider range 
of issues. 

But until then, we must recognize the limits of 
Life Cycle Assessment as a tool. 

Assessment can’t replace life-cycle thinking

Martha Lefl ar is project manager for the Sustainable 
Packaging Coalition, a project of GreenBlue (www.

greenblue.org). For additional information, email info@
sustainablepackaging.org

PACK EXPOPACK EXPO
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C
Two brothers hope to redefi ne the standard for HOT BEVERAGE SLEEVES.

Cork was once the only crown fi t for wine. Then 
the metal screw cap came along, as well as synthetic 
corks, which have won increasing favor as wine 
bottle closures. Cork may have found a new ally, 
however, in the ascendant prince of beverages, 
coffee. Memphis, TN-based CoolCorC is selling 

hot beverage cup 
sleeves made out of 
cork, rather than 
paper, and says 
its alternative is 
greener and more 
functional.

Cofounders and 
brothers Larry and 
Josh Wright began 
brainstorming 
the concept three 
years ago. “I had 
been looking at 
furniture in a 
design magazine 
and found some 
made from cork,” 
says Larry. “I 
thought, ‘That’s 
really cool. Where 
the heck does cork 
come from?’”

A little research 
revealed to him how 

sustainable the material is, he says. Cork comes from 
the outer layer of bark on the cork oak tree and can 
be stripped off once every nine years, a process said to 
promote the tree’s healthy growth. “We’re not cutting 
down any trees to make this product,” says Larry.

Buying more cork also stimulates the planting 

of more cork oak trees, which is precisely what 
the World Wide Fund for Nature urged of top 
cork producer Portugal this past summer. The 
environmental group says that expanding the forests 
would reduce the threat of desert growth the country 
is facing. Endangered species such as the Iberian Lynx 
and Iberian Imperial Eagle reportedly depend on the 
ecosystem nurtured by cork oak trees.

Cool to touch
What about utility? “Cork feels good, looks good 

and is very insulating,” says Larry. “I thought to 
myself, ‘What kind of product would make sense 
with this material?’”

CoolCorC started in 2006 and has since sold 
more than a million cup sleeves. “Our product 
protects your hand a lot better than the paper sleeves, 
which are just paper on paper,” says Larry. “Even the 
double-walled cups can still hurt your hand when 
squeezed because the walls touch each other.” 

He also notes that cork’s frictional quality lends 
it a more secure grip, and that it’s tough. “It’s a very 
durable product on the cup,” he says.

CoolCorC runs manufacturing facilities in 
Cincinnati, Memphis and Xian, China. The cork 
it receives is broken up into an agglomerate, made 
into sheets, stamped out, cut into sleeves and glued 
together. CoolCorC uses proprietary equipment, but 
much of the work is also done by hand.

Unassembled sleeves are available in addition to 
two different sizes of assembled sleeves, and custom 
specifi cations can be met for larger orders. Other 
capabilities include logo printing.

“We’ve got a lot of smaller customers, and we’re 
working on some larger ones,” says Larry. “We’re also 
looking hard into the cold beverage market.

“We know that we’ve got to get the word out,” he 
continues. “Once people see this, they just hit their 
forehead and say, ‘Why didn’t we think of that?’”

Tim Avery, Assistant Editor

Cork 
carries coffee
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Thermal images of CoolCorC cup 
sleeve and the competition.
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TThe next time you throw out that candy bar 
wrapper, someone could be turning your trash into 
a wallet, a totebag or a backpack. In fact, someone 
else may be grabbing those used Capri Sun drink 
pouches and making them into a purse, or Oreo 
cookie wrappers into shower curtains and Balance 
energy bar wrappers into umbrellas.
    Kraft Foods, Northbrook, IL, is partnering with 

TerraCycle (www.terracyucle.net), in the launch of 
a packaging-reclamation program for “unrecyclable”  
items in which the packaging is “upcycled” into new 
consumer products available at retail stores. 

Kraft is sponsoring the nationwide program 
that began this spring. It pays schools, churches 
and other nonprofi t organizations to collect used 
packaging, such as drink pouches, energy bar 
wrappers, cookie wrappers and more. 

The trash is shipped to TerraCycle’s conversion 

Lauren R. Hartman, Senior Editor

‘Upcycle’ to recycle
Talking trash:

Reclaiming 
trash destined 

for landfi lls, 
TerraCycle 

‘upcycles’ used 
packaging from Kraft 
Foods and others  
that’s OFTEN DEEMED 
‘UNRECYCLABLE.’

Do you know Jack?        

This is the FoxJet 
equipment Jack bought.

This is the energy that was
saved by using the FoxJet
equipment Jack bought.
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centers, which “upcycle” the packaging into tote 
bags, purses, back packs, umbrellas, shower curtains 
and much more. 

The fi nished products are sold at mass-
merchandise stores such as Target, Offi ce Max and 
Walgreens, to name a few. Nearly 4,000 trash-
collecting brigades should be established this year 
across the country, says TerraCycle.

Based in Trenton, NJ, TerraCycle was founded 
in 2001 by Tom Szaky, 
a Princeton University 
freshman with hopes of 
creating an eco-capitalist 
company built on waste. 
The company began 
transforming worm 
“waste” into plant food 
and recycled plastic 
beverage bottles to 
package environmentally 
friendly cleaning 
products. After winning 
several business-plan 
contests, Szaky dropped 
out of Princeton to 
pursue his dream of 
starting “the world’s most 
environmentally friendly 
company.” 

Seven years later, 
TerraCycle’s eco-friendly 
products have received 
a myriad of social and 
environmental accolades.

Aimed at preventing 
a signifi cant amount of 
packaging waste from heading to landfi lls, the $1-
million-plus Kraft/TerraCycle partnership will also 
expand the number of collection sites TerraCycle has 
available across the country. 

Most drink pouches are made from polyester and 
are reverse-printed on foil, which is then laminated 
to polyethylene. This type of structure isn’t recyclable 
in the usual way. The upstart upcycling company 

takes such materials deemed challenging to recycle 
and turns them into affordable, quality merchandise. 

Kraft will become the fi rst major multi-category 
corporation to fund the collection of used packaging 
associated with its products. Several Kraft brands, 
including Balance Bars, South Beach Living, Capri 
Sun and Chips Ahoy! and Oreo cookies, are now the 
leading sponsors of TerraCycle Brigades. 

“Our partnership with TerraCycle is a part of 
a larger sustainability 
strategy of doing what’s 
good for people, the 
environment and our 
business,” explains Jeff 
Chahley, senior director 
of sustainability for Kraft 
Foods. “Sustainability 
is not new to Kraft. 
What is new is how 
we’re taking a more 
focused approach. Our 
sustainability strategy has 
6 focus areas: agricultural 
commodities; packaging; 
energy; water; waste; 
and transportation/
distribution.” 

 The upcycling 
programs make a 
donation for every piece 
of packaging a location 
collects. 

   “Sustainability is 
about looking out for 
future generations,” says 
Chahley. “We’re proud to 

partner with TerraCycle, an innovative company who 
has made it their mission to reduce the impact on 
landfi lls and to educate consumers on the importance 
of recycling. 

“This model of rewarding brigade hosts is a 
novel way of collecting packaging waste that would 
otherwise have been sent to landfi lls. It’s so cool to 

No air with
Spec.e Labelers

Inkjet with 
less energy.

           www.foxjet.com/meetjack

Low VOC solid
mark printer.
Low VOC solid
mark printer.

Inkjet with 
less energy.

No air with
Spec.e Labelers

This is the savings that was
realized because of the 

energy that was saved by
using the FoxJet equipment

Jack bought.

NEW!
NEW!
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In July, Sonoco (www.sonoco.com) 
issued its fi rst-annual sustainabiity report 
for 2007-2008, which outlines its mission 
“to remain an industry leader in creating, 
maintaining and enhancing a sustainable 
future,” according to the company. “We 
were engaged in sustainable activities such 
as recycling long before it was considered 
important,” says Harris E. DeLoach Jr., Sonoco’s 
chairman, president and chief executive offi cer. 
“Our goal is to be the packaging industry 
leader in creating and enhancing a sustainable 
future that benefi ts all of our stakeholders—
shareholders, customers, employees and the 
communities where we live and work.” 

Sonoco plans to achieve its sustainability 
goals by focusing on the “triple bottom line,” 
according to DeLoach. The 16-pg. electronic 
report is divided into three sections focusing on 
environmental stewardship, social responsibility 
and economic performance. Key components 
of the strategy include: Maximizing shareholder 
value; addressing critical social issues in 
communities where it operates; and conducting 
business in accord with all legal requirements 
and ethical responsibilities using scientifi c 
knowledge, technical innovation and sound 
environmental practices. Further focus topics 
include economics, community, environment, 
workplace, government and ethics and 
customers and products.

Noting initiatives to reduce Sonoco’s 
environmental footprint, the report also 
highlights more than 15 sustainable products 
and services offered by its consumer and 
industrial packaging businesses. The report is 
available on the company’s website at www.
sonoco.com/sustainability.

Company issues 
fi rst sustainability 
report

Continued on page 44

Collection boxes such as the one above are used by 
schools and other organizations to hold the collected trash.
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see trash turned into merchandise 
that’s unlike anything else available 
on the market.”

Putting in two cents’ worth
TerraCycle currently offers three 

programs for which Kraft is now the 
largest sponsor. To encourage more 
recycling, each program is free to 
individuals and organizations looking 
to participate. All of the shipping 

costs are paid for; the donations are 
made by the various Kraft brands. 
Once the collected waste reaches the 
TerraCycle facility, the eco-friendly 
upcycling begins. 

A brigade for Energy Bar 
Wrappers currrently involves 788 

locations that gather used energy 
bar packaging and donates two 
cents for each wrapper collected. 
TerraCycle then has the wrappers 
braided or woven into colorful purses 
and backpacks that often reveal the 
brandnames and trade graphics of the 
used wrappers. 

The wrappers also can be sewn or 
they can be “melded” together on a 
fusing system that unites wrappers 
and other materials into a web. 
Thus, wrappers are a most “desirable 
upcyclable” for TerraCycle.

The second program is the Cookie 
Wrapper Brigade, in which 1,050 
locations collect used Nabisco cookie 
wrappers and donates two cents for 

each wrapper collected. TerraCycle 
uses proprietary technology to also 
fuse these wrappers together into 
sheets of moisture-resistant fabric that 
can then be made into umbrellas, 
shower curtains, backpacks, placemats 
and more. Both the Nabisco 
Cookie Wrapper and Balance Bar 
partnerships began in June.

The third program, the Drink 
Pouch Brigade, has 1,544 locations 
that harbor used drink pouches. This 
Kraft program also donates another 
two cents to participating schools 
or community groups for every 
pouch collected. This was Kraft’s fi rst 
program, which launched in January 
2008 with Capri Sun drink pouches. 

The used pouches are then sewn 
together into tote bags, handbags 
and other durable items that will be 
available as early as April 1, 2009, 
at several major retailers. More than 
800 drink-pouch Brigades alone have 
so far been created, says Albe Zakes, 
whose title at TerraCycle is “Eco-

Cookie wrappers, above, are 
automatically fused into a “web” that’s 
later converted into merchandise.

Continued on page 46

This is a novel 
way of collecting 
packaging waste 
that would 
otherwise go to 
landfi lls. 
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Growing your print business in a time
of ever- tightening regulations requires
innovation.  That’s why we acquired Vigitek,
the global technology leader in print
inspection and defect detection. Our QX-100
detects critical defects by inspecting 100% of 
your product, 100% of the time.  And our
Autotron™ 2600 with ClearLogic™ has
more functionality and is easier to use than
any competing register guidance system. 

Together, they will optimize even your
most challenging jobs. For the shelf appeal
and quality that keep customers happy
and business booming, rely on QuadTech.

Business growth starts here: 
quadtechworld.com/leader

Visit us at Label Expo, September 9-11, 2008 
and Graph Expo, October 26-29, 2008

Emily Flynn’s mom may not know about 100% defect detection technology, 
but she does know she has to be 100% clear about Emily’s dose.
We help you deliver 100% packaging integrity and quality. And that means 100% satisfied customers.
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Decorative label solutions. We’ve got you covered...
Cut & Stack | Pressure Sensitive | Roll-fed | Shrink Sleeve

Shrink Sleeve
Decorative label solutions

Differentiate with 360° labeling from 
Fort Dearborn for Shrink Sleeves, 

Multi-Packs, On-Packs, and Neck Bands

www.fortdearborn.com   |   p: 847.357.9500   |  info@fortdearborn.com

Concept to Market
- Expertise & support from concept

to product 
- Unbiased solutions 

Print Flexibility
- Flexographic (water-based & UV)
- Rotogravure
- Digital (prototypes, samples)

Film Options
- PVC, PETG, OPS & PLA 

Supplier Assurance
- Dedicated technical 

resources
- Multiple locations

Innovation
- Specialty inks and 

coatings
- “Next generation”

packaging solutions

Visit us at:
Pack Expo 2008
Booth #: E-8723
Nov 9-13
Chicago, IL

Revolutionary.” Each of the Brigade 
programs simultaneously helps raise 
consumer awareness about recycling, 
he tells PD.

All told, there are 3,382 
paticipating locations across the 
48 continental states. How far the 
collected trashloads are shipped 
depends on the location of the 
collection area. 

The materials are sent to one 
of TerraCycle’s two processing 
plants that clean and sort the used 
packaging. They send it to various 
other locations for manufacturing.  

“As far as we know, this is the fi rst 
time such a collection process has 
resulted in upcycled products that 
are selling at major retailers,” Zakes 
says. “The programs are a ‘Bottle 
Bill’ of sorts for nonrecyclable items. 
The programs accept wrappers of any 
brand, not just the sponsoring brand. 

Anyone can collect used items 
and participate in the program as 
long as the donation goes to a school, 
a house of worship or a nonprofi t 
[organization],” says Zakes. “The 
partnership will bring these free 
resources to thousands more locations 
across the country.”

Prospective participants can choose 

which items they want to collect 
(e.g., drink pouches, cookie wrappers, 
energy bar wrappers). TerraCycle 
and Kraft provide prepaid shipping 
containers in which to collect as well 
as letters and fl yers to help promote 
the program locally. 

“All the participants need do is fi ll 
up the containers with their select 
packaging and drop the containers off 
at a nearby United Parcel Service store 
or call and schedule a pickup and the 
items will be automatically delivered 
back to TerraCycle,” Zakes explains.

As of presstime, TerraCycle has 
diverted 2 million soda bottles, 10 
million drink pouches, 500,000 
energy bar wrappers and nearly 1 
million cookie wrappers through 
post-consumer and post-industrial 
wastestreams.

Rethinking outside of the 
used drink box

The shipments of old packaging 
then head to one of Terra Cycle’s 
three, North American conversion 
centers (the centers are covered with 
graffi ti on purpose, to encourage the 
creativity of graffi ti artists as a positive 
social celebration of fi ne art). 
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In January, Clif Bar & Co., a Berkeley, CA, producer of organic energy and 
nutrition foods and drinks, and TerraCycle announced their own program to reduce 
the amount of energy-bar wrappers going into landfi lls, while educating people 
about the benefi ts of reusing waste materials. Together, they created a Clif Bar 
Wrapper Brigade that will donate 2 cents to charity for every used wrapper collected 
by individuals and organizations. The collected wrappers will be fused and woven 
into a strong material that will be used to make backpacks, purses and other 
products. The items should be available at major retailers by early next year. Clif 
Bar is sponsoring the program and TerraCycle is providing product collection and 
reuse expertise. Both partners recognize that millions of energy bar wrappers are 
discarded each year. Together they want to help make reuse rather than disposal the 
norm for used wrappers.

Anyone can sign up for the Wrapper Brigade program by visiting www.
terracycle.net/brigades. There is no cost to participate. Within one to two weeks 
after signup, participants receive four collection bags that hold 200 energy-bar 
wrappers each. They mail the collection bags back to TerraCycle and designate a 
charity in which to support with the wrapper donation. All shipping fees are covered 
by the program to encourage people to collect as many 
wrappers as possible. 

“We’re excited to take our sustainability efforts to 
a new level with this program,” says Carly Lutz, Clif 
Bar brand manager. “From using organic 
ingredients in our bars to selling them 
in recycled paperboard caddies, we are 
mindful of the importance of trying to reduce 
our footprint on the planet. Just like our 
consumers, we’re passionate about the 
outdoors and want 
to protect and 
preserve the 
places we play.”

From wrappers to purses

Continued on page 48
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Located on the site of a landfi ll 
in Bordentown, NJ, near Trenton, 
the main facility is sponsored by 
NASA, Rutgers University and the 
Burlington County freeholders. A 
new location in Stockton, CA, will 
soon become the company’s west 
coast hub, says Zakes.

 At the TerraCycle facilities, the 
used packaging is hand-sorted by 
color, brand and physical condition. 

Wrappers and other items in good 
condition can be hand-woven or sewn 
into bags, totes and similar products 
while others are fused together as 
strong, durable substrates for other 
kinds of merchandise. 

Wrappers that are intact are used 
to make handbags. These wrappers 
are washed using citrus-concentrated, 
all-natural cleaners in industrial 
washers. Cookie packaging is treated 

the same way. The drink pouches are 
sorted by color and brand and are 
washed in a similar fashion. Highly 
damaged wrappers are sent to the 
fusing system, whish melds them into 
larger sheets of material. 

The proprietary, onsite fusing 
machines were repurposed for this 
production, according to Zakes, and 
are equipped with automatic feeders 
and rollers that were built in-house to 

suit TerraCycle’s purposes. The fused 
material is then loaded onto pallets 
and shipped to Aguascalientes and 
and Santa Catarina, Mexico, for 
sewing into a myriad of items. 

Sorted, cleaned drink-pouch 
material is also shipped to Mexico 
for sewing at TerraCycle investor-
owned factories or to contract 

manufacturers in Brownsville and 
El Paso, TX, that supplement its 
sewing needs on large orders.

“All of our educational focus is 
done through the actual brigade 
programs,” Zakes points out.

Before anything else happens, 
the upcycler must develop retail 
products it wants to sell before it 
pitches a program to a potential 
sponsor, Zakes points out. For this, 
TerraCycle has research centers for 
product and process development. 

“We take the many types of 
packaging out there and try to 
develop something that might sell. 
Once we come up with some good 
ideas and get some initial interest 
from retailers, then we set up a 
program and look for sponsors.” 

Notes Szaky, “We are on track in 
a real way to lock up all of the major, 
Continued on page 50

Rolls of fused cookie wrapper material 
are ready for shipment to TerraCycle’s 
converters in Mexico.

We’re addressing 
packaging 
sustainability 
through sourcing, 
design and 
end-of-life. 

See us at PACK EXPO Booth #S-2303
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See us at PACK EXPO Booth #E-8231
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branded wastestreams in America over the next two 
to three years.” 

What’s next?
Next up for TerraCycle is a winter/holiday line 

of retail items that will include fi re logs made from 
compressed waxed corrugated board, an all-natural 
ice melter, ornaments made from used CDs and 
ribbon and bows made from wrappers. 

  The Kraft partnership will run for three years, 
though Zakes says TerraCycle hopes it will run for 
a longer period of time. TerraCycle projects sales of 
the retail products to bring in $1.5 million this year 
and approximately $6 million in 2009.  

“Packaging is the fi rst and last experience 
consumers have with our products,” Chahley 
adds. “We’re addressing packaging sustainability 
through sourcing, design and end-of-life, and it’s 
the end-of-life aspect that brings us to TerraCycle. 
The upcycling programs reward consumers for 
doing good and fi nds creative outlets for packaging 
waste.” 

 The upcycler is also in talks with other major 
consumer packaged goods companies such 
as Procter & Gamble, Sara Lee, Unilever and 
Frito Lay. “There are more, but we’re still in the 
discussion phase,” says Zakes. 

A positive impact
The Kraft partnership is poised to make 

the programs incredibly infl uential and wide-
reaching, he surmises. “By encouraging people 
to rethink what is waste, we are making it simple 
for consumers to have a positive impact on the 
environment,” he says. 

Chahley says that Kraft plans to help consumers 
learn more about TerraCycle by adding TerraCycle’s 

logo on some of its packaging for participating 
brands, including Capri-Sun and Chips Ahoy! 

The Kraft drink pouch program donates two cents to participating schools and other groups for every pouch collected.

     More information is available:
TerraCycle, 609/393-4252. www.terracycle.net. 

See us at PACK EXPO Booth #S-2082
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EExperienced system integrators know the questions 
that prospective clients should be asking them 
during the interview process. Two are often 
overlooked. For more, see the March, May and July 
2008 installments of this column.

What can you do for me, and what am I going to 
have to do myself?

The scope of work that an integrator agrees 
to undertake fi gures into the end user’s risk. The 
more responsibilities the integrator assumes, the 
lower the end user’s risk. Unfortunately, not all 

integrators are equally capable of assuming the risks 
and responsibilities of a project. Most integrators 
can provide some technical skills and domain 
knowledge, but in terms of the overall scope of 
work that a particular integrator can undertake, end 
users get what they pay for.

To illustrate that point, Bob Zeigenfuse, 
president of System Integrator Hall of Famer 
Avanceon (formerly Advanced Automation), 
describes an “integration-value totem pole” that 
represents the various levels of involvement a client 
can expect from various kinds of integrators.  

“On the lower end of the totem pole are small 
engineering independents who just provide bodies 

with technical skills and domain knowledge,” 
says Zeigenfuse. “Hiring individual contributors 
may cost less than other options, but all the risks 
of success fall back on the client. Still, if you are 
committed to managing the risk yourself, then you 
probably should go for staff augmentation.”

If not, Zeigenfuse recommends moving up the 
totem pole when selecting an integrator. At the next 
level are service providers who offer not only staff 
augmentation, but the processes and practices for 
organizing the technical aspects of the project.  

Next, are integrators who offer methods for 
managing the human element. At the top of the 
totem pole are integrators who can help their 
clients produce sustainable results. There are fewer 
integrators available at higher levels of the totem 
pole, and they tend to cost more, but they also 
provide greater value.

What technologies are you proposing to use for the 
integration project?

The technologies required for a successful 
automation project must be considered when 
selecting the integrator who will be entrusted with it. 

It’s also worthwhile to ask why an integrator 
is proposing a particular solution. Is it the best 

solution for the success 
of the project or for 
the convenience of 
the integrator? Some 
integrators select 
technologies because 
they have special pricing or they just like using a 
particular platform.

End users should favor integrators who use 
leading-edge, but not proprietary technology.  

A modular, open architecture is easier to 
implement, and it gives the end user multiple 
support channels. Proprietary systems typically 
lock an end user into a single source of support, 
either directly from the vendor or the vendor’s 
representatives.

Not all automation technology is mutually 
interoperable, so some integration will always be 
necessary. The trick is to fi nd an integrator who can 
pick a technological solution that meets the project’s 
business needs with the least possible customization.

Questions for a potential integrator, Part 4

Consulting Editor Vance J. VanDoren, Ph.D., 
P.E., contributes articles on process control, 
advanced control and systems integration and 
edits Control Engineering’s and Packaging 
Digest’s annual Automation Integrator Guide.  
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“At Frazier & Son, we rely on Eriez’ wide variety 
of drive units, custom trays, screens and feeder 
configurations to help us handle difficult applications 
and, ultimately, sell more of our systems.”

Mark Frazier –  Frazier & Son

®�

Better Vibratory Solutions 
for Dry Material Handling
• Precision feeding across the full range of control adjustment

• High speed, high deflection and traditional drives handle
everything from fine powders to gummy candy

• Custom trays to multi-deck screeners meet unique
system requirements

• 31 different feeders in stock for immediate needs

Call 1-888-300-ERIEZ 
or visit www.eriez.com

Download Now
“How to Choose & Use Vibratory 

Feeders & Conveyors” booklet and the 

Vibratory Products Selection Guide”

When you need help with a challenging 
application...just “Ask Orange”

WWhen you’re in the business of providing sauce packs 
and cups for major fast-food suppliers, speed is of the 
essence. Stop and consider how many condiment packs 
are produced in a given week to serve the market. 

Mullins Food Products, Broadview, IL, develops, 
manufactures and packages the condiments found in 

many leading fast-food restaurants. Its product 
line ranges from ketchups, mustards and 

barbecue sauces to mayonnaise, salsas and 
other dressings and blends. The company 

produces a large volume of packets, so any 
speed improvement in the packaging line 

can lead to noticeable results. With this in 
mind, Mullins examined its entire production 

process and identifi ed specifi c areas where 
speed and effi ciency could be improved. One area 

immediately identifi ed for improvement was in the 
way it packages its dipping-sauce cups into larger cases 

for shipping. The fi nal packing area of the line largely 
determined the overall speed of the line.

Servo-driven pick and place
To better meet its customers’ demands for 1-oz cup 

products, Mullins decided to commission a new case-
packing machine capable of quickly picking and placing 
the cups in cases for distribution. It purchased a high-
speed, three-axis case packer made by Soleri Design/
Automation, Inc. (www.soleridesign.com) equipped with 
a high-performance servo system from the Electric Drives 
and Controls group of Bosch Rexroth Corp. (www.
boschrexroth-us.com/brc). As another option, Soleri 
Design/Automation also offers a robotic style three-axis 
case packer with a smaller footprint. 

Designed to accelerate speed across the entire 
production line, Soleri’s case packer and its Rexroth 
components integrated seamlessly with an upstream, 
previously installed cup-fi lling machine from 

Edited by Jack Mans, Plant Operations Editor
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Faster 
production 
with servo 

system
MULLINS FOOD PRODUCTS, a contract producer of condiments, uses a high-speed servo-
driven case packer to increase production speed, quality, effi ciency and overall productivity.

The case packer picks up 50 cups during each cycle 
and places them into the shiping case. It packs 250 

cups (fi ve layers) into each shipper and places a 
slipsheet between each layer.

Continued on page 54

PACK EXPO Booth #E-5900
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Making packaging machines that
meet the standards of your brand
begins with solid mechanical 
principles and designs that
translate into uninterrupted 
operation and years of 
reliable service.

For over 30 years, our many repeat
customers have been using PDC’s
durable machinery to meet product
safety concerns while protecting
your brand’s reputation.

Call PDC at 
203-853-1516
or visit us at 
www.pdc-corp.com
to find out how PDC 
durability can keep you 
up and running.

TABASCO® is a registered trademark; the TABASCO bottle design and label designs are the exclusive property of McIlhenny Company, Avery Island, LA, USA 70513. www.TABASCO.com

THE POWER BEHIND THE PACKAGE

What if your packaging machinery was as 

DURABLE
as your brand?

POWERFUL
BRANDS
DESERVE

TOUGH
TAMPER
EVIDENT

BANDING
MACHINES.

S H R I N K S L E E V E  L A B E L E R S  •  T A M P E R  E V I D E N T  N E C K  B A N D E R S   

M U LT I PA C K E R S  •  S H R I N K  T U N N E L S  •  S T R E T C H S L E E V I N G  •  C O N T R A C T  S L E E V I N G

Utilizing
PDC’s patented 
Tetrahedron 
Wedge Technology,
the 50 Series machine is an extremely consistent and 
dependable system, shift after shift, year after year.

See us at PACK EXPO Booth #N-3621
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Winpak Lane, Inc., (www.winpak.com). With this 
integration, Mullins signifi cantly accelerated the 
overall speed of its cup line. 

After fi lling, the 1-oz cups travel down the 
production line toward a case-packaging area, where 
50 containers are picked up with a suction head that 
orientes them and places them into the shipping 
case. While one group of cups is being placed in 
the shipper, a separate pickhead places a paperboard 
slipsheet between each layer of cups to add strength 
and to ensure the cups are not damaged during 
shipment. Each case contains 5 layers, providing a 
total of 250 cups/case.  

The machine is driven by Rexroth intelligent 
IndraDrive digital servo drives and Rexroth MSK 
servo motors. The high-performance servo drives 
offer many advanced features, including distributed 

intelligence to all the loops in the drive, which frees 
up the controller to calculate and execute the pick-
and-place path planning. The drives also provide a 
230- to 480-volt alternating current, auto-ranging 
input voltage, absolute feedback to eliminate 
homing and a built-in SD memory card for laptop-
free replacement in minutes. The compact design 
of the drive amplifi ers allows the use of standard 
12-in. cabinets for a smaller machine design. 

A key component of the system is the high-

performance Rexroth motion and logic controller 
that resides upstream on the Winpak cupmaking 
machine. This compact, rack-based system 
synchronizes all of the servo motions and controls 
on both the Winpak cup machine and the Soleri 
case packer. As a result, the speed of each machine 
directly corresponds with the tempo of the other 
one. For example, if the Winpak machine ramps 

In additon to increased production, 
waste has been signifi cantly reduced.

The compact design of the drive amplifi ers allows the use of 
standard 12-in. cabinets for a smaller overall machine design.

I/O modules

EcoDrive  servo drives

PPC-R motion, logic 
and robot controller
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up its production to 65 cycles/min, the Soleri case 
packer will seamlessly adapt to handle the volume.

To help with the control specifi cations, 
Soleri relied on its 10-year relationship with its 
local Rexroth automation distributor, Applied 
International Motion (www.aimotion.com [AIM]). 

When discussing possible specifi cations with 
Soleri, AIM’s Dan Dal Colletto determined the 
most benefi cial architecture from the Rexroth 
family of electrical, mechanical and pneumatic 
product lines. AIM helped Soleri by coming up 
with an optimal electric-controls architecture, as 
well as a ball-screw unit for vertical actuation. As a 

result, Soleri was able to use smaller servos, keeping 
the machine footprint to a minimum, while still 
achieving the overall speed increase it was seeking. 

“The Rexroth control components simplifi ed the 
entire process,” says Richard Soleri, the equipment 
company’s owner. “With its high-quality components 
and applications-engineering support, it helped to 
optimize the system for what Mullins wanted to 
achieve.” 

It didn’t take long for Mullins to reap the rewards 
of the Soleri case packer. In an industry governed by 
speed, the Soleri machine immediately produced a 

sizeable increase in cycle speed, according to Mullins 
maintenance manager, Larry Coons. 

“In terms of calculating production, we are 
ultimately measured by cycles/minute, and with this 
case packer, our throughput times have accelerated 
nicely,” says Coons. “Prior to the installation of the 
Soleri machine, we maxed out at around 58 to 60 
cycles/min. We’re now running at least 70 cycles per 
minute; about 17 percent faster production. The 

case packer has provided exceptional performance 
for us. We will eventually convert more case packers 
to servo technology, because we’ve witnessed such a 
signifi cant increase in production.” 

Production volume isn’t the only thing that 
improved. Coons says that package and product 
waste have improved also. With the servo system, 
the machine is moves slightly slower while the cups 
are enroute to the shipper, but faster on the return 
to pick up more cups. This controlled action reduces 
lost or damaged products; a number that Coons says 
has dropped by nearly 10 percent.

With the successful installation of its Rexroth-
equipped Soleri case packer, Mullins is pumping 
out sauces and condiments much faster, and has the 
ability to go even higher. So the next time you’re 
eating at your favorite lunch stop, don’t hesitate to 
request another cup of sauce. Mullins Food Products 
will help ensure there’s always more available.

     More information is available:
Bosch Rexroth Corp. 847/645-3600. 
www.boschrexroth-us.com/brc.
Applied International Motion, 
909/593-7304. www.aimotion.com.
Soleri Design/Automation, Inc., 
805/494-1187. www.soleridesign.com.
Winpak Lane, Inc., 
909/386-1772. www.winpak.com.  

  What could be more natural than Burt’s Bees’ 
    earth-friendly personal care products, contained in  
     ‘sustainable’ specialty packaging from J.L. Clark?   
      As the Burt’s Bees brand has taken off in the natural 
       personal care products category, so too has 
       J.L. Clark’s role in providing a wide range of  highly 
        decorated tins and injection-molded containers.

In today’s personal care, health and beauty     
        markets, there’s nothing sweeter than the 
       sustainable, remarkable, buzz-building packaging 
      from J.L. Clark.  J.L. Clark. The natural choice.  
  Call 1-815-961-5725. Or visit www.jlclark.com.
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The new controls have 
increased machine speed 
by 17 percent and reduced 
waste by nearly 10 percent.

The high-performance motion-and-logic controller 
that resides upstream on the cupmaking machine 
synchronizes all of the servo motions and controls on 
both the cup machine and the case packer. 
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An integrated robotic pick-and-place and 
conveyor system BOOSTS PRODUCTION 20 

PERCENT for New England Confectionery Co. 

LLocated just 10 minutes from Boston’s Logan 
Intl Airport in a new 816,000-sq.ft facility, 
New England Confectionery Co. (NECCO) 
manufactures a variety of treats from its famed 
candy wafers, to chocolate bars, to thin chocolate 
mints, to private-label brands. One of the Revere, 
MA-based company’s top-selling Valentine Day 
candies is its Sweethearts Conversation Hearts. 

Sugar rush
More than 8 billion Sweethearts candies are 

manufactured each year, all of which NECCO 
produces from late February through mid-January 
of the following year. The company says its entire 
Sweethearts production sells out in six weeks. 

To help streamline the Sweethearts’ packaging 
process, an automated conveying and picking 
system that uses two ABB (www.abb.com/robotics) 
Flex-Picker robots with several Dorner Mfg. (www.
dorner.com) 3200 series conveyors was installed.

At the time of publication, the system has been 
operational for nearly a year. In that time, NECCO 
has seen a boost in production of 20 percent by 
going from 400 to 500 boxes/min. NECCO 
corporate industrial engineering manager Frank 
Russo reports that during the busiest times of the 
year, the system operates two, 10-hour shifts/day. 

Conversations on 
the move

The system, 
which is the result 
of a collaborative 
effort between 
Dorner Mfg. and
JLS Automation 
(www.jlsautomation.
com), transports 3�4-in. boxes 
of hearts from existing upstream equipment 
through a picking cell. 

Once the boxes are fi lled with conversational 
hearts, they move onto a set of 3200 series 
conveyors, where they are turned and positioned 
correctly for scanning. The fi rst of two robots then 
picks some of the boxes for stacking. After making 
a sharp-right turn on a 3200 series modular, 
plastic-chain curve conveyor, the remaining boxes 
are scanned once more prior to being picked by a 
second robot.   

The Flex-Picker robot completes its picking 
action based on the information gathered by the 
scanning process. For example, if there was a small 
gap between incoming boxes, the Flex-Picker would 
adjust its action to accommodate these variations.

A challenging aspect of the application was 
the high-rate of speed at which the candy boxes 
approach the robot-picking cell. “The tricky part 
involving the conveyors on the feeding side was 

Edited by Linda Casey,                   
Associate Editor
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A robot picks up four boxes of 
candy hearts and places them 
on a parallel conveyor, while 
allowing four additional boxes to 
pass. The boxes will be picked 
up by a second robot later. 
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that the boxes were coming to us at up 
to 500/min, and what we had to do 
was present them from the conveyors 
to the robots in the respective 
groupings,” says JLS Automation 
president Craig Souser. “So we needed 
to create accumulation and meter 
them out, and we use the Dorner 
conveyors for that purpose.”

The JLS system accumulates the 
boxes and times them into the picking 
cell for the robots to make the correct 
pattern of four, six, eight or 12 boxes. 
Inside the picking cell, a parallel 3200 
series conveyor operates alongside the 
mainline conveyor that has brought 
the boxes from the fi lling station. 

On a production run of eight 
boxes, the robot picks four boxes 
and places them onto the parallel 
conveyor. During this process, the 
Flex-Picker allows four additional 
boxes to pass. These four boxes 
continue down the mainline conveyor 
for a few more feet, where a second 
robot picks the boxes and places them 

One aspect of 
the application 
that proved to be 
challenging was 
the high-rate of 
speed at which the 
candy boxes would 
approach the robot-
picking cell.

The automated picking and conveying 
system enables NECCO to pack two 
cases/min during peak production 
times. Every case holds 24 packs, which 
contains eight boxes of candy hearts.

on top of the four original boxes 
on the parallel conveyor. At this 
point, a set of eight boxes—four 
on the bottom, four on top—are 
ready to be shrink-wrapped or 
placed in a bag.

The stacked boxes move 
through a Shanklin (www.
sealedair.com) shrink wrapper  
or an Ilapak (www.ilapak.com)
Carrera 2000 PC horizontal, 

form/fi ll/seal machine. The 
wrapped boxes are loaded 
manually into cases and 
prepared for shipment.

Russo reports that the 
system packages two cases/min 
during peak production times. 
“Considering there are 24 packs 
in a case, each containing eight 
boxes, that’s pretty fast,” he 
remarks. “We’re very pleased.”

     More information is available:
Dorner Mfg. Corp, 800/397-8664.www.dorner.com. 
ABB Robotics, 248/391-8763. 
www.abb.com/robotics.
Ilapak, 215/579-2900. www.ilapak.com.
JLS Automation, 717/505-3800. 
www.jlsautomation.com.
Shanklin, a Sealed Air Corp. brand, 
866-773-4567. www.sealedair.com.
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A NEW BOTTLING LINE opens fresh, vertical integration opportunities for Kwik Trip gas and convenience stores.

Bottle opener

AThe approximately 335 Kwik Trip, Inc. 
convenience stores throughout Michigan, 
Minnesota and Wisconsin are part of a retail 
genre that serves as the modern version of the 
“neighborhood grocery,” and neighborhood 
shopping currently is enjoying a resurgence in 
popularity. In an article published on August 
9, 2008 in the Washington Post, journalist Ylan 
Q. Mui notes, “convenience and drug stores are 
siphoning away sales from traditional supermarkets 
as the weak economy and high gas prices force 

consumers to save more by driving less.” 
This high cost of gas, which has fl irted with and 

in some parts of the country exceeded the $4/gal 
price-mark, also has brought up the value of Kwik 
Trip’s 4 million gal of gasoline that is stored in the 
ground daily. The company maximizes the value of 
this approximately $16 million of buried treasure 
by vertically integrating its fuel operations.

A subsidiary of the company – Convenience 
Transportation LLC – moves the fuel from pipeline 
to pump. This enables the parent company to 
keep more of profi ts within the organization. 
Convenience Transportation also moves other 

goods, such as bakery items, bottled drinks and 
freshly made sandwiches, to Kwik Trip stores. 

Isotonic integration
Balanced vertical integration is part of Kwik 

Trip’s growth strategy across all of its offerings. 
“This is all internal—it’s all Kwik Trip,” corporate 
operations project manager and automation 
specialist Kevin Kastenschmidt remarks. “For 
example, take a loaf of bread. The bakery is 
a separate profi t center, so they sell it to the 
distribution center, which is like a SYSCO and 

Linda Casey, Associate Editor
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Continued on page 60

Leister Process Technologies
Switzerland / www.leister.com

Blowing off with Leister.

PROCESS HEAT

One of many industrial hot air applications using our products.

Leister is the market leader with sales and service centres in
over 60 countries.

US Distribution:

800 694 1472 (Western) 888 807 4030 (North-Eastern)
800 635 0384 (North-Central) 800 241 4628 (South-Eastern)

We know how.
See us at PACK EXPO Booth #N-3872
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sells the bread to our trucking company, which gets 
it to the stores. The stores sell the loaves of bread to 
you and me. So the stores make a profi t, the trucking 
people make a profi t, the distribution center makes a 
profi t and the manufacturer makes a profi t. They all 
get paid, and it just goes to one common pot.” 

Recognizing its strong sales of Gatorade drinks 
as an opportunity, Kwik Trip began to investigate 
bringing isotonic beverage manufacturing and 
bottling under the Kwik Trip umbrella.

‘Kwik’ implementation
To help build the new beverage manufacturing-

and-bottling line, Kastenschmidt tapped the 
expertise of systems integrator W.M. Sprinkman 
(www.sprinkman.com.) In less than 3 months, 
Kastenschmidt, working with Chad Sprinkman, 
brought the line from concept to reality.

Launched May 3, 2008, the hot-fi ll line not only 
bottles Kwikade, the company’s private-label isotonic 
beverage line, it also produces and packages Nature’s 
Touch waters, a line of private-label unfl avored and 
fl avored waters, at speeds up to 110 bottles/min.

On the day of PD’s visit, the company was 
producing the 32-oz grape fl avor version of its 
Kwikade drink. To make the drink, operators 
manually add colorings and fl avorings into water in 
a 2-tank mixing station, which W.M. Sprinkman 
custom-fabricated from steps, to piping, to tanks, in 

stainless steel. The dual-tank setup allows Kwik Trip 
to prep one tank for manufacturing while the other 
tank produces a different fl avor. 

After the product is mixed, it is piped over to a 
pasteurizer, which also was tailored by Sprinkman for 
Kwik Trip. The pasteurized liquid moves to a surge 

A 15-head fi ller, above, dispenses pasteurized and still hot 
grape Kwikade into 32-oz PET bottles. Air knives, right, blow 
water off bottles as they exit the cooling tunnel. 

Continued on page 62
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TOSS Alloy-20
Heat Seal Bands
TOSS Alloy-20 Heatseal Bands are available in over 350
styles, shapes and sizes. Custom designed for any
application, new or existing, TOSS Alloy-20 Heatseal
Band are longer lasting and provide for effective sealing

at optimum speeds. When used in
conjunction with TOSS RES

Temperature Controllers, the
Alloy-20 heatseal bands

provide instant
thermostatic

feedback eliminating
the need for thermocouples. This instant feedback
assures precise, repeatable results on each and every
seal. www.tossheatseal.com

TOSS Custom Heat Seal Bars
Pre-engineered, extruded aluminum, heatseal jaw bars
from TOSS assure the precision straightness and
uniformity required for making perfect
seals. Single lengths are available
up to twelve feet and can be
connected easily for longer
applications. TOSS custom
jaw bars are available with
water-cooling capabilities and
jaw end blocks designed to provide
convenient mounting, tensioning, and electrical
connection for heatseal bands of any length or size.
www.tossheatseal.com

TOSS Pneumatic Ball Slides
Designed to actuate or carry loads to a predetermined
destination; or provide pressing, pushing, pulling or
stamping power; these robust, air actuated, accurately
guided, ball slides are superior in their durability and
reliability. Driven by an internal double acting air
cylinder(s) that advance and retract the upper mounting
block on ball bearings.
www.pneumaticballslides.com

TOSS Heat Seal Transformers
Power transformers from TOSS are
engineered to mate with the RES
Controllers to enhance
machine performance and
assure trouble-free
operation. Each TOSS
transformer is specifically
designed to deliver the optimum
voltage for the intended sealing application.
Electrically quiet and equipped with multi-tap terminals
makes secondary voltage changes quick and easy.
www.tossheatseal.com

TOSS MACHINE COMPONENTS, INC., 539 S. MAIN STREET, NAZARETH, PA 18064 • 610-759-8883
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TOSS Heat Seal Controllers
Delivering perfect heat seals every time
starts with precision controls.
TOSS RES Heatseal
Temperature
Controllers
are designed
specifically
for controlling
the heat sealing
operations performed in a wide range of
applications including: vertical and horizontal form, fill,
and seal; pouch filling and sealing; film wrapping, and
pouch making. The RES 400 Series Temperature
Controllers are universally adaptable to almost any
application, and do not require the use of thermocouples
or RTD’s. The RES 403, 407, and 408 are designed for “in
cabinet” to protect the controller from such hazards as
untrained personnel and chemical wash down while the
RES 420, 440, and 445 are panel mounted for easy
access and visibility. www.tossheatseal.com
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tank, where the liquid is kept at 
a rolling boil until it is ready to 
be dispensed by a Fogg (www.
foggfi ller.com) monobloc fi ller. 
“We call it the Cadillac of fi llers,” 
says Kastenschmidt. 

Fogg fi lling systems integrate a 
rinser, fi ller and capper in a Class 

100 enclosure. The fi llers feature 
deeper bowls, which the company 
says enables increased head 
pressure for improved speed in 
gravity fi lling. Larger starwheels 
are incorporated for smoother 
container handling and longer 
dwell times, while standard 

The ice plant at Kwik Trip’s 
headquarters in La Crosse, WI, 
packages 200 tons of ice every day. To 
get the product from the ice plant to 
Kwik Trip’s 4 million customers every 
week, the company needs a palletizing 
solution that’s fast and doesn’t 
sacrifi ce the quality of the stacks.

While there are many robot-
palletizer options available in the 
market, Kastenschmidt ruled them 
out quickly because of the limitations 
on speed. A 2-person staff bags and 
palletizes Kwik Trip’s entire daily 
production of ice in a 8-hour shift. 
Instead of a robot, Kastenschmidt 
commissioned a palletizer from 
Verbruggen Emmeloord BV (www.
verbruggen.nl) that stacks, wraps and 
then places palettes of ice onto a sled.

 Bags enter the tailor-made 
palletizer on conveyor infeeds, which 
precisely position the bags onto an 
accumulation area at the top of the 
machine. The fl oor of the accumulation 
area consists of metal plates, which 
buckle up once a layer of ice has been 
accumulated. Below the accumulation 
area is a 4-wall stacking bin. The walls 
not only keep the pallet load stable, 
they also help ensure precise stacking 
by preventing product hangover. After 
each layer of ice is placed on the 
stack, the palletizer presses the pile 
down to fl atten the topmost tier—
ensuring the next layer of ice will have 
more even base.

After a tower of ice is completed, 
the palletizer moves the stack to an 
integrated stretch-wrapping station. 
As the pile rotates, the palletizer tightly 
winds fi lm around it. The machine then 
conveys the stretch-wrapped stacks to 
a sled near an outside dock door.

Although Kastenschmidt didn’t 
reveal the purchase price, he did 
say the palletizer was surprisingly 
affordable. “They wanted to build this 
style [of palletizer], but they never 
had anyone with the application,” 
he explains. “It was a good deal for  
them because somebody paid for 
their prototype, and it was a good 
deal for us.”

A high-level of automation is 
needed on the manufacturing side 
also to keep up with the fast speed 
with which the ice is packaged. While 
the staff works 8 hrs/day, the ice-
manufacturing machines are working 
around the clock. A reverse-osmosis 

Custom cure 
for hangovers
Kwik Trip’s customized 
palletizer stops 
hangovers cold.

A print-and-apply labeler, left, tags each shrink-wrapped bundle. This allows 
Kwik Trip stores to sell product by the bottle or tray.

See us at PACK EXPO Booth #N-4366
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neck support, neckrail and neck 
grip technologies are employed. The 
fi llers also use zinc and nonmetallic 
gear drives, and they feature tool-
less changeover. The capping unit’s 
pick-and-place, cap-in-head system is 
designed for positive cap placement 
while interchangeable capping chucks 
allow different style caps to be used. 
The systems use Micro-bloc™ 
antimicrobial technology in all fi lling 

system elastomers and lubricants, 
ultraviolet and steam-cap sterilization, 
easily removed safety guards and a 
spray system with an automatic rinse 
cycle.

Before the 32-oz. PET hot-fi ll 
bottles, which are supplied by Ball 
Corp. (www.ball.com), can be fi lled, 
they fi rst need to unscrambled. At 
the time of PD’s visit, an operator 
manually placed bottles into a bin, 

which feeds an unscrambler made 
by New England Machinery, Inc. 
(www.neminc.com). Kastenschmidt 
says this bottle-feeding process will 
be automated in the near future. 
The bottles move to the Fogg 
fi ller on a vacuum conveyor made 
by Cannon Equipment (www.
cannonequipment.com). 

Kwik Trip uses a Fogg F4-FG-155 

fi ltering system from Hellenbrand, 
Inc., (www.hellenbrand.com) helps 
ensure only pure H2O is frozen, while 
two builders use a Frick (www.
frickcold.com) ammonia cooling 
system to freeze ice. 

The newly manufactured ice goes 
onto a 5-ft dewatering belt, which is a 
conveyor that allows water to fall from 
the product while transporting it to a 
drying room where fans blow off any 
remaining water. The ice then is stored 

in a specialized bin supplied by Keith 
Mfg. Co. (www.keithwalkingfl oor.
com) that keeps the product from 
freezing together. 

A fi nal quality check is completed 
shortly before palletizing. Bags of ice 
whiz past a Fortress Phantom metal 
detector, which verifi es that no pieces 
of metal have contaminated the fi nal 
packaged product. 

More information is available:
Verbruggen Emmeloord BV, 
31-52-762-0232. 
www.verbruggen.nl.
Fortress Technology Inc., 
888/220-8737. 
www.fortresstechnology.com. 
Frick, a Johnson Controls Co., 
630/562-4603. 
www.frickcold.com. 
Hellenbrand, Inc., 608/849-3050. 
www.hellenbrand.com
Keith Mfg. Co., 800/547-6161.
www.keithwalkingfloor.com.

Three days worth of ice inventory 
towers over Kwik Trip corporate 
operations project manager 
and automation specialist Kevin 
Kastenschmidt.

The palletizer’s accumulation area is 
made of metal plates, which buckle 
up to move the ice to the stack below. 

Continued on page 64

See us at PACK EXPO Booth #N-3985
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fi ller, which has 15 fi lling valves 
and 5 capping heads. The fi ller is 

designed to work with metric and 
imperial-size bottles, and it can 
fi ll bottles from 500 mL to 32 oz. 

According to Fogg sales director Ben 
Fogg, the 700 series capper accepts 

multiple cap sizes, 
from 24 to 89 mm, 

and Kwik Trip’s 
specifi c application 
was designed to 
work with three 

different caps.
After the bottles are hot-fi lled 

with the beverage, they are conveyed 

past a Phantom metal detector 
custom built by Fortress Technology 
Inc. (www.fortresstechnology.
com). Kwik Trip has bought 8 
Fortress Phantom metal detectors 
through Regal Packaging Services, 
Inc. (www.regalpack.com) over 
the past three years. According 
to Fortress Technology’s founder 
and president Steve Gidman, the 
ultimate confi guration of the devices 

is fl exible because the Phantom 
moniker primarily indicates the 
type of electronics model used. 
“We always want to build custom 
answers instead of the cookie-cutter 
answer,” Gidman remarks. “We like 
the weird and the wonderful.”

All 8 metal detectors purchased 
by Kwik Trip were custom 
manufactured to be fl exible enough 
for the company’s varied operations. 
“What’s key for Kwik Trip is that 
they do a lot of different products,” 
Gidman explains. “What Kwik Trip 
expects is that the machine can run 
different fl avors, different sizes or 
completely different products. Our 
system is very quick and easy to 
set up, and our auto-learn system 
looks at the product that’s expected 
to run on the line and comes up 
with its own best answer of all the 
setup parameters that are going to 
maximize the performance. This is 
done in a way that any operator can 
walk up and learn to go through 
the setup intuitively.” 

According to Regal Packaging 
Systems president Bob Loerop, 
Kwik Trip operators needed only a 
couple of training sessions to get up 
to speed on the devices.

If metal is detected in a product, 
the Phantom detector will use its 
air reject system to remove the 
bottle from the line and not allow 
it to enter the cooling tunnel where 
falls of water drop the temperature 

FORTRESS metal detectors are used by Continuing 
Developmental Services uses to safely spice meals
 for military personnel around the world. Read 
more at www.packagingdigest.com/spicy
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of the bottles. The cooling system 
is equipped with Paxton (www.
paxtonproducts.com) air-knives, 
which blow remaining moisture off 
the bottles. 

A Trine from Accraply (www.
accraply.com) roll-fed machine 
applies wraparound labels, which 
were designed by Amber Smith & 
E. Rachael Baird of Tilt Studio, 
Inc. (www.tiltstudioinc.com) 
and printed by Orion Labels, 
LLC,(www.orionlabels.com), to 
the now cool and dry bottles. Each 
bottles then is marked using a 
Linx (www.linxglobal.com) 4600 
ink-jet printer, which Kwik Trip 
was able to salvage from another 
packaging line. 

The coded, labeled bottles move 
to a Polypack (www.polypack.com) 
tray-forming and shrinkwrapping 
system, which forms a holding tray 
for the bottles. After the bottles 
are trayed, a sheet of shrink-fi lm 
is laid on top of the bottles before 
the complete bundle goes into a 
heat tunnel for shrinking. An Imaje 

2000 Series Print & Apply labeling 
system Markem-Imaje (www.imaje.
com) prints and applies a label to the 
tray before it is hand-palletized. 

Pallets are stretch wrapped by 
a Lantech (www.lantech.com)
turntable machine before they are 
sent to the Kwik Trip distribution 
center. The beverages will remain 
at the distribution center until 
distribution warehouse employees 

are directed by the Vocollect (www.
vocollect.com) Voice system to pick 
product for specifi c store orders. 

Ready to partner
The new beverage manufacturing 

and bottling line was built with 
enough capacity and fl exibility to 
allow Kwik Trip to run a myriad 
of products on the line, including 
drinks made for other companies. 

The company has a dedicated outside 
salesperson, who is now charged 
with building Kwik Trip’s copacking 
business.

Today, the Kwik Trip corporate 
campus has an excess of 25 acres of 
land ripe for development. Looking 
to the future, Kastenschmidt stretches 
out his arm towards the land and 
remarks, “In six or seven years, this 
will be all full of buildings.”

     More information is available:
Fortress Technology Inc., 
888/220-8737. 
www.fortresstechnology.com. 
Regal Packaging Services, Inc., 
800/378-1226. 
www.regalpack.com
Ball Corp., 303/469-3131
www.ball.com. 
Cannon Equipment, 800/825-8501. 
www.cannonequipment.com. 
Fogg Co., 616/786-3644. 
www.foggfiller.com. 
Lantech, 800/866-0322. 
www.lantech.com. 
Linx Printing Technologies Ltd., 
44-01-48-030-2100. 
www.linxglobal.com. 
Markem-Imaje, 847/439-8480. 
www.imaje.com.
New England Machinery, Inc., 
941/755-5550. 
www.neminc.com.
Orion Labels, LLC, 920/833-1172. 
www.orionlabels.com 
Paxton, an ITW Air Management 
brand, 800/441-7475. 
www.paxtonproducts.com. 
Polypack, Inc., 727/578-5000. 
www.polypack.com.
Tilt Studio, Inc., 410/467-4513. 
tiltstudioinc.com
Trine labeling, an Accraply brand, 
800/423-6539. 
www.accraply.com.
Vocollect, Inc., 412/829-8145 . 
www.vocollect.com.
W.M. Sprinkman Corp., 800/816-1610. 
www.sprinkman.com.

PACK EXPOBooth #S-1591
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packaging
application

Program Example
WHILE DIN(0,2) = 1 'POWER ON

WHILE DIN(0,1) = 0 'WAIT FOR INPUT
FREERUN F10 'FREERUN @ FEEDRATE

WEND
ABORT 'STOP
DOUT 0,1:1 'DROP PART
MOVEINC D100 F10 'INDEX PAST BOX

WEND

Programmed Output

Motor Cables

Brushless
Motor

Product
Detect

110 VAC or
220 VAC

Ethernet
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HHyde and Hyde, Inc., Corona, CA, supplies salad 
components to the fresh-cut produce industry and offers 
custom packaging and copackaging to its customers. In 
August, 2008, the company installed a Model PB-1000 
servo-driven, 4-wide, modifi ed-atmosphere packaging 
(MAP) machine from Orics Industries, Inc. (www.orics.
com) to run trays for a major fresh-produce supplier. The 
machine deposits products, such as cranberries, meat, cheese 
and nuts, as well as a sealed cup of salad dressing, into cavities of 

Jack Mans, Plant Operations Editor
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Automation increases 
speed and accuracy

Modifi ed-atmosphere 
fi ll/seal machine 
produces trays of 
salad components 
for a fresh produce 
supplier as part of a 
ONE-STEP SALAD 
SYSTEM.

The fi ller/sealer deposits 
products, such as cranberries, sliced 
meats, cheese and nuts, as well as a 
sealed cup of salad dressing, into cavities 
in trays, which are then sealed in a 
modifi ed-atmosphere chamber.
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Glue Dots® Adhesive Products provide an
instant, clean bond. No mess, no waste.

How can Glue Dots impact your productivity?
See how at gluedots.com.
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Applied Productivity

(888) 688-7131

Holds Fast.

Adhere labels

Secure product samples 
before shrink wrapping

Attach
promotional 
items

Automated
applicators available

the trays, which are sealed in a 
modifi ed-atmosphere chamber. 
These trays are shipped to the 
produce company’s plant, where 
they are matched with a bowl 
containing fresh-cut produce to 
provide a one-step meal.

Automation is key
Key to the operation of the Orics 

PB-1000 system are a number 
of automation components from 
Festo Corp. (www.festo.com/us). 
“We have been working with Festo 
components for many years, and 
our customers are pleased with 
Festo’s components because they 
are durable, easy to use/operate and 
are affordable,” says Orics president 
Ori Cohen. “Other suppliers 
did not offer all of the features 
and benefi ts that Festo offers. 
They provide us with one-stop 
shopping.”

Orics uses Festo CPX manifolds 
with DeviceNet nodes, DGPL 
rodless pneumatic cylinders, DGO 
magnetically coupled rodless 
cylinders, DNC rodded ISO-

standard cylinders and DSM-CC 
rotary actuators with hydraulic shock 
absorbers. It also uses Festo VAD 
vacuum generators as well as vacuum 
cups, height compensators, fi ttings, 

shock absorbers, sensors and cylinder 
mounts.

Festo CPX manifolds with the 
Device Net nodes are responsible 
for the communication to the host 

PLC and eliminate Orics’ need to 
hard wire the I/O components on 
the machine. This reduces labor 
costs by as much as 70 percent and 
provides easy installation, service and 
expansion of I/O modules, manifold 
bases and valves. The embedded 
CPX controller enables decentralized 
or stand-alone control and provides 
complete diagnostics for fast error 

Our customers are pleased with these 
automation components. They are durable, 
easy to use/operate and are affordable.

Rodless cylinders (1) move an arm with 
vacuum cups over the cups of salad 
dresssing entering the machine on a 
conveyor. Rodded cylinders (2) then lower 
the arm to pick up the cups.

Continued on page 68
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See us at PACK EXPO Booth #E-7215
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GREYDON
CUSTOMER
FOR LIFE

There’s more to our story than innovative
solutions and great-looking packages.
There’s our people working with your people.

Sure, our inline printing technology is great. Not just the latest whiz-bang

stuff, but technology that fits the application, and saves you time and

money. We’ve got whatever you need: thermal transfer, flexographic, ink

jet – with or without traversing capabilities built in. There’s even a new

offline flexo system and a new pouch printer we developed on request.

But technology is only half the story. It’s how our people take care of your

people that have made some companies, like Trinity Sterile, customers

for life. How we listen to your problem, how we respond with solutions –

from first contact through installation, training and customer support.

How can we help you? Call today for innovative

solutions and customized care for your business.

717.848.3875
Visit us online at www.greydon.com or stop by

PACK EXPO BOOTH #S-2885

detection and easy service.
To start the machine operation, empty trays 

are vacuum-denested from 4 magazines and 
drop onto rails. Pushers then move the 4 lanes 
of trays through the machine. The vacuum for 
the denesting  procedure, as well as for other 
operations of the MAP machine, is supplied by 
Festo vacuum generators. 

Three weighing systems
The next station in the system is the weighing 

operation, which weighs the products to be 

deposited in each tray. The system incorporates 
3 weigh stations in series, each of which weighs 
one product. Each station consists of a 14-head 
rotary scale system supplied by CombiScale (www.
combiscale.com). The Orics MAP machine 
incorporates an Allen-Bradley PLC from Rockwell 
Automation, Inc. (www.rockwellautomation.
com) and a digital touchscreen with a menu-
driven operator interface. 

The system maintains in memory the recipes 
for all of the products that run on the weighing 
system, as well as the operation parameters of 

the MAP machine, and the operator can recall 
them at a touch. When an operator selects a 
product to be run, the unit automatically sets 
the operating parameters. The screen also can be 
actuated to display the settings currently in use, 

Vacuum generators, left, provide the vacuum to the 
suction cups that pick up the cups of salad dressing so 
they can be transported from the infeed conveyor to the 
trays. Adjustable rotary actuators right, open and close 
buckets that deliver product to trays traveling through 
the fi ller/sealer. Note that the actuator is using about 45 
deg of travel. 

See us at PACK EXPO Booth #S-2212
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Our Contract Sleeving Division Will Apply
Your Shrink Sleeves Onto Your Products For You!

sales@ameri-seal.com • www.ameri-seal.com

818.700.9036 800.220.7981

Converted In USA

®

PVC/PETG/OPS

By

CUT BANDS
FULL BODY SLEEVES
360º PRINTED LABELS

ROLL STOCK
TAMPER SEALS
NECK BANDS

PRE-FORMS
MULTI-PACK BANDS
DIGITAL MOCK-UPS

(PRINTING CAPABILITIES UP TO 9 COLORS ROTOGRAVURE)

SLEEVES
SHRINK

®

The Shrink SleeveEXPERTS!Our Graphic Dept. 
Will Help You Design The Perfect Sleeve.

causes of operating problems and 
maintenance requirements.

Fourteen weigh buckets 
on each station

The three CombiScale weighing 
systems are mounted in-line above 
the MAP machine. Product to 
be weighed is dumped into fl oor 
hoppers, and inclined conveyors 
deliver it to the weighing systems. 
On each weighing system, a 
funnel at the top discharges the 
product onto a dispersion table that 
transfers the product to 14 feeder 
buckets.

These, in turn, move the product 
by vibration to the weigh buckets. 
The weigher’s computer then selects 
a combination of buckets (generally 
3 or 4) that cumulatively equals the 
closest weight to the total product 
weight without being under that 
weight. The selected buckets then 
open and discharge their contents 
down the discharge chute. 

The easy-to-use computer-
controlled operator interface 
provides a clear display of charge 
weight as well as various statistical 
data. The interface is located on the 

fi rst fl oor next to the MAP machine, so 
the operator can interact without climbing 
up to the scale. The scale also is designed 
for easy sanitation by featuring simplifi ed 
cleaning. Product contact parts are easily 
removed without tools.

The product from each scale travels 
down a chute and is diverted into 1 of 2 
buckets, each of which, in turn, discharges 
into 1 of 2 buckets on the next level. 

 SEPTEMBER 2008 PACKAGING DIGEST

For more information about MAP 
packaging, visit Packaging Digest’s 
PACKAGE HANDLING 
PACKAGING CHANNEL 
at www.packagingdigest.
com/packhandling

Controls for the rotary actuators on the 
trays that deliver product from the scale 
to the trays include (1) a DeviceNet node, 
(2) input module and (3) valves that open 
and close the rotary actuators on the 
buckets.

Continued on page 70

The automation 
components 
are reliable and 
provide us with 
the precision we 
require for our 
equipment.

1

2 3
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These discharge into 4 buckets 
that deliver products into the trays. 
When product has been delivered 
to all 4 trays in the row, that row of 
trays is pushed to the next station, 
while the next row of trays is pushed 
into the weighing zone. The system 
incorporates 30 Festo DSL-CC 
rotary actuators to open and close 
the buckets. Orics also uses Festo 
DGO actuators to lift the trays as 

product is being deposited. 

Vertically reciprocating 
arm places cups in trays

The next station after weighing 
is the placement of fi lled and sealed 
cups of salad dressing into the 
fourth cavity in each tray. A worker 
manually places the cups on a rotary 
table that delivers them onto a 
conveyor that carries them into the 

fi ller/sealer. 
Two Festo DGPL rodless cylinders 

move an arm with vacuum cups over 
the cups of salad dressing on the 
infeed conveyor. The arm is moved 
downward by 2 Festo DNC rodded 
cylinders and picks up 4 cups. The 
arm then rises and moves over the 
trays, where it descends and places 
the cups in the proper cavities. 

The fi lled trays are pushed into 

Controls for the salad dressing  pick-
and-place unit, above, include a (1) 
DeviceNet node and I/O modules, (2) an 
air supply manifold, (3) solenoid valves 
for the vacuum cups and (4) variable-
speed motor controls. The fi ller/sealer, 
below, includes 3 weighing systems. 
Product from each weighing system is 
delivered through 8 buckets arranged 
in 3 vertical levels to fi ll 4 trays at each 
machine cycle.

1
2

3

4
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the next zone of the machine, while 
the arm with the vacuum cups 
travels back to its starting position 
to pick up the next group of 
dressing cups. 

The trays are then pushed, 
one row at a time, into the MAP 
heatsealer. After a row of trays 
are in the chamber, it is latched 
closed, the air is evacuated and the 
chamber is fl ushed with a specifi c 
computer-controlled, constant-fl ow 
gas mixture that is tailored to the 
products being run. 

Next, fi lm is heat-sealed across 
the tops of the trays. The fi lm is 
die-cut as it is sealed, and waste 
is automatically collected on a 
quick-release drive. The chamber 
is then opened and the 4 trays are 
lifted and pushed onto a discharge 
conveyor. 

Outstanding support
“Festo’s service and technical support 

have been outstanding,” says Cohen. “Its 
district sales engineer, Bill Uihlein, is 
very knowledgeable, very creative and is 
always there for us. The Festo products are 
reliable and provide us with the precision 
we require for our equipment, and the 
catalog and the information provided on 
the Festo website are user-friendly, detailed 
and organized.”

     More information is available:
Festo Corp., 631/404-3173. 
www.festo.com/us.
CombiScale, 847/806-0606. 
www.combiscale. com.
Orics Industries, Inc., 718/461-8613. 
www.orics.com.
Rockwell Automation, Inc., 
414/382-2000. 
www.rockwellautomation.com.

After fi lling, the cups are placed into trays. 
The handling system that transports the 
cups from the infeed conveyor to the trays 
is moved longitudinally along the fi ller/
sealer from the pickup point to the trays 
by rodless cylinders.

See us at PACK EXPO Booth #S-219
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IIn a business environment of economic uncertainty, 
packagers seeking solid advice and reliable 
information on which they can base their capital 
planning and investments, will soon descend 
upon Chicago for the upcoming PACK EXPO 
International 2008.

The industry’s largest U.S. trade show, sponsored 
by the Packaging Machinery Manufacturers 
Institute (PMMI [ www.packexpo.com]), will be 
held Nov. 9 to 13 at Chicago’s McCormick Place. 
It is expected to draw more than 45,000 attendees, 
including more than 6,000 
international visitors from some 
125 countries. Roughly 1,700 
exhibitors will participate in this 
year’s show. 

“The focus on innovation is 
always evident in the packaging 
marketplace, and PACK 
EXPO International is a great 
opportunity to see what’s new 
and fresh,” says Matt Croson, 
PMMI vp of member services 
and communications. “People 
in the packaging industry 
can’t wait for the economy 
to improve before making a 
decision on materials or capital 
equipment. You have to keep up 
with the latest innovations just 
to be competitive. No one can 
afford to wait two years.”

Programs built on 
sustainability

Refl ecting the packaging 
market, Croson says the 
major theme for the show 
will be sustainability. PACK EXPO International 
is introducing several programs that highlight 
sustainability. Included in these efforts are a 
number of expert speakers at the show conference 
who will address sustainability, and there will 
be special symbols to call attention to “green” 
packaging fi rms. A sustainability track will be 
featured as part of each day’s program schedule, 
exposing attendees to various dimensions 
of sustainability, including conservation, 
lightweighting, plant operations and insight from 
brand owners’ perspective (see conference details 
story on p. 74).

Research indicates that approximately half of 
U.S. consumers consider at least one sustainability 
factor in selecting packaged goods items or stores 
to shop, so sustainability has gone from just being a 
buzzword in the packaging industry to an essential 
part of today’s corporate strategy.

Professionals needing guidance on how to apply 
sustainable packaging initiatives to their businesses 
can fi nd many potential solutions among an array 
of sustainability-oriented innovations. The featured 
technologies, ranging from bioplastics, polylactic 
acid (PLA) fi lms and other sustainable packaging 
materials to energy-effi cient machinery and lean 
production solutions, will address several key 
issues including source reduction, minimization of 
greenhouse gas emissions and waste and rising levels 
of recycling and recycled content.

“We’re very pleased to offer PACK EXPO 
International attendees opportunities to discover 
how they can improve their operations to achieve 
sustainability goals,” says Charles D. Yuska, PMMI 
president and CEO. “PMMI is committed to adding 
value to its events by focusing on issues that are at 
the forefront of our industry. Sustainability is top of 
mind with packaging professionals around the globe, 
and we felt it was essential to make the topic an 
integral part of PACK EXPO International 2008.”

Croson says PACK EXPO is known for being 
solutions-oriented, and attendees expect to see 
sustainability-oriented solutions that respond to the 
marketplace. “There’s no question that exhibitors 
are listening to their customers and responding 
directly with sustainability-oriented solutions. 
From materials and containers right through to 
components and machines, sustainability will really 
resonate at this PACK EXPO,” he adds. 

The conference, with more than 1,000 attendees, 
is a strong value for anyone looking to maximize 
their time at the show, Croson said.  Attendees 
can register for keynote sessions along with other 
conference sessions at www.packexpo.com.

Making the show ‘green’
To complement sustainable solutions being 

discussed on the show fl oor and in conference 
sessions, PMMI is acting to make PACK EXPO 
Internatonal one of the greenest tradeshows. Among 

the many activities aimed at reducing energy and 
waste are:

• Free METRA commuter rail passes for 
attendees and exhibitors 

• Replacing detailed printed show directories 
with a more compact Pocket Guide Directory 

• Providing collection bins for paper waste 
• Recycling of badge holders 
• Using “Green Seal” approved cleaning products 

and restroom supplies made from 100-percent post-
consumer waste. 

• Recycled pallet program 
• Power-down policy for offshow hours 
“As the organizer of one of the world’s largest 

tradeshows, we feel it’s important to take a proactive 
role when it comes to protecting the environment,” 
says Yuska. “By working with our exhibitors, we’ll 
be able to offer a range of voluntary programs that 
both exhibitors and attendees can participate in and 

NORTH AMERICA’S LEADING PACKAGING SHOW is expected to draw more than 
1,700 exhibitors and 45,000 visitors for its Nov. 9 to13 run at Chicago’s McCormick Place.

PACK EXPO approaches

SEPTEMBER 2008 PACKAGING DIGEST  www.packagingdigest.com
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feel good about.”
PROCESS EXPO will be co-located with PACK 

EXPO International. It features more than 550 
exhibiting companies utilizing over 200,000 net sq 
ft. Located in the new West Building at McCormick 
Place, the show will focus on developments in 
processing technology for food, beverage and 
pharmaceutical manufacturers. PROCESS EXPO 
is sponsored and produced by Food Processing 
Suppliers Association (FPSA). 

Converting & Package Printing (CPP) EXPO 
will also be co-located with PACK EXPO 
International on the Lobby Level of the Lakeside 
Center at McCormick Place. Refl ecting the 
synergies of the package printing, converting, 
fi nishing machinery and supplies industries, CPP 
EXPO showcases the latest in package printing, 
coating, slitting and many other state-of-the-art 
fi nishing processes. 

Innovation will again be in the spotlight with 
PMMI’s third PACK EXPO Selects competition, 
in which PACK EXPO attendees choose the most 
innovative packaging of the year from a fi eld of 
entries developed, produced and/or executed by 
PACK EXPO International exhibitors. Finalists 
will be displayed at The Showcase of Packaging 
Innovations® exhibit,  and attendees can use the 
My PACK EXPO kiosks to cast their votes onsite 
during the show. to shoose the winners of the 
competition. 

Strategies are changing
Croson explains that many attendees have 

changed their tradeshow strategies in recent years 
and now come well-equipped and ready to talk 
about very specifi c projects. In the past, packagers 
started the purchasing process by coming to a 
tradeshow. Now, with the Internet and other media, 
Croson says visitors can preplan the event to get 
better payback so they can talk credibly about a 
project, see the equipment and make comparisons. 
This is leading to an increasing number of purchase 
decisions being fi nalized at the show, he said.

To help showgoers manage their time, PACK 

EXPO Internatonal has organized several specialized 
pavilions. These include:

The Containers & Materials Pavilion offers a 
prime destination for the latest in paperboard, glass, 
metal, plastic and fl exible packaging. More than 
70,000 sq ft of exhibit space will be devoted to this 
large selection of containers and materials solutions. 

The Showcase of Packaging Innovations® will 
showcase the year’s most innovative and award-
winning package designs from a selection of leading 
packaging organizations from around the world. 

RFID (Radio Frequency Identifi cation) 
Pavilion will present solutions that meet the needs 
of the entire supply chain with technologies to 
upgrade conventional lines into RFID-enabled 
packaging lines that apply multipack, case and 
pallet tags online; as well as advances in verifying tag 
presence, writing to the tags and data validation.

Brand Protection Center Pavilion will focus 
on packaging initiatives and technologies to counter  
bioterrorism, package tampering, counterfeiting and 
product adulteration with exhibits from packaging 
security technology and service providers. 

Contract Packaging Pavilion offers the 
prominence of contract-packaging services in today’s 
marketplace. This pavailion is a great starting point 
for assessing a project and exploring the many 
possible options. PACK EXPO International 2008 
show and conference registration is available online 
at www.packexpo.com.

Building an End of Line Packaging
Operation can be Risky.

Let Pro Mach’s  End of Line Specialists Eliminate the Risk

Choosing end of line packaging machines from different 
manufacturers can be risky.  Will they all work together 
seamlessly?  That’s where Pro Mach’s End of Line packag-
ing specialists can help you eliminate that risk.

Having one single source to design, engineer, build and test 
your system all at once can greatly reduce the risk associated 
with assembling systems from different vendors.  Because 
we are one company made up of some of the top brands in  
packaging,  we offer complete end of line systems that oper-
ate at peak effi ciency and economy from day one.

Find out how Pro Mach’s End of Line packaging specialists 
can help you take risk out of your life by visiting us at Pack 
Expo Chicago, November 9-13, in Booth S-2303 to S-2308.

Arrange a preview of one of our End of Line systems 
via the web at: www.promachinc.com/EOL, or by call-
ing: 1-800-535-2730.

Case Forming Systems
Case Sealing Systems
Tray Formers & Sealers

Poly Baggers & Sealers
Vertical Baggers

Case Packing Equipment
Shrink Wrapping Machines
Robotic Palletizers
Material Handling Systems

Conventional Palletizing
Case Elevators
Pallet Dispensers

Stretch Wrapping Machines
Marking
Labelling
Bar Coding

See this 
COMPLETE SOLUTION

in Booth S-2303

PACK EXPO

CH I C AGO
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addresses change, 

Continued on page 76

The Packaging Machinery 
Manufacturers Institute (PMMI 
[www.packexpo.com]), the sponsor 
and producer of PACK EXPO 
International 2008, has announced its 
agenda for the upcoming Conference 
at PACK EXPO. With its overall 
theme of “Change, Innovation and 
Sustainability,” the three-day program 
is packed with high-profi le keynote 
presentations and more than 50 
sessions presented by industry leaders 
and innovators. 

The Conference at PACK 
EXPO, Nov. 10 to 12 at Chicago’s 
McCormick Place, will be held in 
conjunction with PACK EXPO 
International (Nov. 9 to 13). The 
conference program schedule and 
registration are available online at 
www.packexpo.com. The conference 
sessions are organized into several 
“tracks,” refl ecting industry trends that 
affect today’s packaging professionals. 
The tracks include Sustainability, 
Brand Protection, Containers & 
Materials, Upgrading Operations, 
Processing and Converting.

The program was created with 
guidance from PMMI’s conference 
advisory panel, a group of industry 
leaders representing 17 companies, 
including more than one dozen 

consumer packaged goods companies.
“The panel reviewed all session 

proposals--more than 100 proposals 
were received for the 56 concurrent 
Conference at PACK EXPO sessions,” 
says Ben Miyares, PMMI vp of 
industry relations and director of the 
Conference at PACK EXPO.

Each day’s conference programming 
is divided into fi ve time periods, with 
four concurrent sessions planned for 
each time slot. 

Keynote presentations from 
top executives at Nestlé, Deloitte 
Consulting and The Dow Chemical 
Co. will also be featured each day at 
10:10 a.m. This schedule makes it 
easy for attendees to participate in 
individual sessions  while keeping 
other show commitments. 

Preshow planning tool 
With so many topics to choose 

from, attendees can turn to My PACK 
EXPO™, an innovative pre-show 
planning tool, for help in identifying 
which sessions are good matches for 
their needs. To access this service, 
attendees can complete a short profi le 
during the show registration process. 

Based on the data provided, My 
PACK EXPO will intelligently mine 

PACK EXPO
Conference at

innovation 
and sustainability

Packaging’s BIG SHOW includes a wealth of sessions from
Nov. 10 to 12 that focus on issues facing packagers today.
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Your sole contact for one stop packaging solutions

Today IMA SAFE is your single source 
for Packaging solutions, for simplified 
request procedures and even better 
client relations.
Utmost quality is our trademark. 
Expect operational excellence and the 
customary efficiency of our pre/post 
sales service.
Packaging from beginning to end. 
A full range of solutions and models 
for primary and secondary packaging 
requirements.

NOVA PACKAGING SYSTEMS INC.
7 New Lancaster Road • Leominster, MA 01453

Phone (978) 537-8534 • Fax (978) 840-0730
 novasales@imanova.com

IMA NORTH AMERICA, INC.
211 Sinclair Street • Keystone Park • Bristol, PA 19007

Phone (215) 826-8500 • Fax (215) 826-0400
sales@imausa.net

w w w . i m a . i t

Packaging Solutions

See us at PACK EXPO Booth #S-1447
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the show’s database of conference sessions 
and fl ag sessions that address individual needs 
and interests. The information is saved on a 
personalized, password-protected web portal 
that can be accessed 24/7. Attendees can 
begin utilizing My PACK EXPO in August.

Discounted registration for the Conference 
at PACK EXPO is currently available at www.
packexpo.com. For registrations received on 
or before Oct. 21, 2008, the cost will be $55 
per session. Registrations received after Oct. 
21 and onsite will cost $75 per session. PACK 
EXPO International show registration is 
required in order to register for the conference 
program. 

The schedule for the Conference at PACK 
EXPO follows:

Monday, Nov. 10
10:10–10:50 am 
Keynote Presentation
Title: More Safety vs. Less Material? Where does 
Packaging Go?
Speaker: Betsy Cohen, vp of sustainability, Nestlé

8:30–9:10 am 
Concurrent Sessions
Track: Containers & Materials 
Title: EZPeel: A Revolutionary Steel Food Can Closure 
System
Speaker: Michael Vaughn, vp, packaging innovation, Ball 

Corp.  Description: Ball Corp.’s EZPeel is a new multilayer 
fi lm closure system for steel food cans. Ball developed 
this innovation using its proprietary process for joining 
plastic and metal. EZPeel  closures are designed to 
improve ease of use, convenience and safety for 
consumers.  

Track: Upgrading Operations
Title: Pouch Packaging 2018: What’s Next?
Speaker: Charles Murray, chairman/CEO, 
PPi Technologies
Description: Fantastic forecast or anticipated 
future? This presentation envisions a coming 
decade in which fl exible pouches are fi tted with 
embedded RF chips in the bodies, spouts or 
zippers to track and verify pouch production, 
distribution and sale; production lines remotely 
controlled by robots 24/7 and monitored by real 
time data acquisition systems; and fi lling lines 
receiving quality inspected empty pouches, 
digitally printing and coding them, fi lling them 
and checking seal effi cacy via x-ray scans.

Track: Sustainability
Title: Conservation - The First Step to 
Sustainability
Speaker: Bill Petersen, general manager,  sales 
and applications development, Iconotech

Description: The conservation of raw materials leads 
directly to sustainability by reducing what you need and 
what you discard. It also sends cost savings straight 
to the bottom line. Avomex, the largest producer of 
guacamole in the United States, reaped these benefi ts 
when they switched from preprint to a generic case 

Amy Zettlemoyer-Lazar, packaging director of Sam’s Club 
and co-manager of the Wal-Mart Sustainability Value Network, 
will devlier a special keynote addresss during PACK EXPO 
International. Her presentation entitled, “Keeping Score: How 
Wal-Mart and its Suppliers Continue to Advance Packaging 

Change, Innovation and Sustainability,” 
will provide visitors with an update 
on Wal-Mart’s progress with its 
Sustainability Scorecard and the next 
steps in its evolution.

“Since Wal-Mart fi rst unveiled its 
packaging sustainability scorecard 
concept to the industry at PACK EXPO 
International in 2006, the scorecard 
has evolved substantially,” notes 
Ben Miyares, PMMI’s vp of industry 
relations and director of the Conference 
at PACK EXPO. 

“We are delighted to have Wal-Mart 
return to Pack Expo to share details 

on the scorecard’s development and provide insight into the 
company’s overall sustainability initiatives,” he says.

Zettlemoyer-Lazar’s address will take place on Sunday, Nov. 
9, at 1 p.m., in a standalone session of the Conference at PACK 
EXPO. The Conference at PACK EXPO features more than 50 
sessions presented by industry leaders and innovators. 

Wal-Mart leads off

See us at PACK EXPO Booth #N-4369
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Introducing the new Inspector Vision Sensor—an intelligent vision solution in an easy-to-use 
sensor package. Innovative technology from SICK enables the Inspector to keep up with the 
speed of nearly any production line in the packaging industry. And, no matter what angle or 
position your product comes down the line, the Inspector is up to the challenge—verifying 
completeness and quality.

From verifying date code presence… to logo and cap inspection, find out how this innovative 
vision sensor can boost quality control on packaging lines, saving you time and money. 

Find out more at www.sickusa.com/inspector or call 877.518.0520.

Object Completeness and Position Inspection | High-Speed Print Presence Detection

  Industrial Sensors •  Safety Systems  •  Automatic Identification •  Machine Vision 

Looking for Clues to Boost 
Packaging Line Productivity?

Visit SICK atPACK EXPONov. 9–13Chicago, ILBooth S-1886 

printing program in their facility. 

Track: Brand Protection
Title: Packaging HACCP—Food Companies’ 
New Expectations for the Packaging 
Supply Chain
Speaker: Wynn Wiksell, manager, packaging 
quality and regulatory operations, General 
Mills and chairman, Food Safety Alliance for 
Packaging
Description: Food safety has always been on 
the minds of brand owners and ingredient 
suppliers. The Food Safety Alliance for 
Packaging Materials was formed by many 
of the biggest food CPGs in the world with 
one mission in mind: to educate packaging 
suppliers on the effects of food safety and to 
give them resources to protect themselves 
and consumers from a food-safety issue. 

9:20am–10:00am
Concurrent Sessions
Track: Containers & Materials
Title: CCMA: The Innovation of New Product 
Development
Speaker: Michael Mooney, director, design 
engineering, Constar Intl.
Description: Innovation and speed: Historically, 
new-product development has been one 
of creation rather than innovation, but true 
innovation requires a change to this approach. 
Review includes an overview of the emerging 
fi eld of Advanced Predictive Engineering 
and its infl uence on the process of product 
lifecycle management. 

Track: Upgrading Operations
Title: Packaging Operational Effi ciencies 
Depend Upon Bridging the Mechatronics 
Skills Gap
Speaker: Steve Berkos, senior plant controls 
engineer, Unilever; James B. Higley, P.E., 
professor, Purdue University Calumet
Description: In an economic environment that 
mandates unlocking additional profi tability, 
automated packaging operations hold great 
potential. One key is mechatronic machinery, 
which is designed to increase effi ciency and 
fl exibility. The other key is a workforce of y 
skilled engineers and technicians. 

Track: Sustainability
Title: The United Kingdom’s Packaging 
Sustainability Efforts
Speakers: Richard Bull, managing director, 
Enercon Industries Ltd.; Ryan Schuelke, sales 
manager, Enercon Industries Ltd.
Description: With the support of the British 
Government, packagers in the United 
Kingdom are taking a leadership position 
in sustainability with efforts to monitor and 
reduce pack weight and carbon footprint. This 
presentation will explore these sustainability 
trends in the UK and their  global impact . 

Track: Brand Protection
Title: The Economics of Deploying State-of-
the-Art Contaminant Detection
Speaker: Bob Ries, product manager, metal 

and x-ray detection, Thermo Fisher Scientifi c
Description: Justifying capital investment in 
food safety and inspection technology can be 
diffi cult. The costs are clear, but the benefi ts 
are a challenge to monetize. In today’s fi nancial 
climate, food producers are looking for 
payback in two years or less. This presentation 
will review the common contaminants detected 
by metal detectors and x-ray systems,. 

11:00 am–11:40 am 
Concurrent Sessions
Track: Containers & Materials
Title: CCMA- Pouring Into the Future: 

Integrated Dispensing & Pour Features for 
Plastic Bottles
Speaker: Michael E. Penny, principal engineer 
& inventor, Amcor PET Packaging
Description: Most pour feature applications 
on plastic bottles require the assembly of 
a secondary component that provides fl ow 
or dispensing control.  With sustainability 
initiatives at the forefront of bottle design, 
innovations are needed to combine these 
separate pour features into the bottle design 
so that the bottle and pour feature become 
one versus two separately molded and 
subsequently attached components. 

Track: Upgrading Operations
Title: Advanced Aseptic Processing: 
The Next Step in the Evolution of Aseptic 
Pharmaceutical Production
Speaker: Dr. Jim Akers, President, Akers 
Kennedy & Associates, Inc.
Description: Advanced aseptic processing 
can be defi ned as the complete elimination of 
risk resulting from direct human intervention 
in aseptic processing. Risk from human 
released contamination is agreed to be the only 
signifi cant source of microbial contamination in 
aseptic processing. It follows then that people 

CONFERENCE REGISTRATION
Fee: In advance of Oct. 21, $55 
per session; After Oct. 21 or 
onsite, $75 per session.
You can register for up to 4 
sessions and 1 keynote session 
per day; conference sessions will 
run concurrently. 
For more details, go to www.
packexpo.com or call PMMI show 
offi ce at 703/243-8555.

Continued on page 78
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www.multivac.com

What happens 
when the industry 
leader in packaging 
equipment offers 
labeling systems?

MULTIVAC labeling 
systems, naturally.

Not everyone knows the best 

name in packaging machinery has 

been a world leader in precision 

labeling technology for years.  

From sanitary design for food 

applications to validation for 

medical products and everything 

in between – Multivac has you 

covered.  We have a full range 

of labeling systems for every 

application, engineered for proven 

quality and durability, and backed 

by 24X7 service and support.

For your next labeling system — on 

or off the packaging line — get the 

best.

That’s Multivac.

For more information, please call 

us at 800-800-8552 or e-mail

muinc@multivac.com

are the greatest risk to sterility assurance and 
product safety. 

Track: Sustainability
Title: A Brilliant Partnership: Color, Energy 
& Material
Speaker: Rich Novomesky, strategic business 
manager, Ampacet
Description: Ampacet views the sustainable 
packaging challenge as an opportunity to 
create brilliant packaging solutions. Corroll 
will discuss how packagers can reach their 
target audience by understanding how socio-
economic conditions infl uence consumers’ 

preferences for color, design and sustainability. 

Track: Brand Protection
Title: Anti-Counterfeit Packaging Strategy: 
Aligning Actions with the Type of Counterfeiters 
and Counterfeiting
Speaker: John Spink, director, Michigan State 
University—Food Safety Center
Description: Brand owners are asking about 
the overall strategy not behind the package 
components but behind the counterfeiting 
and the counterfeiters. Beyond the concepts 
of “counterfeit-evident” and “counterfeit-
resistant” strategies, the presentation to 

leveraged this  MSU expert’s  insights into 
tangent areas and focuses on the results from 
the Packaging for Food and Product Protection 
(P-FAPP) Initiative. 

11:50 am–12:30 pm 
Concurrent Sessions
Track: Containers & Materials
Title: CCMA—Key Industry Trends & 
Innovation
Speakers: Raj Krishna, chief Technology offi cer, 
Rexam; Bryan Wesselmann, director, Global 
Sales & Marketing, Rexam
Description: Rexam will unveil its latest 

thinking around key industry trends and 
innovations by discussing its understanding 
of trends affecting consumer values, attitudes 
and behavior, the company’s approach 
to innovation and insight techniques to 
understand how consumers interact with 
products in their environment. 

Track: Upgrading Operations
Title: Packaging Execution Systems (PES): 
An Absolute Necessity
Speaker: Joe Ringwood, COO, Systech Intl.
Description: The adoption of “Lean Principles” 
has spread beyond the discrete industries 
and is rapidly permeating the pharmaceutical 
industry. Specifi cally, a large emphasis is 
being placed on the effi ciency of packaging 
operations in the pharmaceutical industry. 
     Manufacturers must turn to packaging 
execution system (PES) architectures that 
focus specifi cally on packaging operations. 
PES seamlessly integrate critical packaging 
line information functions: inspection, line 
management, serialization, performance 
measurement and ERP connectivity.  

Track: Sustainability
Title: Sustainability: What Brand Owners 
Expect from their Packaging Suppliers
Speaker: Tom Taber, vp, Strategex

Betsy Cohen, vp of sustainability 
at Nestlé, will deliver the keynote 
address Monday, Nov. 10, at 
the Conference at PACK EXPO. 
Her presentation, “More Safety 
v. Less Material? Where Does 
Packaging Go?” will dovetail with 
the conference’s overall theme of 
“Change, Innovation 
and Sustainability.”

Cohen will 
discuss the 
challenges, confl icts 
and competing 
values packaging 
professionals must 
balance every day.

“Sustainability 
and the environment 
are at the forefront of global debate,” 
says Ben Miyares, PMMI vp of 
industry relations and director of the 
Conference at PACK EXPO. “Industry 
leaders such as Nestlé are making 
great strides in defi ning successful 
sustainability practices and are 
responding to market demands.”

A graduate of Wellesley College 
and the Harvard Business School, 
Cohen coordinates sustainability-
related matters throughout several 
Nestlé divisions in categories 
including beverages, confections, 
prepared foods and pet products. 
In addition, she is vp within Nestlé 
Purina’s Pet Products Co. for a 
specialty line of products.

Cohen also received the St. Louis 
Business Journal’s Most Infl uential 
Business Women award in 1999. 

Nestlé to review 
safety, materals

See us at PACK EXPO Booth #E-7128
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Description: The focus on sustainability 
continues to rise. Customers are now looking 
to the packaging supplier for sustainable 
solutions like never before. Using fi ndings 
from over 150 interviews conducted globally 
with packaging decision makers, learn 
directly from the voice of the customer what 
they are asking for and what’s driving their 
sustainability agenda. 

Track: Brand Protection
Title: IP Issues with Packaging
Speakers: Eduardo Carreras, partner, 
Woodcock Washburn LLP; Harold Fullmer, 
partner, Woodcock Washburn LLP
Description: Innovation is the process of 
technical improvement, and intellectual 
property is the product of innovation. Many 
companies use intellectual property not only 
defensively to protect others from copying, 
but in more sophisticated ways to further their 
business goals. An IP strategy is a set of goals 
for the acquisition, protection, leveraging and 
management of a company’s IP and a plan to 
implement those goals. 

12:40 pm–1:20 pm 
Concurrent Sessions
Session: M09
Track: Upgrading Operations
Title: Variable Frequency Metal Detection 
Technology
Speakers: Martin Lymn, director, major 
accounts, Loma Systems; Hermann Fleps, 
technical director, Loma Systems
Description: As food safety, due diligence 
and HACCP considerations drive continued 
interest in metal detectors for the food 
industry, it’s no secret that the underlying 
technology of metal detection is somewhat 
mature and gaining from only incremental 
improvements.  

Track: Sustainability
Title: OEM Perspectives on Innovation & 
Sustainability
Speakers: Mike Wagner, global segment 
business manager, Rockwell Automation; 
Darren Elliott, global technical resources 
Manager, Rockwell Automation
Description: The presentation will examine 
three perspectives on the infl uence of 
change, innovation, and sustainability 
for OEMs in the Packaging industry. Core 
themes of this topic include market trends, 
competitive/customer pressures, and 
continuous improvement initiatives.  

Track: Brand Protection
Title: Unit Serialization in Production
Speaker: William Fricks, manager of software 
services, Barry-Wehmiller Design Group, Inc.
Description: The need for serialization at 
the unit, case and pallet levels is growing 
due to new state regulatory mandates and 
trading partner requirements. Learn about the 
capabilities, advantages and disadvantages 
of ID technology at each serialization step 
from labeling to palletizing. 

Track: Containers & Materials
Title: Enhancing Your Anti-Counterfeiting 
Arsenal
Speaker: Jim Colby, global packaging 
manager, Ink Supplies Business, Hewlett-
Packard
Description: When counterfeiters and 
the counterfeit industry is considered a 
“competitive threat,” businesses will then 
increase their focus and strategy to combat 
the impact of this problem to their products 
and customers. 

2:00 pm–2:40 pm
Special Session
Title: PMT Magazine presents the 2008 
Packaging Line of the Year

Tuesday, Nov. 11
 10:10 am–10:50 am 
Keynote Presentation
Title: Packaging Sustainability: From 
Boardroom to Break Room
Speaker: Trevor Cusworth, director, Deloitte 
Consulting LLP

Description: Cusworth will provide attendees 
with a high-level roadmap for translating a 
company’s sustainability vision into real-
world manufacturing practices. Backed by 
documented case studies, the presentation 
will identify immediate actions that can help 
improve the sustainability of manufacturing 
operations as well as longer term plans, such 
as designing and installing new lines. 

8:30 am–9:10 am 
Concurrent Sessions
Track: Upgrading Operations
Title: Developing the Packaging Workforce of 

the Future
Speakers: Keith Campbell, project manager, 
Industrial Maintenance Training Center of PA; 
Scott Sheely, executive director, Lancaster 
County Workforce Investment Board; John 
DeVere, dean of workforce & economic 
development, Reading Area Community College
Description: The availability of an adequately 
skilled workforce is a crucial issue for 
packagers in North America. When industry, 
government and education work together, it is 
possible to improve skills of existing employees 
and create a pipeline of new workers. 
Continued on page 80
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Description: RFID tagging requirements 
affect many companies, worldwide. Whether 
you are a medical-, consumer product- or 
military-based company, current RFID trials 
and mandates will have an infl uence on your 
business operations and, by extension, your 
business decisions. This presentation analyzes 
how RFID requirements impact business. 

Track: Sustainability
Title: COMPASS—A New Tool to Map the 
Environmental Impact of your Packaging 
Material and Application Choices
Speaker: Martha Lefl ar, senior project 
manager, GreenBlue
Description: COMPASS (Comparative 
Packaging Assessment)—a package 
engineering and design tool that provides 
a quick comparative measure of the 
environmental impact of your contemplated 
packaging choices—will be in Beta release 
to members of the Sustainable Packaging 
Coalition this fall and in general release 
by early 2009. This presentation will give 
packaging professionals an early peek at how, 
why and by whom COMPASS was developed. 

Track: Processing
Title: Surface Pasteurization of Particulate 
Foods—Controlling Moisture and Quality
Speaker: Rainer Perren, managing director, 
RPN Food Technology
Description: Not Available

Track: Containers & Materials
Title: Packaging Production Waste & 
Rework - A Gold Mine
Speaker: Paul Zepf, director of engineering, 
Zarpac Inc.
Description: As many packagers are being 
squeezed by price ceilings and increasing 
costs of materials in tight markets or limited 
growth markets, the hunt is on for savings. 
Fortunately, a savings far greater than any 
labor can give is in front of most packagers. 

11:00 am–11:40 am 
Concurrent Sessions
Track: Upgrading Operations
Title: Implementing a World Class 
Packaging Operation
Speakers: Rick VanDyke, group manager of 
transformation/supply chain,
Frito Lay; David Latimer, technology leader, 
Procter & Gamble; Damian Stahl, managing 
partner, Polytron
Description: When implementing a World 
Class Packaging Operation users are faced 
with challenges such as obtaining the right 
packaging equipment from machine builders, 
integrating the pieces of the packaging 
operation together and interfacing with the IT 
or business systems. 

Track: Sustainability
Title: Tradeoffs in Sustainability in Wrapping
Speaker: Katherine Putnam, president, 
Package Machinery Co., Inc.
Description: When looking to create an 
attractive package through use of wrapping 
materials while weighing issues of 
sustainability, there are several factors to be 
considered: attractiveness of package, cost, 
energy consumption in the process, landfi ll 
usage, substitutability of alternatives (such as 
bundling for cardboard boxes, trays instead 
of boxes). Putnam will evaluate tradeoffs 
in energy consumption, fi lm alternatives 
and fl exibility in creating a package that is 
attractive to the consumer, reduces landfi ll 
usage, changes energy consumption and 
offers fi lm choices.

Track: Sustainability
Title: New Technologies for Lightweighting 
Polyolefi ns
Speaker: Terry Glass, technology leader, rigid 
packaging, Dow Chemical
Description: Polyolefi n resin and fabrication 
technologies continue to move packaging 
applications to lighter weights while 
maintaining necessary functional performance. 
Efforts with resin design and foam technology 
are evolving quickly and yielding results to 
lightweight containers by 20 percent from 
where we were just two years ago. 

Track: Processing
Title: In-Process Product Traceability: From 
Concept to Reality
Speaker: Tim Reardon, industry marketing 
manager, Key Technology, Inc.
Description: NA

Track: Containers & Materials
Title: The Hole in RFID: Preventing 
Pharmaceutical Supply Chain Loss
Speaker: Andrew Strauch, vp, product 
marketing and management, MIKOH Corp.
Description: According to the U.S. Chamber of 

Commerce, the pharmaceutical industry loses 
$32 billion annually to counterfeiting. While 
RFID is promising, a hole must be addressed— 
physical security. 

9:20 am–10:00 am 
Concurrent Sessions
Session: T02
Track: Upgrading Operations
Title: RFID’s Impact on Process, 
Partnerships and Profi t
Speaker: Robb Clarke, associate professor, MSU 
School of Packaging

Accelerating Production
Through Innovation

30152 Aventura
Rancho Santa Margarita, California 92688

Aston, Pennsylvania
Indianapolis, Indiana
Sanford, North Carolina
Tlajomulco de Zuñiga, Jalisco, Mexico

www.solusii.com

A Natural Fit.
Working Together
In today’s competitive environment, it makes sense 
to look at the costs of in-house fabrication versus 
off-the-shelf availability. Expanding or replacing a 
home-made component part can turn into more 
trouble than it’s worth. Solus has been saving 
machine builders and operators valuable time by 
providing standardized components that solve 
problems, year after year. 

The Ultimate Selection
Thousands of parts in the Solus product offering are 
designed to keep conveyors running smoothly. With years 
of product development and manufacturing experience in 
the fi eld of conveyor components, Solus is committed to a 
process that continues to deliver innovative solutions.

Built to Last
Components that stand up to the rigors of high volume production are an 
absolute must. Solus products are comprehensive, industry proven, and 
available to you from one source. Manufacturing excellence and quality 
materials have made Solus a leader in the industry. 

 Visit your nearest distributor or call Solus Customer Service:

 (866) 765-8744 fax: (866) 447-6587
S o l u s i i 4 4 S o l u s

Solus components combine stainless steel, plated steel, aluminum, and engineered plastics to help 
increase the performance of machines used in conveying, material handling, and packaging.

See us at PACK EXPO Booth #S-2979
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Track: Processing
Title: Pneumatic Conveying in the Food 
Industry: Options in Sanitary Design and 
Technology
Speaker: Stuart Wilson, technical manager 
Premier Pneumatics, K-Tron Process Group
Description: This presentation will examine the 
technology of pneumatic conveying with an 
emphasis on food and sanitary applications.  
Key topics include an overview of the basic 
principles of pneumatic conveying and  
Identifying the techniques of vacuum versus 
pressure conveying, dilute versus dense phase 
vacuum conveying , and vacuum sequencing 
versus continuous vacuum 

Track: Containers & Materials
Title: Designing Rigid Shelf Stable Barrier 
Packaging
Speaker: Gregory Dixon, director of 
engineering, Spartech Corp.
Description: This presentation will help 
attendees interested in entering the rigid 
barrier packaging market. Shelf stable 
packages with two years of shelf life are very 
common and attainable with today’s barrier 
technology. 

11:50 am–12:30 pm 
Concurrent Sessions
Track: Upgrading Operations
Title: Prove It! Does Your Training Make a 
Difference?
Speakers: Nancy B. Cobb, president, Partners 
in Possibilities; John Henry, president, 
Changeover.com
Description: Where the Holy Grail of 
measurement is ROI, can we apply the 
same principles to training’s cost benefi t? 
We know we need to train; we know it often 
gets slighted; we know it’s hard to sell to 
management so when and how will we begin 
to quantify the Value of Training. 

Track: Sustainability
Title: Achieving Sustainability through 
Adhesive Dispensing Technology
Speaker: Rick Pallante, Marketing 
Development Manager—Packaging, Nordson 
Corp.
Description: Manufacturers and suppliers 
are discovering that the unlimited use of 
adhesives materials in packaging is no longer 
an option. With mounting cost pressures and 
environmental concerns, fi nding new ways 
to effectively apply adhesives—with minimal 
impact on processes and the bottom line—is 
an industry-wide imperative.  

Track: Converting
Title: Increase Profi ts by Aligning Your 
Assets
Speaker: Richard Henry, vp, The Advance Team
Description: What if your existing production 
machinery were operating at optimized 
effi ciency? That would mean that you would 
have a minimum of scrap, exceptional quality, 
higher line speeds, reduced maintenance costs, 
no capital investment, and ultimately higher 
profi ts. Many companies are realizing the 
benefi ts of aligning their assets. How about you?

Track: Containers & Materials
Title: Designing Sustainable Transport 
Packaging . . . Then Managing It
Speaker: Chris Grimes, product development 
manager, Rehrig Pacifi c Co.
Description: Rigid-plastic transport packaging 
is truly one of the most sustainable packages 
many industries will use. It can prove to be 
very benefi cial to many different areas of a 
company as long as it is designed with all 

of those areas in mind. From the packaging 
machine, to the stretch wrapper to the delivery 
truck, all aspects of the company need to 
be considered for sustainable packaging to 
succeed in cutting waste and costs. 

12:40 pm–1:20 pm 
Concurrent Sessions
Track: Upgrading Operations
Title: Electrical Regulation Compliance for 
OEMs – What You Don’t Know Might Shock 
(and Cost) You!
Speakers: Mark Lewandowski,, technology 
leader, corporate engineering, Procter & 
Gamble; Jim Reizner, technology section head, 

corporate engineering, Procter & Gamble
Description: U.S. electrical regulations for 
equipment are complex. It has been our 
experience at Procter & Gamble that very 
few equipment manufacturers understand 
what is legally required for their equipment 
to be installed and used in the U.S. In this 
presentation we will discuss what is required 
from OEMs to ensure their equipment will meet 
the electrical regulations for the U.S. 

Track: Sustainability
Title: Minimizing Packaging without 
Compromising Integrity
Speaker: Patrick Hessini, manager, Adalis Corp.

Description: Effective packaging plays a critical 
role in reducing impact on the environment. 
Appropriate packaging design, material use 
and latest value-added technologies can 
signifi cantly impact energy consumption, 
transportation and storage costs, packaging 
waste and product shelf-life. Adalis will discuss 
how latest solutions.  

Track: Converting
Title: Over-treatment of PET—Fact or 
Fiction Part 1: A Study of Web Density, 
Corona Swell Time, Film Selection, Dyne 
Level and Water Soak Bond Strength
Continued on page 82
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Speaker: Jessica Bodine, technical sales 
representative, MICA Corp.
Description: Converters of polyester fi lms have 
long known the risk of corona over-treatment 
of polyester fi lm. Over treatment can be defi ned 
as the point at which treatment level no longer 
contributes benefi cial properties to the fi lm 
surface and may begin to cause degradation of 
the surface. But how does the converter know 
when this point has been reached? 

Track: Containers & Materials
Title: Leveraging the Findings of a 
Corrugated Life Cycle Assessment
Speakers: John Heckman, vp, Five Winds Intl.; 

Dwight Schmidt, president, The Fibre Box 
Association
Description: Findings of the fi rst U.S. corrugated 
industry Life Cycle Assessment (LCA) will 
be presented by The Corrugated Packaging 
Alliance (CPA), which commissioned the 
LCA, and Five Winds International, which 
conducted it in accordance with ISO 14040 
series standards for LCAs. The scope of the 
study covers a “cradle-to-grave” life cycle 
assessment.  

Wednesday Nov. 12
10:10 am–10:50 am 
Keynote Presentation

Title: Packaging - Elemental to a Sustainable 
Future
Speaker: Glenn A. Wright, commercial vp, North 
American Basic Plastics, The Dow Chemical Co.
Description: Wright will illustrate the positive 
environmental, social and economic impacts 
of packaging and highlight real benefi ts that 
often go unnoticed. Consumer and industry 
data featured in this session will illustrate how 
packaging contributes to sustainability and 
strengthens brand capability as well.

8:30 am–9:10 am 
Concurrent Sessions
Track: Converting

Title: Folding Cartons – Rethink Your 
Workfl ow and Drive More Profi ts
Speaker: Mike Pfaff, folding carton manager, 
Mark Andy Inc.; Wally Nard, president, Novafl ex 
Inc.
Description: Not Available

Track: Upgrading Operations
Title: Compliance Considerations in Marking 
and Coding
Speaker: Chuck Ravetto, director of small-
character marking, Videojet Technologies Inc.
Description: Regulations related to variable 
data coding of packaging come from many 
sources for product manufacturers. Crisp 
codes facilitate an effective track-and-trace 
infrastructure, a regulation for many federal 
government agencies, noncompliance risks 
fi nes and other action. Product manufacturers 
must also address U.S. and European 
environmental regulations. 

Track: Sustainability
Title: Making a Case for Reduced Format 
Transit Packaging
Speakers: Ralph L. Dillon, managing director, 
Compliance Surety Associates; Joseph Noferi, 
director, Compliance Surety Associates
Description: Pharmaceutical packaging is the 
link to the end user that allows for the right 
medicine to be taken by the right patient at 
the right time. In designing a pharmaceutical 
and/or medical package, there is a plethora 
of regulations and mandates that vary from 
country to country. However, the underlying 
goal of all these regulations is to provide the 
patient a simple, effective product they can use 
properly. 

Track: Processing
Title: Drying Technology: Heat Transfer, 
Energy Optimization, and Sanitation in 
Through Circulation Drying Applications
Speaker: Peter Zagorzycki, senior applications 
engineer, CPM Wolverine Proctor LLC
Description: Over the past 30 to 40 years, 
the sustainability issue had been with us in a 
variety of forms and formats. From the ecology 
movement to today’s sustainability effort, the 
responsibility has shifted from the individual to 
the corporations and manufacturers. Right or 
wrong, this shift is the reality of the world today. 

9:20 am–10:00 am 
Concurrent Sessions
Track: Converting
Title: Flexible Packaging—It’s Not Just for 
Wide Web Anymore
Speaker: Jerry Henson, fl exible packaging 
manager, Mark Andy Inc.; Giancarlo Caimmi, 
vp, Nordmeccanica Group.
Description: Not Available

Session: W07
Track: Upgrading Operations
Title: Sustainability—Reframing the 
Responsibility
Speaker: Peter Nelson Fox, director of sales, 
Delkor Systems, Inc.
Description: Not Available

Track: Sustainability
Title: High Density Foam as Alternative to 
Chemical Foam
Speaker: Jonathan S. Cage, director of 
marketing—packaging, Spartech Corp.
Description: High-density foam technology 
provides the catalyst to signifi cantly reduce 
the weight on monolayer and or coextruded 
rigid plastic packaging. Density reductions 
are achievable in the range of 50 percent in 
a monolayer structure and 35 percent in an 
ABA coextrusion, with minimal compromise to 
structural integrity due to uniform high density 

See us at PACK EXPO Booth #N-4066
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   ASME/ANSI       Attachment
Corrosion
Resistance Lube Free       Plastic Custom/Specialty

U.S. Tsubaki, Inc.
www.ustsubaki.com/pdm

800-323-7790
© 2008 U.S. Tsubaki, Inc. All rights reserved.

More solutions
More selection

Tsubaki: The choice for chain™

Now available!
New Tsubaki Gripper Chain

™

cell size and shape. 

Track: Processing
Title: Optimizing the Workforce: Can It Save 
the Plant?
Speaker: Jim Fitzpatrick, vp, product architect, 
Tugboat Software, Inc.
Description: Not Available

11:00 am–11:40 am 
Concurrent Sessions
Track: Converting
Title: Trends and Opportunities for Labels 
and Other Package Decorations
Speaker: Steve Schulte, national sales eirector, 
Mark Andy Inc.; Tom Polischuk, editor-in-chief, 
Package Printing Magazine
Description: Not Available

Track: Upgrading Operations
Title: Enabling & Deploying Operational 
Performance
Speaker: Rob Aleksa, section head, Procter & 
Gamble
Description: At Procter & Gamble, pressures 
for lower total cost of ownership and higher 
volumes are driving the demand for higher 
manufacturing capability. Machines that 
enable lower MTBF and MTTR as well as 
higher speeds and production coordination, are 
critical in optimizing output. 

Track: Sustainability
Title: Creating a Better Tomorrow Than 
Today
Speaker: Jay Gehring, vp, R&D Packaging, 
Frito-Lay
Description: Frito-Lay is taking dramatic steps 
to reduce its environmental footprint. The 
company is making signifi cant progress in the 
reduction of energy, water and packaging use. 
Frito-Lay recently began operating a solar fi eld 
at its Modesto manufacturing plant to generate 
enough power to produce all the Sunchips 
made at that site. 

Track: Processing 
Title: Criteria for Designing Traceability 
Systems
Speaker: Jarmo Vastapuu, technical platform 
manager, Tetra Pak
Description: Not Available

11:50 am–12:30 pm 
Concurrent Sessions
Track: Converting
Title: FDA and Sustainable Food Printing & 
Packaging Implications with UV/EB Curing 
Part 1
Speaker: Mickey Fortune, vp, RADTECH
Description: Food Contact Notifi cation 772 
provides FDA clearance for a group of acrylate 
monomers, an epoxy oligomer and Esacure 
One photoinitiator. The session will provide 
details on the identity of the cleared food 
contact materials, intended conditions of use, 
formulating latitude, migration limitations 
and outlook for expanded the use of UV/EB 
materials in food packaging.

Track: Upgrading Operations
Title: Unleash the Power of Data Collection
Speaker: Ronald Iannacone, president, Factory 
Intelligence Network
Description: The ability to monitor packaging 
lines in real time is a vital tool for plant 
managers to reduce unscheduled downtime 
and improve plant productivity. But having 
access to real-time data is only part of the 
solution. With several real-world examples 
the presentation will demonstrate how long-
term data collection provides the real key to 
diagnosing packaging and production issues. 

See us at PACK EXPO Booth #N-4259

Track: Sustainability
Title: The Road to Zero Landfi ll Waste
Speaker: Myles Cohen, vp and general 
manager, Recycling Division, Sonoco
Description: Last year, Cohen led a Sonoco 
Recycling team in creating a sustainability 
consulting service, Sonoco Sustainability 
Solutions (S3), which has successfully helped 
consumer product goods companies turn 
their waste into new sources of revenue 
while helping them improve environmental 
sustainability efforts by reducing landfi ll waste. 

12:40 pm–1:20 pm 

Concurrent Sessions
Track: Converting
Title: FDA and Sustainable Food Printing & 
Packaging Implications with UV/EB Curing 
Part 2
Speaker: Mickey Fortune, vp,
RADTECH
Description: Food Contact Notifi cation 772 
provides FDA clearance for a group of acrylate 
monomers, an epoxy oligomer and Esacure 
One photoinitiator. The session will provide 
details on the identity of the cleared food 
contact materials, intended conditions of use, 
formulating latitude, migration limitations and 

outlook for expanded use of UV/EB materials. 

Track: Converting
Title: FIRST 4.0: Flexographic Image 
Reproduction Specifi cations and Tolerances
Speaker: Mary Sullivan, director of global 
marketing, Mark Andy Inc.
Description: The RadTech Sustainability 
taskforce reports on analyses of radiation-
curing case studies confi rming that UV and EB 
curing can reduce energy demand, fossil fuel 
use and greenhouse gas emissions, as well as 
reduced transportation costs and emissions 
compared to standard heat-set technologies. 
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PJ’s Coffee of New Orleans takes a TWO-PRONGED APPROACH 
to address environmental and economic concerns.  

Carbon-cutting bags
         trim costs

FFounded by Phyllis Jordan in 1978, PJ’s Coffee of 
New Orleans prides itself on the precision roasting 
of its coffee beans. “One of the key things when it 
comes to roasting coffees is not going so dark with 
the roast,” PJ’s Coffee lead roaster Felton Jones 
explains. “There’s a fi ne line that if crossed, then 
you’ve gone too far. There’s another fi ne line that if 
it’s not crossed, then you haven’t gone far enough.
Roasting in small batches allows us to be able to 
better control that.”

After roasting, PJ’s Coffee protects the fl avor of 
its beans with short-turnaround packaging. “There’s 
no better way to capture freshness than with a two-
week shelf life,” he emphasizes. While these micro-

roasting and short-turnaround packaging processes 
might produce excellent cups of Joe, they also can 
add up to more than a few dollars. 

  
Pressed by costs, eco-concerns

Like many other industries, coffee retailers 
are under pressure to implement sustainable 
business practices. PJ’s Coffee already had started 
using greenware cups in its retail stores, when 
the franchisor was approached by Sonoco (www.
sonoco.com) with new form/fi ll/seal bags that 
touted lowered carbon footprints. The bag’s three-
layer structure is composed of polyester, foil and a 
polyethylene sealant. This allows Sonoco to use 10 
percent less material, 15 percent less energy and 
produce 10 percent less carbon emissions when 

Linda Casey, Associate Editor

PACKAGING BLADES
Manufactured from the finest grades of carbon, stainless and high chrome non-corrosive 

tool steels, the Specialty Blades range of plastic packaging knives epitomizes the 

highest quality at competitive prices. We offer a comprehensive range of knives to 

suit the majority of plastic packaging machinery, including those for confectionery, frozen 

food, cookies, chips, meat and cheese. All made to the most exacting standards to 

enable our customers to obtain the best possible results.

We can supply knives to suit many types of manufacturers’ 

equipment including the following: Cryovac • Hayssen 

• IMA • Multivac • Robert Bosch • Rovema • Sandiacre 

• Tiromat • Woodman • Gloucester • Ossid

Specialty Blades, Inc. • 9 Technology Drive • Staunton, VA 24401 USA
540-248-2200 • www.specialtyblades.com
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See us at PACK EXPO Booth #E-6110
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www.mt.com/safelineus
1-800-447-4439
1-813-889-9500

www.mt.com/hi-speed
1-800-836-0836
1-607-257-6000

Boost Profits & Protect Your Brand

When economic times are tough, the pressure to focus on productivity and efficiency intensifies.  
You can’t afford to give away product through costly overfills any more than you can afford 
to anger your customers by not giving them everything they expect when they purchase your 
products.  And a product recall due to physical contaminants would just be catastrophic.  
At METTLER TOLEDO HI-SPEED and METTLER TOLEDO SAFELINE, we understand your 
business concerns and work with you not only to choose the right checkweighers, metal 
detectors and x-ray systems for your applications, but also to help you determine how they 
will affect your bottom line.

Visit www.mt.com/pi-packexpo08 or www.mt.com/pi-processexpo08 
to learn more about our November trade shows!

Hi-Speed
Checkweighers

Safeline
Metal Detectors

Safeline
X-ray Systems
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manufacturing the bags when compared to a 
traditional four-ply structure. 

The new bags also hold twice as much coffee 
as PJ’s previous packaging, which held a half 
pound of beans. This has reduced the amount of 
packaging tape, stretch fi lm and corrugated boxes 
PJ’s Coffee uses to ship coffee to its chain stores. 
“We shipped roughly 4,500 to 5,000 cases/month 
to our chain stores,” Jones explains, “and we’ve had 
a cost-savings of somewhere in the neighborhood 
of 7 cents per case.”

Because of the cost-savings, PJ’s Coffee has 
been able to buck the trend of restaurants and 
food-and-beverage retailers raising prices to cope 
with increasing costs. “Because of the decrease in 
materials costs, we were able to pass along some of 
the cost savings to our customers,” Jones says. “We 
had a slight decrease in our retail pricing.”

Celebrating Crescent City culture 
Hurricane Katrina took approximately 30 

percent of PJ’s Coffee stores in the New Orleans 
area when it ravaged the city in 2005, but the 
storm also brought a renewed city pride for the 
coffee retailer. PJ’s Coffee became active in the 
movement to return New Orleans to its former 
splendor: It launched Kids Drop, a donation 
program where people were encouraged to 
donate toys, clothes, nonperishable food and 
books to children affected by the hurricane; and 

Preservation Blend, a limited-edition coffee that 
was used to raise funds for relief efforts. The 
company also expanded its moniker to include “of 
New Orleans” and hired a local advertising agency 
to redesign its coffee bean packaging. “We wanted 
our bags to be a direct reminder of the city’s 
history and culture,” Jones explains. “We really 
want to put the taste of home on our bags.” 

To create the award-winning packaging, 
Innovative Advertising (www.peoplewhothink.
com)used illustrations of the Canal Street Trolley, 
Jackson Square Chapel, Bourbon Street Jazz 
Band and a Garden District antebellum manor. 
Sonoco printed the images using a laser-engraved, 
rotogravure printing process with matte fi nishing.

  
Pound packing effects on productivity 

The bags are fi lled with beans that have been 
processed on an Opus roaster from Cia. Lilla 
de Máquinas Ind. e Com (www.lillaroasters.
com). A series 1500 f/f/s machine from Universal 

Packaging (www.upiweb.com) fi lls the packages at 
speeds up to 40 bags/min. Packed bags are placed 
into a carton by hand, and operators seal the 
cartons using a 3M (solutions.3m.com/en_US)
3Matic 200A adjustable tape sealer.

Since moving to the new bags, PJ’s Coffee has 
experienced fewer problems during packaging 
“It wasn’t that we had problems in the past,” says 
Jones. “It was just that the ease at which the bag 
moves across our machine is unbelievable. So we 
have a lot more problem-free manufacturing.”

As a result, the retailer not only has been able 
to increase productivity and control costs, it also 
has expanded its product line. When PJ’s Coffee 
launched the new packaging, it used the bags for 
seven products. Today, the franchisor offers 26 
varieties of coffee in the 1-lb bags.

Because of the decrease in 
materials costs, we were 
able to pass along some 
of the cost savings to our 
customers.

     More information is available:
Sonoco, 843/383-7794. www.sonoco.com.
3M, 800/362-3550. 
solutions.3m.com/en_US. 
Cia. Lilla de Máquinas Ind. e Com., 
55-11-6-422-7366. www.lillaroasters.com. 
Innovative Advertising, LLC, 985/809-1975. 
www.peoplewhothink.com. 
Universal Packaging, Inc., 800/324-2610. 
www.upiweb.com. 

See us at PACK EXPO Booth #E-8031
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Continuous
Motion Vertical
Form/Fill/Seal

machine

Side Gusset and
Corner Seal® bags

up to 80 bags/minute
Tool less change over

Multi-Lane
Stick-Pack

Continuous Motion
4 Sided Seal Pouch

Pillow Pouch

with integrated
finishing conveyor

The innovative leader in
flexible packaging systems

3005 State Road, Telford, PA 18969

Phone: 215-721-4600
equipmentsales@fresco.com
www.fresco.com

Sara Lee Corp., the maker of the successful Endust® dusting 
and cleaning spray, has launched a new product that’s nothing 
to sneeze at—literally. Endust Free Dusting and Cleaning 
Spray is the fi rst fragrance-free, hypoallergenic dusting and 
cleaning product designed to reduce allergens on surfaces and 
in the air in order to help prevent allergic reactions; no other 
widely distributed furniture sprays address this issue, says the 
company.  “We know consumers are concerned about health 
and wellness, but the furniture-care market doesn’t offer any 
products for people with indoor respiratory issues,” says Stan 
Stoltzfus, director of marketing for Endust Free. “Endust Free 
is the only hypoallergic cleaning and dusting spray available in 
stores that meets the needs of the allergy-sensitive consumer.”

Endust recently conducted a survey of 4,111 adults, who 
purchase cleaning products nationwide, to determine their 
level of understanding about allergy triggers in their cleaning 

products. More than 30 percent of consumers surveyed said 
the act of dusting furniture causes themselves, family members 
or roommates to sneeze, cough or have watery eyes. However, 
more than 65 percent of those same consumers were either 
not sure or incorrectly believed that dust is the only factor 
responsible for their adverse reactions, while most experts agree 
that fragrance, and the lingering mist created from spraying 
cleaning products, are common allergy triggers. Allergen 
expert Dr. Mark Sneller, director of Aero-Allergen Research, 
LLC in Tucson, AZ, says it is important to not overlook the 
components of fragrances and their effect on indoor air quality. 
He  recommends using products like Endust Free. “We’ve been 
conditioned over the years to associate sweet-smelling scents 
with a clean home,” explains Sneller. “The truth is these scents 
often contain chemical structures with a lot of irritant qualities 
that can cause allergic and asthmatic reactions for sufferers of 
allergies.”
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New ENDUST FREE DUSTING AND CLEANING SPRAY is the fi rst aerosol hypoallergenic 
cleaning product in a steel can that’s easy to grip and uses 14 percent less material.

Are you allergic to dusting?

Jack Mans, Plant Operations Editor

See us at PACK EXPO Booth #S-350
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Sirius Machinery Inc    230 Industrial Parkway    Branchburg, NJ 08876
Phone:  908 707 8008    Fax:  908 707 0073   info@siriusmachinery.com
www.nordenmachinery.se

NORDENMATIC 602

NORDENMATIC 702 

News 
   from 
    NordenThe Newest Members 

of the Norden Tube 
Filling Family

- New tube fi lling machine with a production 
   speed of 60 tubes per minute.

- Electrical control system based on Mitsubishi-Melsec.

- Large door for optimum machine access.

- The heights of the sealing stations and the fi lling 
   pump are individually adjustable.

- Many options available such as two-colour coex, 
   Design-A-Seal®, Euroslot,  Scoop Seal®.

- May be equipped with all Norden tube infeed 
  systems except for robot feeding.

NM 602

NM 702

- Increased production speed from 
  70 to 80 tubes per minute. 

- Computer upgraded to the ELAU control 
  system with colour touch screen. 

- Pneumatic controls are accessed without 
  stopping the machine. 

- May be equipped with any tube infeed systems; 
Robot Loader, Store Magazine NSM 180, 

  Hopper Infeed or Cassettes.

To launch its new Endust Free 
Dusting and Cleaning Spray, Sara 
Lee Corp. adopted a shaped aerosol 
package from Crown Aerosol 
Packaging USA, a business unit 
of Crown Holdings, Inc. (www.
crowncork.com). The shaped steel 
container was chosen to subtly 
reinforce the product’s health and 
wellness attributes on the retail shelf. 
The 10-oz package features elegantly 
curved surfaces with calming graphics 
of white clouds against a blue sky, 
maximizing brand differentiation and 
visual impact. Consumers also benefi t 
from the container’s easy-to-grip shape 
which facilitates product dispensing. 
In addition to its visual appeal, the 
shaping technique enables the product 
to be fi lled in a container that uses 14 
percent less material. The steel package 
is also recyclable.

“Endust Free constitutes a 
revolutionary advancement in the 
household cleaners market, so we 
wanted our packaging to be just as 
exciting and unique,” says Stoltzfus. 
“Crown’s ability to create innovatively 
shaped aerosol packaging not only 
gives our brand the visual boost we 
wanted, but also supports our message 
of convenience, health and wellness.”

The package also features the 
Vail actuator from SeaquistPerfect 
Dispensing (www.seaquistperfect.
com). The 2-piece, twist-to-lock 

aerosol actuator locks with audible 
clicks. The spray orifi ce is covered 
when it is in the locked position, 
making it very portable, and the large 
button makes it more comfortable 
to spray. In addition, it is a hoodless 
system, so there are no more lost 
overcaps before they get to the retail 
shelves or the consumer’s home.  

Proprietary blow-forming
The ability to create this high-

impact container design results from 
Crown’s proprietary blow-forming 
process, which maximizes container 
integrity and product protection. The 
process begins by placing preforms 
into precision-engineered molds. 
High-pressure air causes the steel 

preform to expand and take the 
shape of the mold. No tooling or 
liquid is used inside the container, 
preventing damage to internal 
coatings. Blow-forming also maintains 
a better surface fi nish and glossiness 
of the fi nal package, Crown says. 
Endust Free’s new aerosol packaging 
also incorporates a unique valve-
dispensing system that narrows the 
spray area to reduce bothersome 

mist and overspray. This feature is 
complemented by a novel twist-and-
lock cap, which also protects against 
accidental product dispensing.

Early consumer response to the 
package has been very positive. “In 
the in-home use tests we conducted 
with 247 consumers, 82 percent 
of respondents indicated that they 
liked the shape of the Endust Free 
package ‘extremely well’ or ‘very well.’ 

signifying a resoundingly positive 
preference,” explains Stzolzfus. The 
suggested retail price of the package is 
$3.99. 

Endust Free constitutes 
a revolutionary 
advancement in the 
household cleaners 
market, so we wanted 
our packaging to be 
just as exciting and 
unique.

     More information is available:
Crown Holdings, Inc., 215/698-5100. 
www.crowncork.com. 
SeaquistPerfect Dispensing, 
847/639-2124. www.seaquistperfect.com.

See us at PACK EXPO Booth #N-4264
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Delkor Systems gets a grip on ENERGY COSTS, DOWNTIME AND PRODUCT DELIVERY 
with vacuum grippers that pass the savings onto customers. 

Vacuum grippers are spot-on  

DDelkor Systems, Circle Points, MN, a 
manufacturer of end-of-line packaging 
machines for dairy, grocery and automotive 
sectors, offers custom packaging machines that 
increase effi ciency, reduce costs and help address 
challenging customer needs. 

The machinery includes combination tray and 
fl at-pad packers, case packers, top-loading case 
packers, shrink bundlers, tray and carton formers, 
palletizers and conveying systems. 

Delkor is perhaps best known for its 
economical Spot-Pak® fl at-pad packing machines. 

Commercial since the early 1990s, the patented 
Spot-Pak technology is widely used in the food 
industry and can save an average of 50 percent in 
material when replacing a shipping case and 25 
percent in material when replacing a corrugated 
tray, according to Delkor. The Spot-Pak uses 
a temporary bonding adhesive to keep prime 
containers or products on the fl at, corrugated 
pads and then wraps the container bundle in 
polyethylene shrink fi lm to eliminate instability 
during shipping. 

The packages or products can be stacked on 
top of the pad because the adhesive bond on 
the base pad is temporary, and the top layer of 

container can be lifted off and placed on the next 
pack layer. Placement of the products or primary 
packages in the exact position desired on the 
fl at corrugated sheet is essential for the Spot-Pak 
system to operate properly. To help the system 
consistently accomplish this task, Delkor looked 
to PIAB (www.piab.com), which specializes in 
industrial vacuum products and components and 
creates solutions specifi cally for handling and 
moving dairy products. After top-loading the 
products or fi lled containers onto the fl at pad and 
affi xing them there with the temporary adhesive, 
the Spot-Pak’s ejection conveyor advances each 
loaded pad to a shrink-wrapping station that 

Lauren R. Hartman, Senior Editor
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Dairy cups are lifted by the Spot-Pak’s 
suction-cup grippers and placed on pads.

1-800-634-5376 www.autolabe.com

Print Apply Labeling
Tamp or Blow

Starting at $6995

OPTIONAL ACCESSORIES

� CORNER WRAP LABELING

� ADJACENT PANEL LABELING

� CONVEYOR SYSTEMS

� BAR CODE VERIFICATION

� RFID ENABLED PRINTERS

3101 Industrial Avenue Two

Ft. Pierce, FL  34946

VISIT US AT

PACK EXPO

INTERNATIONAL

BOOTH

S-320
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SHRINK LABELERS AND 
SHRINK TUNNELS

Come visit us at Pack Expo at Booth N-3975 to see our complete line of labeling and 
sleeving machines and learn about our new turnkey Contract Shrink Labeling service.

Contact us at 949.388.6371
 www.nafm.com

Booth N-3975
November 9-13, 2008
McCormick Place, Chicago, IL USA 

LX-350 WSN-300

overwraps the unit into a securely 
bundled secondary package, ready 
for loading onto a pallet.

Consistent delivery
To ensure the accurate and 

consistent delivery of the primary 
containers or products to the fl at 
pad, the machines come equipped 
with PIAB’s VGS™ 3010 vacuum 
gripper systems to help reduce 
energy costs and downtime and 
facilitate product delivery. A PIAB 
customer for years, Delkor decided 
to source this solution in PIAB’s 
decentralized vacuum system, which 
has a consistent, reliable picking 
feature and more cost-effective use 
of compressed air, which is why the 
system can reduce downtime caused 
by inconsistent picking. In addition, 

because the vacuum is local to the 
work being done, when one suction 
cup is open to the atmosphere, the 
others are unaffected. 

Nearly every home refrigerator 
in the U.S. has dairy products that 
were likely packed on a Spot-Pak 
machine, according to Delkor. Its 
split-head, multi-pattern pickup 
system enables higher case packing 
rates at lower machine cycle rates 
with a small machine footprint. 

In this case, the picking system’s 
VGS 3010 grippers pick up and 
transfer yogurt cups, bottles and 
other packaging structures that 
enter the machine’s infeed and are 
collated into lanes and arranged into 
specifi c pack patterns. The pickup 
head descends onto containers or 
products with one vacuum suction 

cup per container, which pick 
and place the container across a 
right angle to the fl at pad, where 
it’s lowered into the appropriate 
position on the pad. This cycle 
occurs 10 to 25 times/min.

Each container or product 
has its own challenges, so the 
Spot-Pak machinery must be 
able to transport and package a 
considerable variety of products—

anything from a yogurt bottle to 
an automotive grease cartridge—in 
many different sizes and shapes. 
“Cap confi gurations on the yogurt 
bottles are also extremely varied,” 
notes Delkor’s engineering and 
operations manager David O’Brien. 
“Grease cartridges, which we pick 
up fi ve at a time, are quite heavy. 
So the suction cups on the machine 
Continued on page 90

Suction cups are attached to the VGS 3010 
gripper pickup heads. There can be 3 or 4 
different pickup heads on 1 system.   

Key objectives for 
machinery component 

selection:
• Small footprint 
• Reliability, accuracy 
• Reduces costs, energy
• Facilitates machine changeover 
• Flexible, modular
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have to be fl exible and especially durable.”
Designed for reliability at high speeds, 

the Durafl ex® suction cups are based on 
PIAB’s patented COAX® technology, 
which integrates internal components of a 
multi-stage vacuum pump into a vacuum 
cartridge and results in a small, effi cient, 
fl exible component. 

Each gripper system uses between 6 
and 8 oval suction cups per tool. The 
hardness of the suction cups featured 

on the VGS 3010 makes them ideal for 
applications where micro-leakage can 
occur, such as with corrugated board. In 
addition, by providing both the strength 
and the fl exibility needed to seal uneven 
or coarse surfaces, the Durafl ex cups 
ensure a reliable grip during a variety of 
packaging applications like carton erecting 
or palletizing.

The machines pick up as few as 4 items 
at one time or as many as 48, which would 

require 48 suction cups. With every 
customer needing a different pack 
pattern, there can often be 3 or 4 
different pickup heads in place on 
one system.

“We have used thousands of 
these suction cups, with a single cup 
assigned to each item needing to be 
transferred,” adds O’Brien.

      
The gripping benefi ts  

 The decentralized design 
of the VGS 3010 grippers can 
reduce energy costs by upwards 
of 60 percent, due to the drop 
in compressed-air usage. Unlike 

systems that incorporate a centrally 
located vacuum pump, the VGS 
3010 generates a vacuum directly 
at the point of suction, reducing 
energy consumption, preventing 
pressure loss. “Reliability certainly 
has picked up since we switched 
over completely to the VGS 3010,” 
O’Brien points out.  “We have 
literally had zero problems with the 
PIAB units. Downtime—once a 
concern—is a non-issue now. We 
just put the PIAB system on, and it 
works every time.” 

The pick areas are positioned 
in different spots throughout the 
tool. Mounting to most extrusion 
and profi le systems, the grippers 
basically eliminate the need for a 
robotic pick-and-place multiple end 
effector. They can be changed over 
in minutes. 

The pickup heads are simply 
removed by losening clamp knobs. 
Changeovers take only a few 

The grippers pull the pads from a stack 
and position them on the bottom and on 
top of stacked containers, above. 

Downtime—once 
a concern—is a 
non-issue now. We 
just put the system 
on, and it works 
every time. 
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FOR ALL YOUR END-OF-LINE 
PACKAGING SOLUTIONS

CONVENTIONAL PALLETIZERS

ROBOTIC SYSTEMS

SHRINK WRAPPERS

CASE PACKERS

www.BrentonEngineering.com 
1-800-535-2730 sales@becmail.com

See a Brenton robotic 
case packer and Currie 

by Brenton palletizer in 
this total end of line integrated 

packaging system

BOOTH S-2303
PRO MACH ISLAND

PACK EXPO

C H I C A G O

minutes, which the Delkor team 
really likes. The company has taken 
advantage of PIAB’s selection of 
suction cups, and uses sizes that 
range from 4 in. to ¾ in. diameter.

 Equipped on the front end of 
the Spot-Pak machines, both on the 
pickup head and on a corrugated 
pad placer, the grippers pull the fl at 
pads from a stack in a magazine and 
set them on the conveyor where 
they are positioned into place. 
Then, the vacuum head picks up 
the product and places it on the 
pad. For line effi ciency, it’s critical 
that the pads and the products are 
placed in the proper position, and it 
is therefore critical that the vacuum 
technology perform accurately. 
A top pad can also be added, 
depending on the application.   

Now a standard feature
Today, all of the Spot-Pak 

machines incorporate the VGS  
vacuum grippers in one area or 
another. “PIAB is a recognized and 
highly respected name,” affi rms 
O’Brien. 

“We have worked with a few 
different vacuum pump and 
suction cup providers in the past, 
but recently with the growth of 
Delkor’s business, we saw a need 
to standardize,” he says. “It made 
sense for all of the machines to use 
the same vacuum-pump technology, 
and it has advantages over others 
that makes it the clear choice. The 
VGS mounts easily in our machine. 
Its small size is an advantage in that 
it doesn’t stick out or call attention 
to itself.”

The “gripping truth” about 

the Spot-Pak machine’s versatility and 
effi ciency is that some of its key benefi ts 
come from the gripper technology, 
according to O’Brien. 

“The same machine can palletize 12-
pound containers of potato salad or 50 
pounds of boxed grease, as well as 8-oz 
containers of yogurt at 600 cups per 
minute,” he concludes. 

“The functionality and reliability 
of the gripper system allows us to 

tackle this varied range of packaging 
applications and meet customer needs 
without downtime, worries and best of 
all, without any problems,” he says.

Versatile grippers can handle 12-lb 
containers to 50-lb shipping cases with 
no downtime and less energy usage.

With the growth 
of our business, 
we saw a need to 
standardize to this 
technology.

     More information is available:
PIAB Vacuum Systems, 
781/337-7309. 
www.piab.com. 
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www.oaklee.com l service@oaklee.com l 800-333-7250

The Choice 
For Flexible Packaging Materials
For over 20 years, Oaklee International, Inc., a division 
of Oaklee Industries, has remained a worldwide 
supplier of flexible packaging materials, including PVC.

Whether it is for an automatic application or a manual
application, Oaklee is here to handle your requirements.

With over 50 years of expertise, our customer service
team will give you a quality product, superior service 
and dependability.

Put the Oaklee team to work for you.

Oaklee International, Inc.
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With gas prices hovering near $4/gal, families across the 
country are making simple choices to reduce their oil 
consumption. They are looking for alternatives to products 
and packaging made from crude oil, such as traditional 
plastic water bottles, and choosing new packaging options 
that are more environmentally friendly. A new choice 
is Primo water, a single-serve bottled water in bottles 
made from corn, not crude oil. Primo gives consumers a 
sustainable bottled-water option without having to give up 
portability, convenience, affordability and refreshing taste 
during the hot summer months. 

 The Primo bottle is different from virtually all other 
water bottles sold in the U.S., because it is made from a 
plant-based polylactic acid plastic from NatureWorks LLC 
(www.natureworksllc.com) that is marketed under the brand 
name  Ingeo™, a 100-percent renewable resource grown on 
American soil. Traditional plastic water bottles are created 
from PET, a petroleum-based plastic derived from crude oil 
and natural gas. These fossil fuels take millions of years to 
regenerate. In fact, according to NatureWorks, if all PET 
beverage bottles made from crude oil sold today in the U.S. 
were instead made from Ingeo plastic, Americans would 
save the equivalent of 1 billion gallons of gasoline a year. 
Manufacturing the Primo bottle is also more environmentally 

Edited by Jack Mans, Plant Operations Editor

The Primo bottle is different from virtually all other water bottles sold in the 
U.S., because it is made from a PLANT-BASED POLYLACTIC ACID PLASTIC 
that is derived from corn.

YOUR PROVEN CASE PACKING PARTNER

RELIABILITY

FLEXIBILITY

EFFICIENCY

VISIT US AT PACK EXPO, BOOTH N-3754
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New water bottle is
made from plants
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effi cient, as it requires 65 percent less 
fossil resources and emits 80 to 90 
percent less greenhouse gases than a 
traditional petroleum-based bottle, 
according to NatureWorks.

Retailers from coast to coast are 
rolling out Primo in their stores. 
Primo is currently available in 
Target, Albertsons, Publix, Fred 
Meyer and many other stores. Not 
only is Primo available in some of 
the country’s top grocery and mass 
retail store chains, it also is packaged 
in a sleek, redesigned bottle with a 
new label and a patented oval design 
for better handling, aimed at for 
busy on-the-go consumers. 

“Primo water bottles made from 
plants give consumers an easy way 
to avoid using packaging made 
from depleting natural oil resources, 
which helps reduce our reliance 
on foreign oil,” says Dave Burke, 
president and COO of Primo To 
Go. “Choosing a non-oil-based 
bottle like Primo is a simple way for 
Americans to make a small change 
in their lifestyle, but a big difference 
for the environment.” 

“Primo is helping consumers 
live a better life by choosing great 
tasting, affordable water in a 
convenient, more environmentally-
friendly bottle,” says Billy Prim, 
chairman and CEO of Primo Water 
Corp. “We listened to consumer 
feedback about our test bottle 
and redesigned the shape to give 
shoppers the look and feel they 
want in a sleek, ergonomic package 
that fi ts their busy lifestyles. We 

reduced our package weight, cap size 
and label, all in response to consumer 
demand to keep our packaging as 
environmentally friendly as possible.”  
According to NatureWorks, 3 out of 
4 consumers in blind taste tests prefer 
Primo over the leading spring water 
and 4 out of 5 prefer Primo over 
tap water. To learn more, visit www.
primowater.com.

Primo is sold in a multi-pack 

of eighteen 16.9-oz. bottles at a 
suggested retail price of $4.99. 

Primo Water Corp., a privately-
held company based in Winston-
Salem, NC, manufactures, markets, 
and services the mineral-enriched 
bottled water. Three product lines 
make up the company’s portfolio. 
The fi rst, introduced in June of 
2005, offers 3- and 5-gal Zero Waste 
bottles and an exchange program 

that rewards consumers for reusing 
their bottles for refi lls. The second, 
launched in April 2008, is a new line 
of Energy Star-rated and stylish water 
coolers. And the third is Primo single-
serve bottled water. 

Read how AGROLABS, Hillside, NJ, 
brings glass bottles of liquid nutritional 
supplements to market featuring 
eco-friendly, sustainable 
polylactide film shrink 
labels at www.packaging
digest.com/agrolabs

     More information is available:
NatureWorks LLC, 877/423-7659. 
www.natureworksllc.com.

If all PET beverage 
bottles made from 
crude oil sold 
today in the U.S. 
were made from 
polylactide plastic, 
Americans would 
save the equivalent 
of 1 billion gallons 
of gasoline a year.

Tharo H-Series Printers
Thermal transfer product identification and bar 
code label printers for large volume printing.  
These all metal printers are available in 203 or 
300 dpi and 4" or 6" print widths. The printers 
feature a backlit LCD, Real-Time Clock, Optional 
Ethernet Card and much more. The H-Series 
contain internal memory for storing downloaded 
label formats, graphics and fonts. Using this 
memory, the printers can be operated without
being connected to a computer.

PA1200t Tamp and PA1200t/b
Tamp-Blow Printer/Applicator
Easy to use, the PA1200t requires minimal 
adjustment to changeover from applying 
product identification and bar code labels to 
the top or side of a product. The PA1200t/b
was designed to apply labels to delicate 
products or products with curved or uneven 
surfaces. The Tamp Pad delivers the label right 
above the product and the label is blown the 
rest of the way on. The PA1200t and PA1200t/b
can use a Zebra Z4Mplus, Datamax I - Class or 
Tharo H-Series printer.

DESIGN, PRINT and 
APPLY Bar Code Labels 
the EASYLABEL® way!

EASYLABEL® 5
EASYLABEL 5 Platinum product 
identification and bar code labeling 
software is now available with an 
RFID Wizard that takes the worry 
out of creating and printing smart labels 
with its extensive support for EPC, 
Department of Defense (DoD) RFID 
code, and other RFID specifications.
Additional features include:
• Direct support for Oracle WMS/MSCA 

and SAP R/3
• Easy integration with any XML enabled 

application
• Microsoft OLE DB and ActiveX® Data 

Objects (ADO)
• Compliance tools for the FDA 21 CFR 

Part 11 regulation
Read more about these new EASYLABEL® 5 
features at: www.easylabel.com. 

Download a FREE Demo copy 
today at www.tharo.com.

Box 798 • Brunswick, OH 44212-0798 USA • 800-878-6833 • 330-273-4408 • FAX 330-225-0099 • tharo@tharo.com • www.tharo.com

BYTHARO SYSTEMS

Call us for pricing on 
Printers, Printer/Applicators and Ribbons.

Reseller Inquiries Also Welcome!

Visit us at EastPack 2008, June 3–5, 2008, Jacob K. Javits Convention Center, New York, NY, Booth #4264, 
LABELEXPO Americas 2008, September 9–11, 2008, Donald E. Stephens Convention Center, Rosemont, IL, Booth #1807 and 

PACK EXPO 2008, November 9–13, 2008, McCormick Place, Chicago, IL, Booth #N-4820.

RFID

NEW!
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Network card
The MCA 121 EtherNet/IP™ Option Card enables users of the co.’s VLT® 
AutomationDrive to deploy standard Ethernet technology in manufacturing 
applications, while also facilitating internet and enterprise activity. It can reportedly 
handle a single EIP Class 1 connection with an Actual Packet Interval of 1 ms in 
both directions. A built-in 2-port switch with diagnostic functions enables traditional 
line network topology without the need for complex cabling and more costly 
industrial Ethernet switches.
Danfoss Drives, 800/432-6367.
www.danfossdrives.com

Labeling software
The Label Gallery 3 software series features two new software 
development kits: Label Gallery SDK for PCs; and Label Gallery 
Pocket SDK for mobile devices. It is now Unicode-compliant in 
all modules for multilingual label printing and supports Windows 
CE.NET for mobile devices. For printers that allow bidirectional 
communication with the GalleryDriver, users can review the printer 
status in real time and control printers and their print jobs on the 
local computer. Available versions of Label Gallery 3 are Free, Easy, 
Plus and TruePro.
SATO America, Inc., 704/644-1650. 
www.satoamerica.com

Vertical f/f/s
The robag® 
3 vertical f/f/s 
machine now 
includes new 
“kanga jaw” 
technology that 
lets flexible bag 
formats such as 
quattro and block-
bottom be handled 
with rotary jaws. 
A linear motor 
moves the jaws 
up and down as 
much as 120 mm 
so that they can 
approach each 
other horizontally. 
The feature can be 
switched on and 
off when needed. According to the 
co., speeds are comparable to any 
competitive block-bottom or quattro 
machine.
tna, 972/462 6500.
www.tnarobag.com

new productsequipment

See us at PACK EXPO Booth #N-4736
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See you at PackExpo, Booth E-6840

In Three Easy Steps
DESIGN             PRODUCE             APPLY

Your Packaging Handle Solution

For more information visit our website
www.paktech-opi.com or call 541.461.5000

Turn-Key Systems

Simple, good-looking designs for consumer-friendly secondary packaging  

All 100% readily recyclable #2 HDPE plastic handles marked with “Please Recycle”

Low-waste, lightweight: designed for maximum performance

Highly-efficient automated application equipment for a turn-key system

Exceptional customer service and support

Serving leading processors with winning solutions for 15 years and growing

Robotic palletizer
The EC-171 robotic palletizer 
performs at up to 20 cycles/min. 
Has a collision-detection system 
and a small rotation radius. 
Improves throughput and space 
efficiency. The controls use a 10.5-
in. color touchscreen, offer onboard 
diagnostics and up to 400 pre-
programmed recipes.
American-Newlong, Inc., 
317/787-9421.
www.american-newlong.com

Gravity conveyors
DynaCon modular gravity conveyors 
maximize flexibility in configuration 
by using short roller sections. The 
modular section pieces are 17½ in. 
long with rollers on 4-in. centers to 
convey cartons weighing as much 
as 100 lb. Modules are available in 
widths ranging from 4 to 36 in. and 
can be added or removed to create 
the best conveyor length for any 
application, the co. notes.  
Dynamic Conveyor Corp., 
800/640-6850.
www.dynamicconveyor.com

Top-load cartoning, closing
The co.’s top-load line consisting of the Genesis lock-style carton former, a variable-pitch 
conveyor and the Vari-Straight tri-seal carton closer (shown). The Genesis operates at 
rates between 30 and 75 strokes/min. A quick-change feed-bar assembly and quick-release 
plunger tube mountings accelerate changeover, which takes 10 to 15 min and requires no 
tools. The Vari-Straight is designed to provide a controlled carton turn without a change in 
direction, according to the co..
Kliklok-Woodman, 
770/981-5200.
www.klikwood.com
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Scale
The US-5500 
netweigh/counting 
scale is designed 
for kit packagers by 
integrating partitions 
with LED lights and 
a traditional counting 
method. The lights tell 
the operator which 
product to load and 
when the desired 
quantity is met, the 
co.. reports, and the 
completed kits feed automatically into a film bag that gets sealed. A bar-code 
reader allows for instant job recalls, saves or queries. The US-5500 can be 
combined with the  T-1000 Advanced Poly-Bagger™ and the Ti-1000 thermal-
transfer printer.
Advanced Poly-Packaging, Inc., 800/754-4403.
www.advancedpoly.com

new productsequipment

For over 30 years LSI has been an industry leader
through superior engineering resulting in continued
reliability. Using components that meet or exceed operating 
parameters and factory testing using your products and labels 
results in maximum uptime and lower operating costs – 
and that’s picture perfect labeling every time. 

For exposure to the complete line of LSI Labelers call 
201.405.0767 or visit www.labelingsystems.com 

Picture Perfect
Labeling

© 2008 Labeling Systems, Inc. All rights reserved.

Untitled-1   1 8/19/2008   12:46:21 PM

A Division of B& M Industries, Inc.

Tel: 813-754-9960 • Fax: 813-754-9321 • E-mail: bodopak@worldnet.att.net
www.bodolaypackaging.com

Compact in size, these high-speed
form/fill/seal packaging machines 

feature exceptional precision 
and reliability, along with 
quick-change features for 

versatile operation.

Models C-50 & C-100               Stand-Up Pouch Capabilities

LAMINATE OR POLYETHYLENE

• high speed C-50: 
50/BPM;  C-100: 100/BPM

• fast, automatic sealing of bags
• variety of products— automotive, 

food, electrical, pharmaceutical, 
toiletries, and more

• easy maintenance and 
quick change over for 
minimum down time

• economical to operate — 
lower power consumption

• servo drive system

Wraparound labeler
The Model 390 wraparound label system feeder is designed for 

labeling small, round test tubes, ampules and vials. 
Containers are fed into the system horizontally and 

transported to the labeling station, where they are 
trapped from three sides to ensure accurate label 
placement. Options include portable tabletop or 

stand mountings with hopper feeders. The series is 
also available for preprinted items and online print-and-

apply applications.
Autolabe, 800/634-5376. 
www.autolabe.com

F/f/s for liquids
The ACCU-Pack automatic liquid form/fill/seal 
machine handles pouch packages such as 
ketchup and soy sauce packets. All product 
contact parts are made of 316 sanitary stainless 
steel. The PLC control system features a color 
touchscreen for easy setup and operation, and 
the machine runs at speeds between 40 and 
100 packages/min within a filling range of 8 to 
60 mL. The ACCU-Pack also fills powder and 
granules with an optional dry-product module.
Accutek Packaging Equipment Co., Inc., 
760/734-4177. www.accutekpackaging.com

See us at PACK EXPO Booth #S-236

See us at PACK EXPO Booth #S-2300
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Pharma fulfillment
A custom-engineered, automated pharmacy fulfillment system will be integrated together 
with an Autobag® PaceSetter™ PS 125 bagger, printer, bar-code scanner and conveyor 
system. designed to deliver print-on-demand prescription information, the system folds 
and verifies contents before printing and sealing the mailer bag. A control screen 
lets operators monitor all database and printing functions in real time. Built-in alarms 
stop the packaging process whenever  bar-code scans and database fields fail to 
match, the co. says.
Automated Packaging Systems, 330/342-2000.
www.autobag.com

Bulk bag/drum filler
A new combination bulk bag/drum 
filler features a Swing-Down® 
fill head that pivots down for 
connecting empty bags at floor level, 
increasing the safety and speed of 
operation. A remote console or wall-
mounted panel raises and pivots the 
fill head into a locked, horizontal “fill 
position,” inflates the bag to remove 
creases, starts the material flow and 
cuts it off upon reaching a preset 
weight. Optional vibratory decks de-
aerate and densify the material to 
create a stable, shipment-ready bag. 
It can be switched to drum-filling 
mode by positioning a chute under 
the discharge port. 
Flexicon Corp., 610/814-2400. 
www.flexicon.com

Ink-jet printer
The 9040 continuous ink-jet printer 
can be integrated into many 
production lines and fits numerous 
applications, says the co. Available 
features include single-jet and bi-jet 
printheads, 1 or 2 printheads and 3 

different print resolutions. Prints 
up to 4 lines of text and 
characters. Automatic 

nozzle-rinsing 
facilitates 
startups and 
shutdowns.
Markem-
Imaje, 

866/263-4644. 
www.markem-
imaje.com

Increase Speed and Flexibilty...
with servo controlled mechatronics solutions

For more information visit:

www.festo.com/us/pd

If you are looking to increase throughput and efficiency on your packaging equipment and processes,

Festo has the innovative solutions to provide more reliable, more flexible, and faster production.

As a leading global manufacturer of pneumatic, electromechanical, and control technology, Festo 

is uniquely positioned to provide an optimized mechatronics solution by seamlessly integrating the 

best-suited technology for each movement.

Top class technology combined with system and process expertise... Festo supports all automation 

requirements... from pick & place to customer-specific handling, from servo/stepper drives to controllers.

Festo... Supporting advanced automation... as no one else can.

Precise metering, filling, 

and sealing

This entire seven station

process is supported by 

Festo electromechanical

and pneumatic 

components.

26 standard and short-

stroke pneumatic cylinders

are used in conjunction 

with 10 MTR-ST stepper 

motors and type MTR-AC

servo motors. 

Visit us at PackExpo

International, Booth# 6530

Electromechanical Linear Actuators, Motors, Controllers, and Drives
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Variety pack builder
The co. offers a customizable 

system for building variety 
packs of different flavors or styles 

within common cartons or display trays. 
Products are fed to overhead-supported, 

3- or 4-axis, vision-guided robots with large 
working envelopes. Each robot re-orients 

incoming products and places them in the appropriate 
containers. The complete variety pack is then sealed 

and case-packed, and the cartons/trays are collated and 
picked by a specially designed end effector to ensure smooth 
placement into the secondary container.
BluePrint Automation, Inc., 804/520-5400. 
www.blueprintautomation.com
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Ink-jet printer
The JET 3 sealed-nozzle ink-jet printer and Windows™ 
operator interface provide outstanding reliability and 
ease of use, says the co. Cleaning is typically only 
needed once every several months. Drag-and-drop 
editing through a 10.4-in. color touchscreen manages 
up to 5 lines of text, bar codes, graphics and multiple 
counters and enables easy rotation of any print field.  
Pigmented inks for dark surfaces are available.
Leibinger USA, 262/642-4030.
www.leibingerusa.com

Case packer
The Invex® 3S case packer operates at speeds up to 18 cases/min and 
is designed with a compact footprint. The machine also incorporates the 
electronic motion control functionalities of the co.’s Axiom® intermittent-
motion case packers, giving the user smoother and quieter operation, reduced 
maintenance demands and fewer jams. Being readily programmable, the 
motors are more suited to run a wide range of products and perform fast, 
repeatable changeovers, says the co. OMAC packaging guidelines standards-
based connectivity and an IEC-conforming software structure make the 3S 
PackML- and PackTags-ready.
Douglas Machine Inc., 320/763-6587.
www.douglas-machine.com
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Gateway To Global Packaging Solutions

5A Stow Road • Marlton, New Jersey 08053 • 800-322-8436 • www.them.net

Call Christ ine at : 800 -322- 8436 x11.

PACK EXPO 
Booth #N-4458

Ask us about T.H.E.M.’s Stick Pack R&D Center!
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Conveyor spool
A new split spool for line-shaft conveyors replaces standard, one-piece line-shaft spools and eliminates the 
need to disassemble the conveyor to replace spools, saving labor and conveyor downtime. High concentricity 
provides very efficient rotation, which reduces rolling resistance and thereby conserves energy and extends 
drive belt life, says the co. The spools can be installed clutch action-style or by being locked to the shaft with 
double-sided tape and are made from Delrin® 500P, which is said to perform at higher temperatures and 
wear longer than most plastics.
Dura-Belt, 800/770-2358.
www.durabelt.com

Conveyor/palletizer/ 
software
The X85 production logistics system 
includes a conveyor, a palletizer, a 
line control and Youtilize™ software. 
The conveyor reportedly offers the 
highest mean time between failures 
and lowest noise level in its class. 
Dynamic speed management in the 
line control enables soft starts and 
stops for gentle product handling 
and power-efficient line balancing. 
Youtilize™ handles all of the 
resources in production in real time, 
as well as other necessary data.  
FlexLink Systems, Inc., 
610/973-8200. 
www.flexlink.com

Hot-melt dispenser
Viper hot-melt adhesive dispensers 
can use 2, 4 or 6 hoses with quick 
plug-in hose/head modules. Fault 
detection indicates the type of fault 
and the specific component affected. 
The dispensers’ sloped-tank design 
facilitates even adhesive melting. 
They melt 26 lb/hr and have one-
button programming for temperature. 
Keystone Industries, 
800/235-8090. 
www.keystoneparts.com
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Packit.Protect it.Display it.

Caplugs offers a wide line of packaging 
solutions that is durable, attractive and
reusable. ClearView® plastic tubing is perfect
for packaging, storing, shipping or displaying
your product. Made from high-quality PETG
or rigid PVC, our tubing is flexible, yet 
impact resistant and available in a variety of 
diameters and lengths. For smaller packaging
needs, we have the CVC Series. Our CVC
containers are used for everything from 
electronic components to fishing lures and
can be personalized by molding or pad
printing a company name or logo on it.

For shipping protection, try our full line 
of plastic netting, available in flat sheets 
for layering parts or sleeves to slide 
over odd-shaped products. Our line of 
Bottle-Web™ is a neat and professional wrap
to protect wine or liquor bottles from 
cracking and breaking. All of our netting 
lines are inexpensive, recyclable and offered
in a multitude of colors, sizes and 
strengths. With full in-house customization
capabilities, we can design and manufacture 
a plastic packaging solution for you.
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Cross feeders
Vibratory cross feeders and conveyors are designed for use in food 
packaging applications. Peripheral discharge trays deliver material 
into vertical fill/seal or weighscale equipment at speeds from 100 

to 1,000 cu ft/hr. HS (high speed) and HD (high deflection) feeders 
feature low-energy usage and AC electromagnetic drives for reliability 

and precise cycling. VMC conveyors’ two-mass vibrating system is powered by one or more 
electromagnetic drives. There are no sliding or rotating parts that could wear out or belts. 
Eriez, 800/300-3743. www.eriez.com

new productsequipment

Scribing 
laser
The D-Series plus 
scribing laser introduces a new, 
modular construction, browser-based 
control software and an Ethernet 
interface to standardize connectivity 
with host machines and simplify 
integration. Its design allows flexible 
laser-head orientations for integration 
in multiple directions. The controller 
box and Ethernet web server are 
contained within a single housing, 
which is said to be compatible with 
the 19-in. rack systems common to 
the control cabinets of packaging 
machines. Ethernet lets the user 
interface be integrated via a main 
control panel of the host machine 
for OEM installations; for retrofits, an 
additional color touchscreen panel 
can be supplied.
Domino Printing Sciences, 
800/486-7414.
www.domino-printing.com

Tube filler
The Model TF 100 fills and closes 
metal, plastic, film/foil and cassette 
infeed tubes with dias up to 50 
mm. Reportedly suitable for use in 
sterile rooms and laminar flows, it 
operates at up to 100 tubes/min. 
Has a 12-position turntable with 
bottom-up filling controls to raise 
and lower the tubes as required by 
the product. Its stainless-steel frame 
and control panel are designed for 
easy cleaning and maintenance. 
Changeovers on the TF 100 
typically take 20 min or less, and 
require no tools, the co. says.
ESS Technologies, 540/961-5716.
www.esstechnologies.com
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Solar cell inspection
The co.’s new solar cell handling 
and inspection system features 5-
megapixel resolution in tandem with 
the Adept Quattro™ s650 robot and 
a Bernoulli gripper. The machine is 
said to detect micro cracks both on 
the surface and penetrated within 
a cell. Its gripper and robot are 
designed to handle cells without 
damaging them.
Adept Technology, Inc., 
800/292-3378.
www.adept.com

Robot
The M-430iA/2F food-picking robot is reportedly the first robot to meet 
the hygiene requirements for meat and poultry processing and receive 
equipment acceptance from the U.S. Department of Agriculture. Designed 
specifically for food washdown environments, the 5-axis machine is capable 
of speeds up to 120 cycles/min with a 1-kg payload and 100 cycles/min at 2 
kg. Other recommended applications include handling beverages, medical 
devices, cosmetics, household products and office supplies.
FANUC Robotics, 248/377-7000.  www.fanucrobotics.com

Tablet press
The Manesty Flexitab® tablet 
press is designed for small-batch 
production, making it a good fit 
for research and development 
applications. Unlike other tablet 
presses, the co. says that Flexitab 
is not fixed to a compression cycle. 
All parameters are fully adjustable 
to allow simulation of any rotary 
tablet press at any given speed. Its 
hydraulic and pneumatic cylinders 
enable compression forces of 100 
kN and rapid punch displacement. 
The press can manufacture tablets 
with up to 3 layers.
OYSTAR USA, 973/227-5575.
www.oystarusa.com

See us at PACK EXPO Booth #N-4336
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Rotary filler
The F6.2 FG-268 rotary filling system handles 3 bottle and cap sizes with the 
co.’s Tri-line Extended CIP valve and Cap-N-Head capper. The semi-automatic, 
one-way recovery trough reduces product changeover and CIP time, and the 
Sanibar and Base Flush system rinses away debris and/or product off the base, 
bowl and valve tips of the filling environment. A dual turret provides maximum 
contact time for high kill ratios. The VSE-18 vertical cap sorter feeds a sanitizer 
for an additional level of cleanliness.
Fogg Co., 616-786-3644.
www.foggfiller.com

new productsequipment

New Elastic Flat Belts

Longer powered roller zones

New Efficient HEHT Belts

Low Temperature Belts

Anti-Static Belts

Twin-V Belt with Fins

Catch, Rotate & Push Pkgs.

Lineshaft Spools & C-clips

DURA-BELT

- 40oF.

Pack Expo
Booth N4841

230oF.

800-770-2358 614-777-0295
Fax: 614-777-9448 www.durabelt.com

Pulleys, Tires, Wheels

New High Temperature Belts

Label printer/applicator
The 3010 and 3610 Smart Machine 
automated label printer/applicators 
are based on the Datamax H-Class 
printer. Features include USB host 
ports, flash memory slots, Windows 
drivers and support for a wide variety 
of bar-code formats, fonts and 
graphic formats. Dubbed “Intelligence 
Built In,” this series can retain label 
formats when powered off, maintain 
control of peripheral devices and use 

logic programming, all without a PC on the line. The 16-in.-OD roll gives 75 
percent more label capacity than the 12-in. industry standard, says the co.
FOX IV Technologies, Inc., 
877/436-2434. www.foxiv.com

Shrink-sleeve labeler
BRAND-Master shrink-sleeve 
labeling machines can handle 100 
to 800 containers/min. The design 
enables quick size changeover, 
and a variety of shapes and sizes 
can be accommodated. According 
to the co., the drive system’s 
precision gears ensure a consistent 
insert rate. The co. says that the 
machine’s touch controller helps to 
simplify training and operation, and 
the hugger belt system provides 
accurate label positioning.
KGK Intl., 847-465-4415.
www.kgki.com

pdxtest.indd 1 10/19/05 8:52:24 AM
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Where Smart Businesses Buy and Sell
A division of

www.BuyerZone.com

More Competitive Bids
On Your Business Purchases

Less Bull
Streamline your business purchasing process 

by using BuyerZone to get fast, competitive bids 
from top local and national vendors. 

Join the millions who have saved time and money 
by relying on BuyerZone’s Request for Quotes service 

across more than 125 categories of business purchases. 
Best of all, it’s free.

Buy smarter and start saving today!

Visit www.BuyerZone.com

Use BuyerZone to get FREE price quotes 
for the following types of purchases:
• Materials Handling       
• Industrial Equipment     
• Office Equipment & Furniture  
• Security Systems  
• Marketing Services     
• Financing Solutions       
• Information Technology    
• Telecommunications 
• Construction Equipment    
• HR & Benefits     

…and more      
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MOVERS & SHAKERS 
ELAU AG names Norbert Gauss CEO.
Multivac, Inc. names Dan Mack 
product manager for its FormShrink® 

and vacuum 
skin packaging 
systems.
Curtis 
Packaging 
appoints Robert 
Johnson CFO.
Delkor Systems, 
Inc. names Ken 
Sullivan director 
of marketing.
DE-STA-CO 
promotes Leo 
McAuliffe to 
president of 
automation.
West 
Pharmaceutical 
Services, 
Inc. appoints 
Matthew 

Mullarkey CEO.
Maxcess 
International 
promotes 
Ron Schmidt 
to vp market 
development.
Gefran names 
Ed Downey 
business 

development manager for automation 
products, Ron Pszenyczny Midwest 
regional salesperson for motion 
products, Peter Rauch application 
engineer for motion products, Gordon 
Hayes Southeast regional sales 

manager for 
components 
and Jennifer 
DeLucia 
customer 
service rep.
Enercon 
Industries Corp. 
promotes Ryan 
Schuelke to 

director of sales, induction sealing 
systems.
Ferro Glass Systems appoints senior 

scientist Sean 
Weir to the newly 
created position 
of product 
manager, 
SpecTruLite® 
organic inks and 
coatings.
Wide Packaging 
Inc. appoints 
Betti Ann 
Catino director 
of product 
development.
 Sonoco 
promotes 
Robert Puechl 
to division vp 
and general 
manager, rigid 
plastics.

Alloy Polymers, Inc. names Charles 
Chiappone CEO.

PMMI names Jason Bian director of 
its Shanghai, China offi ce.
ZORK USA names Mario Carofanello 
sales director.
Mettler-Toledo Product Inspection 
names Rick Bollinger strategic 
accounts manager, pharmaceutical.
Smurfi t-Stone Container Corp. 
names Chuck Schott central region vp 
of manufacturing, container div.
Gallus Inc. names Brian Bishop 
president.

GROWING AND 

MOVING 
Cermex opens an end-of-line 
machinery assembly plant in Beijing.
Air Motion Systems, Inc. relocates to 
a 36,000-sq-ft facility in River Falls, WI.
PolyOne Corp. forms PolyOne Japan 
Kabushiki Kaisha, based in Tokyo.
USA Strategies, Inc. launches a digital 
division.
The Label Store UK acquires a 
18,300-sq-ft facility that will increase 

newsmakers

Robert Johnson
Curtis Packaging

Leo McAuliffe
DE-STA-CO

Ron Schmidt
Maxcess Intl.

Ryan Schuelke
Enercon Industries Corp.

Sean Weir
Ferro Glass Systems

Betti Ann Catino
Wide Packaging Inc.

See us at PACK EXPO Booth #S-326
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A DIVISION OF

JIVARO ®

PAC 600 ®

HELOVA ®

INNOVATIVE
     PACKING SOLUTIONS

DISCOVER SAVOYE PACK!

The patented PAC 600® system – a complete solution with 
carton-making, product security and sealing for the best in 
packing quality.

The patented carton-closing machine JIVARO® adapts the 
carton size to the fill height, and therefore ships the minimal 

volume to the clients.
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for extra sensitive goods.
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its manufacturing capacity by more 
than a third—and names Trevor 
Christie store business manager 
and Steve Parsons store technical 
manager.
Multivac, Inc. forms a rebuilding and 
remanufacturing unit and names Tom 
Ritter director.
The Paperboard Packaging Council 
relocates its headquarters to 
Springfi eld, MA.
VC Disc America Co. changes its 
name to JVC America Inc. to refl ect 
its expansion into services such as 
supply chain management, contract 
packaging, fulfi llment and reverse 
logistics. More than 540,000 sq 
ft of capacity is being added at a 
distribution facility in Atlanta.

BUYING AND ALLYING 
Crown Holdings, Inc. licenses Toyo 
Seikan Kaisha, Ltd. to manufacture 
and sell its SuperEnd® beverage ends 
to the Japanese market.
Smurfi t-Stone Container Corp. 
acquires a 90-percent interest in 
Fresno, CA-based Calpine Corrugated 
LLC.
BASF Corp. becomes a distributor of 
commodity styrenics in the U.S. and 
Canada for M. Holland.
KIK Custom Products sells its 
manufacturing and distribution facilities 
in Santa Fe Springs, CA, Rexdale 
and Etobicoke, ON, Memphis, TN, 
Auburndale, FL and Salem, VA, to 
Angelo, Gordon & Co.’s Net Lease 
Group for $30.4 million.
Ball Corp. licenses its oxygen 
scavenger patents to INVISTA.
Selig Sealing Products acquires 
Unipac, previously a division of Illinois 
Tool Works Inc.
International Paper acquires 
Weyerhaeuser Co.’s Containerboard, 
Packaging and Recycling business.
Saddle Creek Corp. will provide 
warehousing and rainbow packaging 
services and manage case-pick 
operations for Hornell Brewing 
Company Inc. at a facility under 
construction in Lakeland, FL.
Unifoil Corp. buys a new DFK 
precision sheeter from Maxson 
Automatic Machinery and expands 
production capacity to meet increased 
demand for custom registered 
holographic and recyclable packaging 
and printing materials.
A. Schulman, Inc. says it’s seeking a 
joint venture partner or other strategic 
arrangement for its Invision® sheet 
line business. The product line features 
a durable, decorative surfacing 
technology said to provide cost-
effective and environmentally sensitive

material solutions.

CHEERS 
Mark Andy Inc. receives the 
Governor’s Excellence in Exporting 
Award from Ohio Gov. Ted Strickland. 
The honor recognizes organizations 
that increase export-related jobs in the 
state or heighten exporting awareness.
Menasha Packaging’s Food Group 

receives plant certifi cation from the 
American Institute of Baking Intl. that 
the food-contact packaging for its 
bakery market products is safe for 
consumers.
Dynamic Conveyor Corp. receives the 
Distinguished Safety Award from the 
Society of the Plastics Industry, Inc. for 
operating without occupational injuries 
or illnesses in 2007.

NPTA Alliance honors Network 
Services Co. chairman and CEO 
Jim Alexy with the Stanley O. Styles 
Industry Excellence Award.  
Dunwoody College of Technology 
dedicates its new Harper Center of 
Graphics Technology to longtime 
donors Ron and Katherine Harper, 
founders of Harper Corp. of America.
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info showcase
For more information, contact Barbara Levin at (630) 288-8474, blevin@reedbusiness.com

Literature and other multimedia, product announcements 
and websites for packaging machinery, materials, 
containers, supplies, and services. Contact supplier directly 
or respond online for information.

Flowmeter Filler Model EXACTA-R 
Ronchi offers a compact 8 head advanced technology 

flowmeter filler Model EXACTA-R for users with moderate
outputs for speeds up to 80 BPM. Developed from the 
unique and mature pedigree of 400 machines installed
world wide, it has all the outstanding advantages of its

larger family of flowmeter machines. Current blue chip
users benefit from features including recipe manage-

ment, quick C.I.P/S.I.P, 10 minute changeover, and "on-
the-fly"fill adjustment for individual or all filling heads
Ronchi America LLC, 201-802-1901, Fax: 201-802-1905

E: info@ronchiamerica.com, www.ronchiamerica.com

Standard Finish 33mm Dust Cover Cap 
by Stull Technologies

This product, offered by Stull technologies, is suitable 
for all types of Aluminum cans and containers in 

particular those for the hair care, household, industrial, 
and food markets. The standard finish 33mm is used 

on Aluminum cans and containers, mostly aerosol 
applications. This is an ideal cover for products such as 
hair spray, mousse as well as many industrial products.

Stull Technologies
(732) 873-5000

www.stulltech.com, info@stulltech.com

How do brands take shape?
MWV’s integrated packaging platform unites product
development, design, research, materials engineering
and process management with paperboard mills, 
converting- and prepress-facilities and automation 
centers around the globe. We collaborate with 
companies to create packaging solutions that are 
more effective, more efficient and more sustainable. 
To learn more visit www.mwv.com. 
MWV
info@meadwestvaco.com

Small Can Filler-Seamer Block
SBC Bottling & Canning Inc. formerly BC 
International, offers a new small counter-pressure Can 
Filler-Seamer block for beer, carbonated and still (Hot 
or Cold fill) beverages. The filler is equipped with 10 
filling valves and the seamer with 1 single head for 
an average speed of 60 cpm. The block is versatile to 
handle multiple can sizes of 8, 9, 10.5, 12, 14, 16 and 
24 oz. It is ideal for small microbrewery, pilot canning 
line, small batches of energy drinks, fruit juices, etc.
SBC Bottling and Canning Inc., 847-247-0233
www.bcinternational.com / Packexpo Booth E6462

MapleJet's ProDigit Printer Range
MapleJet Printing & Coding Co., part of The Sorveh 
Group, will exhibit the complete range of ProDigit high 
resolution drop on demand coding & marking products 
at Pack Expo Chicago. ProDigit 18, complete with it's 
revolutionary rotary shutter system will be printing onto 
non-porous surfaces live on booth 5714. In addition to 
this, for the first time, full wireless functionality will be 
demonstrated whereby messges are created on a PC and 
sent to the ProDigit controller ready for printing.
MapleJet Printing & Coding Co., 905-482-3106, 
chris.coyne@maplejet.com, www.maplejet.com

Shrink Sleeve Labels Made from PLA
Seal-It, div of Printpack, Inc. offers environmentally 
friendly shrink sleeve labels made from Earthfirst® 

PLA film. PLA is made from plants, a compostable and  
renewable resource. The film can be printed to 10 colors 
in rotogravure or digital flexo. We also offer PVC, PETG 

& OPS films. Call us for samples.
Seal-It Division of Printpack, Inc 

516-935-3965
sealit@printpack.com, www.printpack.com

Free Hytrol Conveyor Application and 
Estimating Guide
This guide will aid in the selection of all conveyors pro-
vided by the Hytrol Stockyard. The guide provides appli-
cation, pricing, installation, and delivery information in a 
very easy to read format. All conveyors are supplied with 
a durable powder coated paint finish; chain guards are 
located below the top of belt surface to eliminate jams. 
To request a copy www.hytrol.com/stockyard/index.htm
HYTROL Conveyor Company, Inc.
Ph: 870-935-3700, Fax: 800-852-3233
Email: info@hytrol.com, www.hytrol.com

Discover Type E Direct-On-Line Starters
Discover the advantage of a UL 508 Type E self-

protected combination motor controller that integrates 
protective functions into a single unit suitable for 

use in circuits delivering up to 50kA at 480V. These 
devices provide motor disconnecting means, branch 

short circuit and ground fault protection, motor control 
and motor overload protection, reducing size and 

eliminating upstream fuses or circuit breakers for a 
motor circuit. 

c3controls
www.c3controls.com

TRIPACK Shrink Sleeve Application Systems
• Innovation in Turn-Key Shrink Sleeve Application 
Systems • Entry level to High Speed Shrink Sleeve 
Applicators • Steam Tunnel and Convection Heat 

Tunnel Systems • Conveying Systems – Linear and 
Radial designs • Running "GREEN" Sustainable 

Materials • We specialize in Puck Systems and 
Custom Product Handling for difficult sleeve applica-

tion projects (i.e. Promo Packs; Special Orientation) 
Pack Expo Chicago 2008: Booth N-4642

TRIPACK LLC, 866-900-1255
www.tripack.net, E: info@tripack.net

Introducing a New Line of CASE ERECTORS
A.B. Sealer Maximum Series Case Erectors are 
RUGGED, COMPACT and have no tools required 
changeover. The Maximum Series will give you the wid-
est case range in the industry. View demonstrations of 
the MAXIMUM SERIES CASE ERECTORS on our web-
site at www.absealer.com. A.B. Sealer, Inc. introduces 
a new line of CASE SEALERS starting at $2,900. From 
Semi-Automatic to Fully Automatic Random there will 
be a sealer to fit any budget. Sealers are available in 
stainless steel. A.B. Sealer also offers for the first time a 
Stainless Steel Tape Head. A.B. Sealer, Inc.
sales@absealer.com, 877-885-9299
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New Systems Advantage™ Program
Benefits Offered
Automated Packaging Systems has recently added 
more features to its Systems Advantage™ Program, 
and is offering a new brochure that defines these new 
member benefits. “Systems Advantage” is a customer 
rewards program that combines machines, materials 
and services in a comprehensive packaging solution 
designed for maximum performance and value.
Automated Packaging Systems, Inc. 
Ph: 330-342-2000, Toll Free: 1-888-AUTOBAG
Fax: 330-342-2400, info@autobag.com, www.autobag.com 

Intelligence Built Into Label Printer
Applicators

FOX IV’s new 3010 & 3610 Smart Machines are fully 
programmable label printer applicators. They feature 

USB host ports, Flash Memory slots and Windows 
drivers and support a wide variety of bar code formats, 

fonts and graphic formats. Scan, look up, print and 
apply; retain label formats; maintain control of 

peripheral devices and utilize logic programming ... all 
without a PC on the line.

FOX IV Technologies, Inc., 724-387-3500, 
Fax: 724-387-3516, www.foxiv.com 

SMC 5 Port Solenoid Valves Series SQ
The SMC 5 port solenoid valves series SQ was 
designed for applications which demand high speed, 
high frequency, long life and a precise response time. 
The SQ series has an outstanding response time of 
12ms or less for SQ1000, 20ms or less for SQ2000 and 
a life of 200 million cycles. A wide variety of options 
are available.
SMC Corporation of America
317-899-4440, www.smcusa.com

Tsubaki Gripper Chain™ Delivers 
Reliable, Long-lasting Performance
Combining high-quality Tsubaki base chain with 

conventional or innovative new side-swivel gripper 
attachments, Tsubaki Gripper Chain™ is the choice 

for form, fill, and vacuum seal applications. The new 
Type K attachments open vertically, then sideways for 
smooth film engagement, ensuring precise and lasting 

performance, even at high speeds. Gripper Chain™ 
features recessed riveted pins for easy chain adjustments 

to keep production rolling. To learn more visit our 
website. U.S. Tsubaki, 800-323-7790, www.ustsubaki.com

Capmatic's Integrated Line
Capmatic’s integrated line, is so compact, it can fit into a 
15’x 22’ space! The line can run at 45 BPM utilizing one 
operator! Consisting of a turntable, tablet counter, cotton 
inserter, metal detector, capper, labeler, induction sealer 
and outfeed turntable, this concept is more efficient and 
canoperate for 24 hours continuously. Quick and easy 
setup reduces total changeover time to approximately 25 
minutes, increasing productivity and lowering operating 
costs, thereby promising an earlier return on your
investment. Capmatic LTD
514-322-0062, www.capmatic.com

CTM-Introducing New Labeling Applicator
Now Available - CTM has introduced a new labeling 

applicator evolved from the industry standard 360 
Series Label Applicator. • Cutting edge stepper drive 
technology-providing more power • Tighter labeling 

placement accuracies • More responsive encoding 
features • RFID production capabilities • Ethernet 

communications • Advanced touch screen interface. 
CTM Labeling Systems 

P: 330-332-1800, Fax 330-332-2144
www.ctmlabelingsystems.com

 e-mail us at ctmsales@ctmint.com

WeighPack Introduces the New Swifty Bagger™

WeighPack Systems Inc. (WeighPack) is proud to 
introduce the new Swifty Bagger™ designed for pre-

made stand up bags.  This bagger is a versatile resource 
for the food and non-food industries, easily packaging 

a variety of products including snack foods, frozen 
produce, powders and more. The new Swifty Bagger™ 

is simple to use and effortless to clean, with a quick 
changeover time, increasing both production flexibility 

and productivity. 
WeighPack Systems Inc., 1-888-934-4472, 

702-450-0808, Fax: 702-450-6101, www.weighpack.com

Downtime Prevention
Keep production running smoothly with Pro-face 

APL-3000 Series Industrial PCs. “Downtime preven-
tion” is provided via an integrated PC health moni-

toring feature instantly alerting factory personnel 
if the PC is in trouble. Hot swappable RAID hard 
drives or solid-state CompactFlash offer advanced 
data protection. Plus, WinGP software turns Pro-

face PC into an operator interface when needed. Get 
more from your Industrial PC! Ask Pro-face! 

Pro-face America
www.profaceamerica.com

DAK Americas' Laser+® PET Resins
DAK Americas is committed to the growing PET 

resin market throughout the Western Hemisphere. 
With manufacturing facilities located in the south-
eastern United States, Mexico and Argentina, DAK 
Americas has a total annual manufacturing capac-
ity of more than 1.8 billion pounds (840 kTonnes) 

of PET resins. DAK Americas' family Laser+® PET 
Resins the resins of choice for many of America's 

leading consumer products and brands.
DAK Americas lLC

www.dakamericas.com

Hitachi Large Capacity AC Drives
Hitachi announces the introduction of the high-
capacity SJ700 Series of inverters. The SJ700 extends 
Hitachi’s model range up to 500 hp, and significantly 
expands on the performance, capabilities and func-
tions of the SJ300. Three models, 250 hp, 400 hp and 
500 hp are being released at this time.
Hitachi America, Ltd. / Industrial Systems Division
914-631-0600
inverterinfo@hal.hitachi.com
www.hitachi.us/inverters
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for second color.  Colors available are:  Standard Red, Blue, Green, Yellow and Magenta.  All rates are 
non-commissionable.  Blind Boxes are available for a $25.00 fee.  Deadlines: 5th of the month 
preceding issue.  Please send all materials, insertion orders to:

PACKAGING DIGEST Marketplace Sales Manager
2000 Clearwater Drive, Oak Brook, IL 60523 • Fax: (630) 288-8750
Attn: Barbara Levin • Phone: (630) 288-8474 
E-mail: blevin@reedbusiness.com   
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WATERLESS CAP SEALER ®

www.automatetech.comwww.automatetech.com

• Advanced “SMART SEAL™” digital induction sealer technology
• Compact/user friendly/stainless steel construction   
• Complete inspection and quality assurance systems 

• Maintenance and trouble-free
• Cost effective, seals a wide 

range of containers and caps
• Originator of the 

“Waterless Cap Sealer”
LLC

®

Automatic & Semi-Automatic Induction Sealers

34 Hinda Blvd., Riverhead, NY 11901 USA • Tel (631) 727-8886 • Fax (631) 369-3903

Dispensa-Matic - Since 1974

LABELS ANY CYLINDRICAL 
OBJECT - FOR LABELING 

BOTTLES FRONT AND BACK! 

• NEW BOTTLE-MATIC-II 
POWER ADVANCE

 FOR ROLL LABELS 

• NEW U-25

• Complete line of dispensers available. 
• All our dispensers assembled by hand, 
   tested and in stock.
• Fast, efficient and reliable! 

Dispensa-Matic Label Dispensers 
800-325-7303 • 573-392-7684

info@dispensamatic.com
www.dispensamatic.com

Stop wasting

 time labeling

 by hand!

MENTION THIS AD FOR 10% DISCOUNT. 

Our commitment to quality is supported by our 
TWO YEAR UNLIMITED WARRANTY. 

INTRODUCING THE ENTECH FABRICATIONS, INC.
"GATLING GUN" ™ ® CONTAINER FEED SYSTEM (PATENT PENDING)

• ONE "GATLING GUN" ™ ® SYSTEM CAN RUN MULTIPLE CAN SIZES (BOTH HEIGHT AND 
  DIAMETER ADJUSTABLE ) IN THE SAME SET UP.
• NEW CAN SIZES CAN BE ADDED AT A MINIMAL COST.
• NO MORE LOST OR DAMAGED FITTINGS.
• LINE DOWN TIME TO CHANGE FITTING SIZES CUT TO MINUTES NOT HOURS.
• THIS SYSTEM CAN BE UTILIZED ANYWHERE YOU WOULD NEED A MULTIPLE CAN SIZE RUN.

ROTARY INFEED & 
DISCHARGE FOR RINSER

ENTECH FABRICATIONS, INC • 708-597-5568 • WWW.ENTECHFABRICATIONS.COM

NEW — REVOLUTIONARY...CAN LINE TECHNOLOGY NOW AVAILABLE!!!!!!!
        CURRENTLY IN USE BY ALL MAJOR BEVERAGE MANUFACTURERS

MINIMAL

 DOWN

 TIME 

NO
TOOLS

 NEEDED

Call Us for a Free Quote

800-505-2247 • www.polyrol.com

Your Best Bag Price

Pre-opened 
Bags-on-a-Roll

• Quality Guaranteed

• Many Sizes in Stock

• Custom Printing

• Fastest Delivery

PACKAGING EQUIPMENT

PH/FAX: 636-225-1555    
E-mail: midwestpak@aol.com 

www.midwestpackagingsys.com

NEW & USED PACKAGING MACHINERY
YOUR MIDWEST CVC DEALER

MIDWEST
     PACKAGING
         SYSTEMS

"Complete "turn-key" line integration"

Snack-Matic Automated Bar Making/Forming Line • Sepha Blister Packager EZ BLISTER-24
CVC Tabletop Spot Labeler Model 100 • Austin-Gordon  Desiccant Dispenser PD-202
New Semi Automatic Powder Auger Filler GF-250      • Kaps-All E Inline Cap Retorquer              
New Aluminum Foil Induction Sealer JF-2              • RBS L-Bar Sealers with RBS Heat Tunnels 
New Form Fill Seal Packaging Machine DCP200    • Kalish Bottle Unscrambler Kalisort 100 
New 125-500 ml Table Top Pneumatic Piston Fillers • Sabel Case Packer & Sealer SE-10 

Complete Packaging Lines for Tablets, Capsules, Liquids, and Powders
Process Equipment: Mixers, Tanks/Kettles, Granulators, & Coating Pans

www.djsent.com  •  email: sales@djsent.com
MOST EQUIPMENT CAN BE INSPECTED IN TORONTO!!!

Enterprises
NEW AND USED PROCESS AND PACKAGING EQUIPMENT

 2700 - 14th Avenue, Unit 6 Phone: 905-475-7644 Toll Free: 888-DJS-SALE
 Markham, Ontario L3R 0J1 Fax:     905-475-7645
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Machinery & Materials

COMPLETE BOTTLING SYSTEMS . . . since 1941

• Unscramblers
• Orienters
• Bottle Cleaners
• Liquid Rotary and

Straight Line Fillers
• Cap, Parts Feeders
• Automatic Cappers
• Conveyors
•Torque Monitoring

• Induction Foil Sealers
• Inspection Systems
• Complete Packaging Systems 

Fast ChangeoversFast Changeovers
Little or no change parts required

200 Mill Road, Riverhead, NY 11901 USA • Tel (631) 727-0300 • Fax (631) 369-5939

Get the Reliability, Flexibility, 
Accuracy and Versatility you 
need in Packaging Machinery www.kapsall.comwww.kapsall.com

MEMBER

SureKap is more than a reliable
packaging equipment manufacturer.
We are devoted to building long term
satisfaction with our customers as
well as machines that last. 
Contact us to help with your next
capping and filling equipment needs!

770.307.4755 www.surekap.com

■ Cappers
■ Fillers

■ Turntables
■ Conveyors

Fills Right. Caps Tight.

• Certified to be rebuilt using only Genuine Autobag® components.
• Certified to original specifications by factory-trained technicians.
• Certified to pass a minimum 20-point inspection for quality.

Automated Packaging Systems, Inc.
Certified Rebuilt Equipment Center
HS 100 Excel • H100 • HS 211 • PI 4000 

Precision 200/300 • Accu-Count 118/124 • DAC 1000

Accu-Scale • Kit-Veyor • Maximizer www.remanufactured.autobag.com

Call for a Quotation 800-316-6993

We Buy, Sell and Rent

WHEN PERFORMANCE
COUNTS

VOLUMETRIC FILLERS
Liquids, Pastes & Powders

- direct draw fillers starting at $2,250.00
- table top and multi-cylinder automatics
- heated hoppers, agitators, no drip
  nozzles, conveyors, hand cappers, etc.

www.packagingenterprises.com

Packaging Enterprises Inc.
Philadelphia, PA

since 1914 800-453-6213

WHEN PERFORMANCE
COUNTS

VOLUMETRIC FILLERS
Liquids, Pastes & Powders

- direct draw fillers starting at $2,250.00
- table top and multi-cylinder automatics
- heated hoppers, agitators, no drip
  nozzles, conveyors, hand cappers, etc.

www.packagingenterprises.com

Packaging Enterprises Inc.
Philadelphia, PA

since 1914 800-453-6213

1331 Emmitt Rd. • Akron, OH 44306
330-785-4000 • Fax 330-785-4010
www.advancedpoly.com • sales@advancedpoly.com

Advanced
Poly-Packaging,Inc.

WE PURCHASE:
USED H-1OO® BAGGING MACHINES ANY 
CONDITION, OR ANY OF THE APS LINE.

WE ALSO MANUFACTURE:
PRE-OPENED POLY BAGS ON ROLLS 

USED ON THIS EQUIPMENT.
H-100 is a Registered Trademark of Automated Packaging Systems, Inc.

REFURBISHED BAGGERS

Ti-1000
Printer

1331 Emmitt Rd. • Akron, OH 44306
330-785-4000 • Fax 330-785-4010
www.advancedpoly.com • sales@advancedpoly.com

Advanced
Poly-Packaging,Inc.

• Guaranteed Like New!
• Warranty Same as New Equipment
• Factory-Trained Technicians
• Spare Parts Program
• Full Service
• Models from 2005

Two Lines to Choose From:
Advanced Poly 
T-1000 Bagger
Infeed Conveyors 
Counters   
Printers

T-1000 
Bagger US-4000 Rotary

Check-Weigh Scale

T-300-375 
Tabletop Baggers

APS
Baggers
Counters
Scales

FLEXPAK
Bags Pouches Tubing Sheeting

YOUR COMPLETE SOURCE
FOR ENGINEERED FLEXIBLE

PACKAGING SOLUTIONS

KNF FLEXPAK CORP.
Phone: 570-386-3550 • Fax: 570-386-3703

www.KNFcorporation.com
sales@knfcorporation.com

Contact: aneagle@zumbiel.com
 for details

Carton Multipackers 12oz Beverage Can
8pk-24pk including Fridge Style

FOR SALE

Registered trademarks used are owned by their respective owners

Auger Manufacturing Specialists
22A Bacton Hill Road

Frazer, Pennsylvania 19355 USA
USA & Canada, Toll Free: 1-(800)-544-1199
(610) 647-4677  Fax (610) 640-9085

www.augermfgspec.com
E-mail: info@augermfgspec.com

for All-Fill, AMS,
Bartelt®, Mateer and
Spee Dee Fillers
• OEM QUALITY
• REFER TO PART NUMBER
• MOST ITEMS IN STOCK

FUNNELS and PARTS

■ In-pack promotions and 
     inserting equipment.

■ Overwrapped and direct food 
     contact inserts.
■ AIB approved-superior rating.

■ Lease, sell or use if we do the 
     printing.
■ Bandolier inserter also available.

847-356-3331
800-927-8020
mark@gallimoreinc.com
www.gallimoreinc.com
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Material Procurement
       Source & Purchase Materials
       Manage Releases & Deliveries
       Many Industry Partners
Marketing
       Packaging Design
       New Product/Display Concepts

Services Provided In Your Facility Or Ours
1 -800 -9PACK99 (1-800-972-2599)

www.aldelano.com

 Ask us about 

corrugated &

packaging
supplies!

 Contract Packaging
       Anywhere in the US
       Test Market or ongoing

Warehouse Logistics
       Fulfillment
       Foreign Trade Zones

BRINGING YOUR PRODUCTS TO MARKET FROM CONCEPT TO CONSUMER 
SPECIALIZING IN SUPPLY CHAIN SOLUTIONS

▼
▼

▼
▼

▼
▼

▼

▼
▼

Manufacturing Support
       On-Site Project Staffing
       Material Handling
       Laboratory testing ▼

▼
▼

UNIT DOSE AND MULTI-DOSE
CONTRACT PACKAGING

For more information
call 954-963-6226
www.lfweb.us

• Guarantee freshness and purity of your product
• Reclosable and non-reclosable models available 
• Sizes from 0.33ml to 10ml 

3890 Pembroke Rd. • Hollywood, FL 33021 USA
Fax: 954-963-6227 • E-mail: lfweb@lfweb.us

                       - DAIRY PRODUCTS, INFANT FORMULA & FOOD, STARCHES, 
COCOA PRODUCTS, SOUPS, PROTEIN BLENDS, SOY-BASED PRODUCTS, 
AND MANY MORE!

- LET US PACKAGE YOUR PRODUCT UNDER NITROGEN FOR 
EXTRA PROTECTION OR EXTENDED SHELF LIFE.  WE CAN PACKAGE IN A CAN 
OR A POUCH. WE OFFER MANY PACKAGING SOLUTIONS. BULK PACKAGING IS 
AVAILABLE AS WELL.

KOSHER APPROVED. FDA INSPECTED.  USDA APPROVED.

WE SPECIALIZE IN POWDER.   

MAPLE ISLAND, INC. • CALL: 1-800-369-1022
WWW.MAPLE-ISLAND.COMCANNIN

G
POUCHING

DRYBLENDING

 OVER 

    
70 YEARS

OF EXPERIENCE!

AGGLOMERATING

PACKAGING

INSTANTIZIN
G

Let JHBertrand
MakeYour Booklet Labels

Copy Expansion Labels...

That’s All We Do! TM

BookletLabels.com

Labels

Toll Free: 877/347-9725  www.cuppac.com  info@cuppac.com

 PERSONAL CARE CONTRACT MANUFACTURER    
• Liquid Pouches (Form, Fill, Seal)  
• Tube Filling 
• Liquid Bottle From Amenity to 5 Gallon 
• Flexibility of Filling Any Viscosity

1284 Puerta Del Sol
San Clemente, CA 92673
Phone: 949.226.7289
www.pakondemand.com
E-mail: sales@pakondemand.com               

High Speed Shrink Wrap and Fills
215-785-4548 • fax: 215-788-1760
www.actionpakinc.com

Now Serving
East & West Coasts   

ira@actionpakinc.comContract Packaging • Kitting • QC Rework

Club and Value Packages

Well-established Northeast Laminating, 
Coating and Converting Company is 
looking for Manufacture Representa-
tives to represent their products and
services. Including Multilayer Laminations,
Industrial Coatings, and Converting
Generous Commissions, Non-Disclosure, 
Confi dentiality All interested parties 
please forward information to:

SCP/Marks Group
45 E. City Ave. # 342,

Bala Cynwyd PA 19004
or 

E mail: bob@inventedproducts.com

 A Packaging Engineer is needed in Delaware, Ohio to take 
our package design and packaging process to State of the 
Art levels. Actively manage current package designs and 

lead new package design concepts that meet the challenges 
of consumer expectations.  

If you have general knowledge and experience of product 
evaluation methods and packaging material properties and 
a broad knowledge of quality control techniques, this is a 

great opportunity to join a company who offers 
exceptional benefits and competitive pay.

Please send your resume and salary requirements to:

Would you like to be a part of an 
Industry Leader in a fast growing 

Consumer Products Company?

 Barbara Levin • Packaging Digest • 2000 Clearwater Drive 
Oak Brook, IL 60523 • Ref#PD8081

or e-mail to blevin@reedbusiness.com

Sales Representative

sales@packagingdesigngroup.com 
or call 410-584-9550.

NY / NJ area for packaging 
distributor. Must have experience 
in industry. Must currently be 
located in NY / NJ area. Generous 
profi t sharing. Send resume to

Career
Opportunities

OOPS...

Cincinnati Convertors, Inc.
Post-Print Dept. • 1730 Cleneay Ave. 

Cincinnati, OH 45212 • (513) 731-6600
www.cincinnaticonvertors.com

Roll Printers, Have You Ever Left Out a 
Net Wt. or Some Other Printed Image 
and Rendered Your Otherwise Perfect 
Print Job Worthless? We Will Add This 
For You in Register and Restore the 
Job to its Original Value. Cover-up and 
Reprint Also Possible.

Printing

COMPACT INDUSTRIES IS CERTIFIED AS A WOMEN'S 
BUSINESS ENTERPRISE THROUGH THE WOMEN'S 

BUSINESS ENTERPRISE NATIONAL COUNCIL.

Modular Framing
NEW!

HT Series™80/2080/20

www.8020.netwww.8020.net

Place your classified ad TODAY!
Call Barbara Levin at 

630/288-8474
Fax: 630/288-8750

SEE THESE 
MARKETPLACE ADS ON

www.packagingdigest.com

Machinery & 
Materials

Contract Packaging
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A-B-C Packaging Machine Corp 30
800/237-5975

Advanced Poly-Packaging Inc 4
800/754-4403

Aerotech Inc 66
412/963-7470

Alcan Packaging  25
773/399-3742

American Fuji Seal Inc  C2 
800/533-3854

Ameri-Seal  69
800/220-7981

Amgraph Packaging Inc  90
877/264-7279

Amphenol Sine Systems 40
586/465-3131

AROL 12
678/318-1290

Auto Labe Booth Mfg Co 88
800/634-5376

Barry-Wehmiller/Accraply 11
630/759-6800

Bivans Corp 4
323/225-4248

Blueprint Automation Inc 76
804/520-5400

Bodolay Packaging Machinery 96
813/754-9960

Bosch Rexroth Drives and Controls 38
800/REXROTH

Brenton Engineering Co 73, 91
320/852-7705

BuyerZone 103
www.buyerzone.com

Campak Inc 34
973/597-1414

Caplugs 100
888/CAPLUGS

Capmatic Ltd 37
514/322-0062

CHEP USA 49
407/370-2437

Clippard Instrument Lab Inc 10
513/521-4261

Cognex Corp 62
508/650-3000

Collins Ink Corp 84-85
513/934-1100

Columbia Machine Inc 98
800/628-4065

Crown Packaging Corp 81
800/883-9400

CTM Labeling Systems 20
330/332-1800

Dekker Vacuum Technologies 86
888/925-5444

Drake Company, The 57
866/239-1630

Dura-Belt Inc 102
800/770-2358

Econocorp Inc 104
781/986-7500

Elopak Inc 32
248/446-5308

End Of Line Solutions - by Pro Mach 73
800/535-2730

Eriez Magnetics 52
888/300-3743

Fanuc Robotics NA 101
800/477-6268

Festo Corp 97
800/99-FESTO

Flexicell Inc 92
804/550-7300

Fort Dearborn Co 46
312/774-4321

Fox IV Technologies Inc 64
724/387-3500

FoxJet, an ITW Co 42-43
800/572-3434

Fres-Co System USA Inc 86
215/721-4600

Fumex Inc 56
800/432-7550

Glue Dots Intl 67
888/688-7131

Graphic Arts Show Co C3
703/264-7200

Greydon Inc 68
717/848-3875

Groninger USA LLC 22
908/204-9000

Heat and Control Inc 63
510/259-0500

Hytrol Conveyor Co Inc 88
870/974-5642

Iconotech 34
800/521-0194

ID Technology 24
817/626-7779

IMA North America Inc 75
203/331-0331

Intelligent Motion Systems, Inc 10
www.imshome.com

JL Clark Mfg Co 54-55
815/966-5911

Kaeser Compressors 13
800/777-7873

Klöckner-Pentaplast of America 14-15
540/832-3600

Labeling Systems Inc 96
201/405-0767

Labthink Instruments Co Ltd 96
86 531-85811021

Leibinger 7
203/853-0022

Leister Process Technologies 58
800/694-1472

Markem-Imaje 70
866/263-4644

MeadWestvaco 47
www.mwvpackagingsystems.com 

MeadWestvaco Natralock 21
804/201-2447

Mettler-Toledo Hi-Speed 85
800/836-0836

Mettler-Toledo Safeline 85
813-889-9500

Mitsubishi Electric Automation Inc 59
847/478-2100

MRI Flexible Packaging 3
800/448-8183

Multisorb Technologies Inc 71
716/824-8900

Multivac Inc 78
816/891-0555

NAFM Engineering Service 89
949/388-6371

Nalbach Engineering Co Inc 68
708/579-9100

Norden Inc 87
908/707-8008

Nordson Corp 33
440/985-4226

Numatics 94
www.numatics.com

Oaklee Intl Inc 92
800/333-7250

PACK EXPO Intl 2008 18-19
www.gopackexpo.com

Packstar 41
800/808-1688

PakTech 95
541/461-5000

PDC Intl 53
203/853-1516

PlexPack 50
800/265-1775

Pliant Corp 23
866/536-0316

Pro Mach Integrated Packaging Solutions 48
www.adventurefreepackaging.com

Pro-face America 51
800/289-9266

Quadrel Labeling Systems 5
440/602-4700

QuadTech 45
414/566-7500

QuickLabel Systems, An Astro-Med Product 
Group 27
877/757-7978

Rennco Inc 60
800/409-5225

RSI Print Systems C4
866/774-6847

Ryson Intl Inc 28
757/898-1530

Sato America Inc 17
888/871-8741

Savoye 105
www.savoyepack.com

Schneider Packaging Equipment 79
315/676-3035

Sealed Air Corp 35
800/648-9093
Seal-It Inc 16
800/325-3965

Sharp Packaging Systems Inc 1
800/634-6359
Sick Inc 77
800/325-7425
Siemens Energy & Automation 31
800/964-4114
SMC Corp 82
www.smcusa.com
Solus Industrial Innovations 80
866/765-8744
Specialty Blades Inc 84
800/252-3371
Squid Ink Inc 8-9
800/877-5658
Syfan USA Corp 44
954/430-5391
Tempco Electric Heater Corp 40A-B
800/323-6859
Tharo Systems Inc 93
800/878-6833
THEM of New Jersey 99
856/234-8100
Toss Machine Components Inc 61
610/759-8883
Tronics 76
219/769-0876
US Tsubaki Inc 83
800/323-7790
Valco - Melton - Shure Glue 98
513/874-6550
Vansco - Valco 104
626/448-7611
Videojet Technologies Inc 39
800/654-4663
VIP Color Technologies 74
800/213-3215
Vision Research Inc 29
973-696-4500
WA Hammond Drierite Co 102
937/376-2927
Yaskawa Electric America Inc 65
800/YASKAWA 

Packagers in this issue
Armor Protective Packaging............................9
CoolCorC........................................................ 41
Creative Nail Designs....................................10
Delkor Systems.............................................88
Dr. Siegal.........................................................6
Ethos Water......................................................6
GE/Momentive Performance Materials............8
Goldshield Elite................................................9
Heinz/Ore-Ida...................................................6
Kraft Foods....................................................42

Kwik-Trip, Inc.................................................58
McCormick & Co..............................................6
Milchhof Sterzing..........................................30
Mullins Food Products...................................52
New England Confectionery Co.....................56
PJ’s Coffee.....................................................84
Primo Water Corp..........................................93
Sara Lee Corp................................................86
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White Rock Distilleries..................................10
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newsbytes
Visit packagingdigest.com/bytes for these top 
headlines in the packaging marketplace.

packagingdigest.com. . . on 

Bisphenol A is safe, FDA says
A draft document recently released by the U.S. Food and 
Drug Administration declares that a chemical commonly 

found in baby bottles and aluminum can linings is safe. The 
document comes on the heels of several conflicting reports by 
national and international agencies.

Consumers want different packaging in weak economy
A new study by Unilever says that consumers are adopting a 
wide range of measures to cope with recent economic downturns. 
Among other things, they are looking for more creative approaches 

in packaging, such as different sizes that sell for less.

Recyclable polystyrene packaging demand increases
The Environment & Plastics Industry Council reports expanding 
end-market opportunities are driving increased demand for 
recyclable polystyrene packaging. 

New resource for comparing label information
A new website called Labelwatch.com allows consumers 
to compare label information on more than 25,000 brand-
name consumer products. Visitors to the site can research 

and compare foods on a wide range of criteria, including additives, 
ingredients, and nutritional facts.
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Visit www.packagingdigest.com/toc-events to 
find a comprehensive list of industry events happening 
around the world. 

Labelexpo Americas 2008
Sept. 9-11, Rosemont, IL

Sustainable Packaging Coalition Forum
Sept. 9-11, Denver Marriott Tech Center

IDTechEx RFID Europe 2008
Sept. 30-Oct. 1, Cambridge, England

Graph Expo
Oct. 26-29, McCormick Place, Chicago

PACK EXPO International
Nov. 9-13, McCormick Place, Chicago

4th International Symposium on Food Packaging
Nov. 19-21, Prague, Czech Republic  

Visit www.packagingdigest.com/whitepapers to find 
white papers covering issues in the packaging 

marketplace: 

White Paper: Packaging Intelligence Brief— 
Automation Trends
Packaging Machinery published by The 
Packaging Machinery Manufacturers Institute 

(PMMI). Download at www.packagingdigest.com/
automationtrends
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sPack Expo 2008

Get the latest news on packaging’s most important U.S. event of 
the year. Packaging Digest has ongoing coverage of PACK EXPO’s, 
announcements, exhibitors, and exciting industry speakers. You’ll also get 
information on registration, accommodations, and exciting things to do 
while in town. It’s your complete resource for everything PackExpo. Read 
more... 
http://www.packagingdigest.com/packexpo/2008

Automation Research
Exclusive Research reveals packaging machine builders’ outlook on 
the market. Packaging Digest and Control Engineering 
conducted a comprehensive research study addressing 
the technology, market, and business issues affecting 
the state of packaging automation. This is the second 
volume of a three-part study. Research results and 
analysis focus on the machine builders–who they 
are, what types of automation they typically provide 
on their products, how customers influence what 
automation features are standard or optional, and 
the impact packaging is expected to have on their 
business now and in the future.
Read more... 
www.packagingdigest.com/automation research
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Industry Leaders
In a partnership with top suppliers, 
packagingdigest.com introduces the 
Industry Leaders module. When you 
conduct story searches, this tool offers 
links to the partners’ microsites for further 
information on the topics being explored 
in the story. Industry Leaders then 
delivers direct links to relevant products 
and services data from the microsites 
without leaving packagingdigest.com. 
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Winning Solutions at
Every Turn!
Winning Solutions at
Every Turn!

Explore acres of “live” running applications 
demonstrating the newest equipment you
need now

Discover the hottest new business
solutions for printing, converting and
manufacturing packages that will
boost your profits today — and
tomorrow 

Learn something new — educate
your entire team — nearly 70 dynamic
seminars taught by top industry experts

Network with your peers in other print
industries to gain their “secrets” for 
improving print quality that will maximize
your customers’ marketing efforts
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October 26–29, 2008
McCormick Place South • Chicago, IL

October 26–29, 2008
McCormick Place South • Chicago, IL

The most dynamic combined exhibition 
of commercial printing, flexible packaging,
converting, folding/gluing, die-cutting,
tag/label production equipment, substrates
and supplies in the Americas this year!

REGISTER TODAY!
www.graphexpo.com

Graphic Arts Show Company
(703) 264-7200

www.graphexpo.com

GRAPH EXPO® –
The Complete Package

GRAPH EXPO® –
The Complete Package
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See us at PACK EXPO Booth #S-5442

Copy of pdx0809_fullads1   23Copy of pdx0809_fullads1   23 8/25/2008   12:15:59 PM8/25/2008   12:15:59 PM




